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PREFACE

The following tabular report is based on a statewide survey of n=400 registered voters
who are likely to vote in the March 2010 Republican Primary in Texas. Hamilton
Campaigns and Public Opinion Strategies conducted telephone interviewing February
3-6, 2010. The margin of error for a sample of this size is 4.9 percentage points, at the
95% confidence level.

The tabular report presents data that have been reweighted to reflect the correct
distribution of age within the state.

HOW TO READ THE TABULAR REPORT

Always read down; the percentages in all the tables relate to the subgroups under which
they appear. As an example, on Page 1, under the heading “DFW Metro,” the figure 119
represents the total number of respondents who live in the Dallas/Ft. Worth Metroplex, and
the percentages below indicate the opinions of that subgroup for that particular question.
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TOTAL DEMOCRAT

TOTAL REPUBLICAN

TOTAL INDEPENDENT
STRONG DEMOCRAT
DEM (NOT STRONG)
IND/DEM
INDEPENDENT
IND/REP

REP (NOT STRONG)

STRONG REPUBLICAN

OTHER

NO OPINION

TOTAL

DFW
METRO

Q28 PARTY IDENTIFICATION

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

3%

95%

2%

1%

1%

1%

2%

28%

15%

52%

*%

119
30%

3%

95%

2%

3%

2%

28%

9%

58%

4%

95%

1%

2%

1%

1%

1%

27%

16%

53%

48
12%

100%

36%

8%

56%

48
12%

4%

89%

7%

2%

2%

5%

21%

26%

43%

2%

32
8%

3%

95%

3%

3%

3%

30%

23%

42%

61
15%

5%

95%

2%

3%

28%

17%

50%

199
50%

3%

95%

2%

*%

1%

1%

2%

29%

16%

50%

*%

37 95
9%  24%

4%

100%  94%

2%

1%

3%

2%

23%  32%

14% 19%

64%  43%

65
16%

3%

94%

4%

1%

1%

3%

30%

10%

53%

1%

201
50%

3%

95%

2%

3%

*%

*%

2%

27%

13%

54%

43
11%

8%

92%

8%

35%

12%

46%
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21%

2%

95%

2%

1%

1%

2%

28%

15%

52%

2%

95%

2%

1%

1%

2%

21%

13%

62%
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68%

2%

96%

2%

1%

1%

2%

28%

13%

55%
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32%

6%

92%

3%

2%

1%

3%

2%

28%

18%

46%

1%
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Q28 PARTY IDENTIFICATION

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

400
100%

TOTAL DEMOCRAT

TOTAL REPUBLICAN

TOTAL INDEPENDENT
STRONG DEMOCRAT
DEM (NOT STRONG)
IND/DEM
INDEPENDENT
IND/REP

REP (NOT STRONG)

STRONG REPUBLICAN

OTHER

NO OPINION

3%

95%

2%

1%

1%

1%

2%

28%

15%

52%

*%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

61% 19% *% 3% 4% 4% 3% 3% 3% 2% 5% 3% 6% 1% 7% 2%

100% 100% 100% 76% 98% 96%  95% 94% 97% 94% 95%  98% 90% 97% 87% 99% 89% 95%
39% 5% 1% 1% 2% 2% 1% 3% 2% 5% 7% 1% 4% 3%
29% 10% 1% 2% 2% 1% 2% 1% 1% 1% 3% 6% *% 3% 1%
13% 3% *% 1% *% 1% 1% 1% 1% 1% *% 1% 1%
19% 6% 2% 2% 2% 1% 3% 2% 1%
35% 5% 1% 1% 2% 2% 1% 3% 2% 5% 4% 1% 4% 3%

30% 66% 28%  28% 26%  29% 19% 33% 30% 27% 29% 24% 30% 17% 26%  30%  24%

15% 34% 29% 12%  21% 13%  20% 14% 12% 14% 13% 16% 13% 18% 14% 16% 15%

55% 100% 19% 58% 49% 52% 55% 50% 52% 54%  56% 50% 55% 52% 58%  42%  56%
4% 1% 3% 1%

4%

95%

2%

2%

*%

1%

1%

31%

15%

49%

*%
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Q28 PARTY IDENTIFICATION

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

PARTY
IDENTIFICATION:

TOTAL DEMOCRAT 3% 1% 6% 2% 1% 4% 7% 2% 7% 1% 2% 2% 5% 3% 3% 3% 2% 4% 1% 13%

TOTAL REPUBLICAN O5% 98% 91% 95% 98% 93% 90% 100%  97% 88% 99% 97% 97% 91% 95% 95% 95% 94% 95% 97%  82%

TOTAL INDEPENDENT 2% 1% 3% 2% 1% 3% 4% 2% 5% 1% 1% 4% 3% 2% 2% 5% 1% 2% 5%
STRONG DEMOCRAT 1% 3% 1% *% 2% 4% 1% 3% 1% 2% 3% 2% 2% 1% *% 8%
DEM (NOT STRONG) 1% 2% *% 1% 1% 1% 2% *% 1% *% *% 2% 1% 1%
IND/DEM 1% 1% 1% 1% *% 2% 1% 2% 1% 2% 1% 1% 1% 1% 1% 5%
INDEPENDENT 2% *% 3% 2% *% 3% 4% 1% 5% 1% *% 4% 3% 2% 2% 5% 1% 2% 5%
IND/REP 28% 25% 36% 21% 20% 30% 46% 23%  22% 29% 18% 32% 23% 33% 41% 28% 29% 23% 26% 32% 21%
REP (NOT STRONG) 15% 13% 18% 13% 13% 16% 11% 33% % 7% 19% 24% 14% 15% 22% 14% 14% 15% 13% 13% 17%
STRONG REPUBLICAN 52% 60% 37% 62% 64% 46% 32% 44% 66% 52% 62% 41% 60% 44% 32% 53% 52% 56% 56% 52%  44%
OTHER *% *% *% 1% *% *% *%

NO OPINION
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TOTAL DEMOCRAT
TOTAL REPUBLICAN
TOTAL INDEPENDENT
STRONG DEMOCRAT
DEM (NOT STRONG)
IND/DEM
INDEPENDENT
IND/REP
REP (NOT STRONG)
STRONG REPUBLICAN
OTHER

NO OPINION

400
100%

3%

95%

2%

1%

1%

1%

2%

28%

15%

52%

*%

Q28 PARTY IDENTIFICATION

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

4%

95%

1%

2%

1%

1%

1%

28%

16%

51%

*%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

2%

95%

3%

1%

1%

3%

28%

14%

54%

90
23%

5%

94%

1%

1%

3%

1%

1%

30%

15%

48%

275
69%

2%

95%

3%

1%

1%

2%

27%

14%

54%

*%

28
7%

6%

94%

6%

36%

6%

52%

260
65%

4%

93%

2%

2%

1%

1%

2%

27%

13%

53%

27
7%

4%

96%

4%

23%

10%

63%

346
86%

3%

95%

2%

2%

1%

1%

2%

28%

13%

53%

*%

28
7%

100%

32%

19%

49%

FAV UNFAV

280
70%

2%

96%

2%

1%

*%

*%

2%

25%

16%

54%

*%

100
25%

7%

91%

2%

3%

2%

3%

2%

32%

12%

47%

[-LENDERS-]
FAV UNFAV

12
3%

15%

85%

8%

7%

35%

14%

37%

201
50%

4%

93%

2%

2%

1%

1%

2%

30%

12%

51%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

2%

96%

2%

2%

*%

1%

30%

14%

52%

*%

119
30%

2%

98%

1%

1%

1%

1%

30%

14%

54%

110
28%

4%

93%

3%

2%

1%

2%

3%

27%

15%

51%
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HAMILTON

TOTAL

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

QA,B,C REGISTERED TO VOTE/HH EMPLOYMENT SCREEN/WILL VOTE IN DEMOCRATIC OR REPUBLICAN PRIMARY

STc] Yo] A —— ) [ E—— V] E——— 1 [---—--- WOMEN=-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68% 32%

REGISTERED TO VOTE

AT THIS ADDRES
TEXAS:

S IN

YES

DOES ANYONE IN
HOUSEHOLD WORK
A TELEVISION

STATION, RADIO

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

YOUR
FOR

STATION, NEWSPAPER,

MARKET RESEARC
COMPANY, POLIT
CAMPAIGN/PARTY
ADVERTISING
AGENCY?:

H
ICAL
OR

NO

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

WILL LIKELY VOTE IN

THE:

DEMOCRATIC PRIMARY

REPUBLICAN PRIMARY 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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TOTAL

REGISTERED TO VOTE
AT THIS ADDRESS IN
TEXAS:

Page 6

HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

QA,B,C REGISTERED TO VOTE/HH EMPLOYMENT SCREEN/WILL VOTE IN DEMOCRATIC OR REPUBLICAN PRIMARY

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE VOTE
TOTAL TOTAL STRNG  NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY EARLY

400 379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160 233
100% 95% 52% 43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40% 58%

YES

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

DOES ANYONE IN YOUR

HOUSEHOLD WORK FOR
A TELEVISION
STATION, RADIO
STATION, NEWSPAPER
MARKET RESEARCH
COMPANY, POLITICAL
CAMPAIGN/PARTY OR
ADVERTISING
AGENCY?:

NO

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 2100%

WILL LIKELY VOTE IN

THE:

DEMOCRATIC PRIMARY

REPUBLICAN PRIMARY

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

QA,B,C REGISTERED TO VOTE/HH EMPLOYMENT SCREEN/WILL VOTE IN DEMOCRATIC OR REPUBLICAN PRIMARY

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100% 44% 37% 20% 49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

REGISTERED TO VOTE
AT THIS ADDRESS IN
TEXAS:

YES 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

DOES ANYONE IN YOUR
HOUSEHOLD WORK FOR
A TELEVISION
STATION, RADIO
STATION, NEWSPAPER,
MARKET RESEARCH
COMPANY, POLITICAL
CAMPAIGN/PARTY OR
ADVERTISING
AGENCY?:

NO 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

WILL LIKELY VOTE IN
THE:

DEMOCRATIC PRIMARY

REPUBLICAN PRIMARY 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

QA,B,C REGISTERED TO VOTE/HH EMPLOYMENT SCREEN/WILL VOTE IN DEMOCRATIC OR REPUBLICAN PRIMARY

TOTAL

REGISTERED TO VOTE
AT THIS ADDRESS IN
TEXAS:

YES

DOES ANYONE IN YOUR
HOUSEHOLD WORK FOR
A TELEVISION
STATION, RADIO
STATION, NEWSPAPER,
MARKET RESEARCH
COMPANY, POLITICAL
CAMPAIGN/PARTY OR
ADVERTISING
AGENCY?:

NO

WILL LIKELY VOTE IN
THE:

DEMOCRATIC PRIMARY

REPUBLICAN PRIMARY

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]

[-UNION-] CREDIT

400 195 204 90 275
100% 49% 51% 23% 69%

100% 100% 100% 100% 100%

100% 100% 100% 100% 100%

100% 100% 100% 100% 100%

NOT ~ [--UNIONS-] [-LENDERS-] NEWS  NEWS

TOTAL YES NO UNION BANK OTHER LIKLY LIKLY FAV UNFAV FAV UNFAV FAV UNFAV CABLE RADIO PAPER

28 260 27 346 28 280 100 12 201 253 119 110
7%  65% 7%  86% 7%  70% 25% 3%  50% 63%  30% 28%

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

LIKELIHOOD OF
VOTING IN
REPUBLICAN PRIMARY:

CERTAIN

50-50

QD LIKELIHOOD OF VOTING IN REPUBLICAN PRIMARY

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

93% 96% 90% 94% 94% 86% 94%  95% 95% 92% 99% 92% 92% 91% 92%  97% 86%

7% 4% 10% 6% 6% 14% 6% 5% 5% 8% 1% 8% 8% 9% 8% 3% 14%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010
QD LIKELIHOOD OF VOTING IN REPUBLICAN PRIMARY

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE VOTE
TOTAL TOTAL STRNG  NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY EARLY

TOTAL 400 379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160 233
100% 95% 52% 43% 5% 15% 85% 30% 61% 27% 32%  40% 70%  42% 25% 15% 7% 60%  40%  40% 58%

LIKELIHOOD OF
VOTING IN
REPUBLICAN PRIMARY:

CERTAIN 93% 93% 94% 91% 100% 88% 94% 90% 94% 96% 92% 92% 93%  93% 92% 92% 97% 94% 91% 93%  94%

50-50 7% 7% 6% 9% 12% 6% 10% 6% 4% 8% 8% 7% 7% 8% 8% 3% 6% 9% 7% 6%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010
QD LIKELIHOOD OF VOTING IN REPUBLICAN PRIMARY

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100% 44% 37% 20% 49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

LIKELIHOOD OF
VOTING IN
REPUBLICAN PRIMARY:

CERTAIN 93% 95% 90% 96%  93% 90% 96% 100% 96% 95% 89% 86% 94% 92% 91% 95% 93% 94% 97% 95% 86%

50-50 7% 5% 10% 4% 7% 10% 4% 4% 5% 11% 14% 6% 8% 9% 5% 7% 6% 3% 5% 14%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

LIKELIHOOD OF
VOTING IN
REPUBLICAN PRIMARY:

CERTAIN

50-50

QD LIKELIHOOD OF VOTING IN REPUBLICAN PRIMARY

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]

[-UNION-] CREDIT NOT ~ [--UNIONS-]
YES NO UNION BANK OTHER LIKLY LIKLY  FAV UNFAV

[-LENDERS-] NEWS NEWS
FAV UNFAV FAV UNFAV CABLE RADIO PAPER

400
100%

93%

7%

195 204 90 275 28 260 27 346 28
49% 51% 23% 69% 7%  65% 7%  86% 7%

92% 94% 92% 94% 93% 93% 97% 94%  91%

8% 6% 8% 6% 7% 7% 3% 6% 9%

280 100 12 201 253 119 110
70%  25% 3% 50% 63% 30% 28%

95%  92% 100% 95% 93% 95%  92%

5% 8% 5% 7% 5% 8%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q1 INTEREST IN THE REPUBLICAN PRIMARY ELECTION IN MARCH (Mean score: 1=Not At All

TOTAL

HOW INTERESTED ARE
YOU IN THE MARCH
REPUBLICAN PRIMARY
ELECTION?:

INTERESTED (6-10)
UNINTERESTED (1-5)

NO OPINION

10 VERY INTERESTED

9

3
2

1 NOT AT ALL
INTERESTED

MEAN

TOTAL

DFW
METRO

Interested; 10=Very Interested)

1 [INTRST IN]

[RP ELECTN]

65+ VERY

NOT

400
100%

93%

7%

58%

10%

16%

7%

3%

4%

*%

*%

1%

119
30%

98%

2%

60%

8%

20%

7%

2%

2%

9.1

90%

10%

56%

9%

15%

7%

4%

7%

1%

3%

8.6

48
12%

94%

6%

54%

6%

24%

10%

2%

2%

2%

48
12%

93%

7%

58%

11%

9%

13%

2%

5%

2%

32
8%

88%

12%

55%

8%

17%

8%

12%

8.7

61
15%

93%

7%

64%

16%

7%

5%

3%

2%

3%

9.0

199
50%

90%

10%

57%

9%

15%

7%

2%

6%

1%

1%

2%

37
9%

82%

18%

45%

14%

14%

9%

9%

9%

95
24%

94%

6%

55%

11%

17%

7%

3%

4%

2%

65
16%

90%

10%

66%

4%

12%

5%

3%

6%

3%

1%

201
50%

96%

4%

60%

10%

17%

6%

3%

3%

*%

43
11%

96%

4%

46%

15%

19%

12%

4%

4%

85
21%

95%

5%

58%

9%

20%

3%

5%

3%

1%

72 272
18% 68%

98% 100%

2%

70%  86%

8% 14%
13%

7%

2%
9.3 9.9

128
32%

79%

21%

50%

21%

8%

14%

2%

1%

4%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q1 INTEREST IN THE REPUBLICAN PRIMARY ELECTION IN MARCH (Mean score: 1=Not At All Interested; 10=Very Interested)

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL TOTAL STRNG  NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

TOTAL 400 379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
100% 95% 52% 43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

HOW INTERESTED ARE
YOU IN THE MARCH
REPUBLICAN PRIMARY

ELECTION?:

INTERESTED (6-10) 93% 94% 94% 93% 87% 88% 94% 94% 94% 96%  95% 91% 94% 94% 94% 90% 97% 94% 92% 92%
UNINTERESTED (1-5) 7% 6% 6% 7% 13% 12% 6% 6% 6% 4% 5% 9% 6% 6% 6% 10% 3% 6% 8% 8%
NO OPINION

10 VERY INTERESTED 58%  59% 63% 55% 44% 36% 63% 60% 58% 59% 55% 61% 60%  60% 60% 56% 51% 60% 56% 57%
9 10% 10% 9% 11% 4% 10% 10% 8% 9% 8% 13% 7% 9% 11% 6% 6% 10% 8% 13% 8%
8 16% 16% 15% 18% 17%  21% 15% 15% 18% 16% 16% 17% 14% 14% 14% 21% 33% 16% 16% 16%
7 7% 6% 6% 7% 17% 17% 5% 8% 7% 11% 7% 4% 7% 5% 10% 7% 3% 7% 6% 9%
6 3% 2% 2% 3% 5% 5% 2% 3% 2% 2% 4% 2% 4% 4% 4% 3% 1% 2%
5 4% 4% 5% 4% 4% 8% 4% 5% 4% 2% 4% 6% 4% 5% 3% 7% 4% 4% 6%
4 *% *% 1% 5% 2% *% 1% 1% 1% *% 1% *% 1%

3

2 *% *% 1% *% 1% *% 1% 1% *% 1% 3% *% 1% 1%
1 NOT AT ALL 1% 1% 1% 1% 5% 2% 1% 1% 2% 1% 2% 1% 3% 3% 1% 2% 2%
INTERESTED

MEAN 8.9 8.9 9.0 8.8 8.0 8.1 9.0 8.9 8.9 8.9 8.9 8.9 8.9 9.0 8.8 8.7 8.9 8.9 8.8 8.8

14

95%

5%

60%

10%

16%

5%

3%

3%

1%

*%

1%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q1 INTEREST IN THE REPUBLICAN PRIMARY ELECTION IN MARCH (Mean score: 1=Not At All Interested; 10=Very Interested)

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY

[TEA
MORE
LIKLY

Page 15

PARTY]
LESS
LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64%

HOW INTERESTED ARE
YOU IN THE MARCH
REPUBLICAN PRIMARY

ELECTION?:

INTERESTED (6-10) 93% 94% 92% 95% 94% 91% 93% 100%  94% 89%  95% 92%  94% 93% 95% 94%
UNINTERESTED (1-5) 7% 6% 8% 5% 6% 9% 7% 6% 11% 5% 8% 6% 7% 5% 6%
NO OPINION

10 VERY INTERESTED 58%  59% 60%  53% 62% 48% 63% 62% 72% 47% 50% 48% 62% 52% 56% @ 61%
9 10% 10% 11% 6% 9% 11% 10% 5% 6% 12% 13% 11% 9% 12% 5% 10%
8 16% 16% 12%  23% 14% 19% 16% 19% 12% 17% 17% 21% 15% 17% 17% 14%
7 7% 5% 7% 10% % 9% 5% 5% 4% 8% 11% 9% 5% 8% 11% 6%
6 3% 4% 1% 4% 2% 4% 10% 5% 4% 3% 2% 3% 6% 2%
5 4% 5% 5% 3% 5% 5% 4% 5% 5% 4% 5% 5% 5% 3% 4%
4 *% 1% 1% 1% 1% 2% *% 1% *%
3

2 *% 1% 1% 1% 1% *% 3% *%
1 NOT AT ALL 1% 1% 2% 1% 2% 2% 5% 1% 1% 2% 2%
INTERESTED

MEAN 8.9 8.9 8.9 8.8 9.0 8.5 9.1 9.1 9.2 8.4 8.7 8.6 9.0 8.7 8.7 8.9

267
67%

94%

6%

61%

10%

15%

6%

1%

3%

*%

1%

2%

56
14%

98%

2%

70%

6%

18%

3%

2%

2%

9.4

93%

7%

56%

7%

19%

9%

2%

6%

1%

8.8

249
62%

95%

5%

64%

11%

14%

5%

1%

4%

*%

1%

1%

59
15%

94%

6%

37%

4%

28%

15%

9%

5%

2%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q1 INTEREST IN THE REPUBLICAN PRIMARY ELECTION IN MARCH (Mean score: 1=Not At All

TOTAL

HOW INTERESTED ARE
YOU IN THE MARCH
REPUBLICAN PRIMARY
ELECTION?:

INTERESTED (6-10)
UNINTERESTED (1-5)

NO OPINION

10 VERY INTERESTED

9

3
2

1 NOT AT ALL
INTERESTED

MEAN

TOTAL

400
100%

93%

7%

58%

10%

16%

7%

3%

4%

*%

*%

1%

8.9

Interested; 10=Very Interested)

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-LENDERS-]
FAV UNFAV CABLE RADIO PAPER

[-UNION-] CREDIT

YES

195
49%

93%

7%

59%

9%

14%

7%

4%

5%

*%

1%

1%

8.8

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

94%

6%

58%

10%

18%

7%

1%

4%

*%

2%

8.9

90
23%

92%

8%

59%

7%

14%

10%

3%

6%

275
69%

94%

6%

59%

11%

15%

6%

2%

4%

1%

*%

1%

28
7%

94%

6%

51%

6%

30%

3%

3%

3%

3%

260
65%

95%

5%

59%

10%

15%

8%

3%

4%

*%

1%

27
7%

87%

13%

54%

10%

16%

6%

3%

4%

3%

3%

[--UNIONS-]
FAV UNFAV  FAV UNFAV
346 28 280 100
86% 7% 70%  25%

94%

6%

58%

10%

16%

7%

3%

4%

*%

91%  96%

9% 4%

59%  58%

7% 10%

22% 17%

3% 7%
3%
6% 3%
1%
3% 1%
8.8 9.0

87%

13%

58%

9%

10%

7%

3%

9%

2%

3%

12
3%

86%

14%

59%

14%

13%

14%

201
50%

93%

7%

55%

12%

17%

5%

4%

4%

*%

*%

3%

253
63%

93%

7%

60%

10%

17%

6%

*%

5%

*%

1%

1%

NEWS

119
30%

93%

7%

60%

11%

15%

5%

2%

5%

1%

1%

NEWS

110
28%

95%

5%

59%

7%

18%

9%

3%

3%

1%

2%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

DIRECTION OF TEXAS:

RIGHT DIRECTION
(VOL)MIXED
WRONG DIRECTION

NO OPINION

Q2 DIRECTION OF TEXAS

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

65% 62% 67% 72% 71% 61% 58% 64% 59% 62% 71% 65%  54% 68% 69% 67% 61%
9% 11% 8% 4% 9% 6% 11% 10% 9% 13% 6% 7% 12% 6% 7% 10% 7%
23%  24% 20% 16% 19% 30% 28% 22%  32% 20% 18% 23% 27% 23% 21%  22% 24%

4% 3% 6% 7% 3% 3% 3% 4% 4% 4% 8% 3% 3% 2% 8%
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HAMILTON

TOTAL

DIRECTION OF TEXAS:

RIGHT DIRECTION
(VOL)MIXED
WRONG DIRECTION

NO OPINION

400
100%

65%

9%

23%

4%

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q2 DIRECTION OF TEXAS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

67% 74% 58% 26%  50% 67%  57% 67%  59% 74% 60% 65% 66% 64% 70%  64% 69%  58% 68%
9% 8% 10% 5% 11% 8% 12% 7% 10% 12% 6% 9% 8% 10% 8% 10% 8% 10% 8%
20% 15% 27% 69% 37% 20% 23% 24% 27% 12%  28% 22%  20% 24% 17% 26% 18%  29%  21%

4% 4% 4% 2% 4% 8% 2% 3% 2% 6% 4% 5% 2% 4% 5% 2% 4%

18

63%

10%

24%

4%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q2 DIRECTION OF TEXAS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267
100% 44% 37% 20% 49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67%

DIRECTION OF TEXAS:

RIGHT DIRECTION 65% 80%  48% 64% 87% 39% 40% 82% 87% 27% 87% 51% 84% 37% 41% 66% 66%
(VOL)YMIXED 9% 5% 12% 10% 5% 13% 14% 4% 4% 19% 6% 8% 6% 13% 8% 9% 8%
WRONG DIRECTION 23% 13%  38% 16% 4%  43% 43% 14% 6% 53% 2% 34% 6% 45% 48% 23% 23%

NO OPINION 4% 2% 2% 10% 4% 5% 3% 3% 2% 5% 8% 3% 5% 3% 2% 2%

56
14%

67%

9%

23%

MORE

Page 19

1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

63%

8%

20%

9%

249
62%

71%

8%

18%

3%

59
15%

49%

7%

42%

2%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

DIRECTION OF TEXAS:

RIGHT DIRECTION
(VOL)MIXED
WRONG DIRECTION

NO OPINION

400
100%

65%

9%

23%

4%

Q2 DIRECTION OF TEXAS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

67%

10%

22%

1%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

63%

7%

23%

7%

90
23%

68%

8%

23%

1%

275
69%

63%

9%

23%

4%

28
7%

74%

3%

16%

7%

260
65%

66%

8%

23%

2%

27
7%

57%

3%

29%

10%

346
86%

66%

9%

22%

3%

28
7%

52%

3%

32%

13%

FAV UNFAV

280
70%

69%

8%

19%

5%

100
25%

58%

9%

32%

1%

[-LENDERS-]
FAV UNFAV

12
3%

65%

8%

27%

201
50%

66%

11%

21%

2%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

73%

9%

16%

2%

119
30%

63%

8%

22%

7%

110
28%

62%

7%

27%

3%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

MOST IMPORTANT
ISSUE:

JOBS

PROPERTY TAXES

ABORTION

STATE SPENDING

EDUCATION

MORAL VALUES

GROWTH AND TRAFFIC

CONGESTION

HEALTH CARE

ILLEGAL IMMIGRATION

POLITICAL SCANDALS

(VOL) OTHER

NO OPINION

TOTAL

Q3 MOST IMPORTANT

DFW
METRO

ISSUE FACING TEXAS (FIRST MENTION ONLY)

-—-] [INTRST IN]

[RP ELECTN]
65+ VERY NOT

400
100%

16%

10%

7%

5%

11%

7%

2%

6%

34%

1%

1%

119
30%

12%

13%

10%

4%

12%

10%

2%

8%

29%

1%

17%

9%

6%

5%

9%

7%

2%

2%

40%

1%

4%

48
12%

13%

12%

7%

5%

9%

13%

6%

4%

28%

3%

48
12%

26%

9%

7%

11%

3%

4%

7%

31%

32
8%

16%

8%

13%

3%

11%

12%

34%

3%

61
15%

19%

8%

3%

6%

11%

6%

6%

42%

199
50%

18%

11%

6%

8%

7%

4%

4%

5%

34%

1%

1%

37
9%

23%

9%

5%

14%

5%

5%

5%

5%

32%

95
24%

22%

11%

5%

4%

6%

2%

4%

8%

36%

1%

65
16%

8%

12%

9%

12%

10%

6%

4%

1%

31%

3%

4%

201
50%

14%

10%

7%

2%

14%

10%

*%

6%

34%

1%

*%

43
11%

15%

8%

4%

27%

15%

4%

23%

4%

85
21%

12%

15%

12%

3%

11%

8%

1%

3%

33%

72 272 128
18% 68%  32%

16% 16% 17%

6% 10% 12%

2% 6% 7%

1% 5% 6%

9% 8% 15%

10% 7% 8%

1% 4%

12% 6% 6%

42% 39%  24%

2%

1% 1% 1%
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TOTAL

MOST IMPORTANT
ISSUE:

HAMILTON

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q3 MOST IMPORTANT ISSUE FACING TEXAS (FIRST MENTION ONLY)

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ

Page 22

400
100%

JOBS

PROPERTY TAXES

ABORTION

STATE SPENDING

EDUCATION

MORAL VALUES

GROWTH AND TRAFFIC

CONGESTION

HEALTH CARE

16%

10%

7%

5%

11%

7%

2%

6%

ILLEGAL IMMIGRATION 34%

POLITICAL SCANDALS

(VOL) OTHER

NO OPINION

1%

1%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%

16% 16% 16%  23%  22% 15% 13% 17% 16% 15% 18% 18% 18% 19% 16% 7% 15% 18%

11% 12% 9% 5% 10% 10% 10% 11% 15% 10% 8% 11% 9% 14% 6% 6% 9% 13%

7% 8% 5% 8% 12% 4% 7% 3% 10% 8% 10% 3% 6% 4% 9% 3%

5% 6% 4% 6% 5% 3% 6% 7% 3% 6% 4% 4% 4% 7% 17% 5% 5%

10% 7% 13%  21%  21% 9% 13% 11% 12% 9% 11% 10% 10% 8% 14% 13% 12% 9%

7% 9% 6% 4% 9% 7% 6% 5% 7% 9% 7% 10% 3% 7% 19% 10% 3%

2% 1% 3% 4% 6% 2% 4% 2% 1% 4% 2% 2% 2% 2% 4% 4% 2% 3%

6% 3% 8% 9% 11% 5% 8% 5% 6% 6% 5% 7% 7% 6% 4% 3% 7% 4%

34% 35% 33% 30% 22% 36% 30% 37% 30% 40% 31% 34% 30% 40% 36% 24% 31% 38%

1% 2% 4% 2% 1% 1% 1% 1% 1% 2% 3%

1% 1% *% 1% 1% 1% 1% 2% 1% 2% 3% 2%

17%

9%

8%

6%

10%

8%

2%

6%

33%

2%

1%

16%

11%

6%

5%

11%

7%

3%

5%

34%

1%

1%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q3 MOST IMPORTANT ISSUE FACING TEXAS (FIRST MENTION ONLY)

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

MOST IMPORTANT

ISSUE:

JOBS 16% 19% 13% 16%  20% 14% 10% 17% 20% 12% 20% 16% 17% 15% 19% 18% 16% 15% 14% 15% 17%
PROPERTY TAXES 10% 8% 13% 12% 9% 11% 15% 5% 7% 12% 12% 10% 10% 13% 6% 11% 11% 11% 9% 9% 9%
ABORTION 7% 7% 5% 10% 9% 4% 5% 8% 2% 11% 6% 9% 4% 3% 6% 8% 3% 4% 7% 6%
STATE SPENDING 5% 6% 5% 4% 5% 3% 6% 9% 7% 5% 3% 2% 6% 3% 8% 4% 4% 3% 8% 4% 6%
EDUCATION 11% 6% 17% 10% 5% 20% 10% 19% 3% 19% 6% 21% 6% 17% 18% 14% 12% 6% 5% 9%  21%
MORAL VALUES 7% 6% 7% 12% 8% 8% 6% 7% 10% 10% 6% ™% 8% 8% ™% 8% 8% 9% 7% 4%
GROWTH AND TRAFFIC 2% 2% 2% 2% 2% 2% 4% 3% 2% 1% 2% 2% 2% 3% 1% 1% 7% 2% 6%
CONGESTION

HEALTH CARE 6% 9% 4% 2% 6% 8% 3% 5% 11% 7% 6% 5% 9% 5% 6% 11% 5% 4% 16%

ILLEGAL IMMIGRATION  34%  36% 33% 31% 34% 29%  38% 46% 38% 28% 29% 30% 38% 29% 28% 31% 32% 41% 37%  41%  14%
POLITICAL SCANDALS 1% 20 1% 1% 3% 5% 1% 1% 8% 1% 1% 1% 1%
(VOL) OTHER

NO OPINION 1% 1% 1% 2% 2% 1% 1% 1% 1% 2%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

MOST IMPORTANT
ISSUE:

JOBS

PROPERTY TAXES
ABORTION

STATE SPENDING
EDUCATION
MORAL VALUES

GROWTH AND TRAFFIC
CONGESTION

HEALTH CARE
ILLEGAL IMMIGRATION
POLITICAL SCANDALS
(VOL) OTHER

NO OPINION

400
100%

16%

10%

7%

5%

11%

7%

2%

6%

34%

1%

1%

Q3 MOST IMPORTANT ISSUE FACING TEXAS (FIRST MENTION ONLY)

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

17%

9%

6%

4%

11%

8%

2%

5%

35%

2%

1%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

15%

12%

7%

6%

10%

7%

3%

7%

32%

*%

*%

90
23%

18%

8%

6%

4%

12%

5%

3%

5%

35%

3%

1%

275
69%

16%

11%

7%

5%

9%

9%

2%

6%

34%

1%

1%

28
7%

6%

9%

3%

12%

16%

7%

10%

33%

3%

260
65%

19%

11%

6%

5%

12%

7%

2%

7%

31%

1%

*%

27
7%

7%

7%

17%

9%

7%

6%

3%

41%

3%

346
86%

17%

10%

6%

4%

12%

7%

2%

5%

34%

1%

*%

28
7%

10%

14%

13%

6%

6%

7%

6%

10%

27%

3%

FAV UNFAV

280
70%

18%

8%

7%

4%

10%

7%

3%

5%

36%

*%

1%

100
25%

15%

17%

4%

8%

11%

5%

2%

8%

27%

3%

[-LENDERS-]
FAV UNFAV
12 201
3% 50%
18%

8%

6%

7%

13% 9%
% 6%
3%

8% 4%

72%  36%

2%

1%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

18%

11%

5%

5%

9%

5%

2%

6%

36%

1%

*%

119
30%

12%

7%

9%

4%

8%

9%

4%

3%

41%

1%

1%

110
28%

13%

15%

6%

8%

14%

9%

5%

6%

24%

2%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q3a MOST IMPORTANT ISSUE FACING TEXAS (SECOND MENTION ONLY)

(RESPONDENTS WHO HAD A FIRST CHOICE)

STc] o] —— 1 [--——--——- MEN-———————- 1 [----—--- WOMEN-——-———— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

TOTAL 397 119 89 48 48 32 61 196 37 95 62 200 43 85 72 270 127
100%  30% 22% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

SECOND MENTION:

JOBS 13% 16% 10% 18% 10% 12% 14% 12% 9% 14% 12% 14% 8% 18% 14% 14% 12%
PROPERTY TAXES 20% 20% 21% 23% 35% 9% 13% 23% 23% 22% 22% 18% 15% 20% 16% 19%  23%
ABORTION 6% 8% 5% 11% 11% 5% 5% 5% 3% 8% 8% 12% 6% 8% 7% 5%
STATE SPENDING 8% % 12% 4% 4% 3% 13% 11%  23% 10% 7% 5% 7% 5% 9% 6%
EDUCATION 12% 8% 16% 14% 7% 14% 17% 11% 9% 13% 8% 14% 23% 12% 11% 11% 16%
MORAL VALUES 6% 2% 5% 5% 7% 8% 15% 7% 5% 6% 9% 6% 4% 5% 8% 8% 3%
GROWTH AND TRAFFIC 4% 6% 1% 6% 11% 4% 5% 4% 3% 5% 8% 2% 6% 5% 3%
CONGESTION

HEALTH CARE 6% 4% 7% 4% 11% 18% 3% 4% 5% 5% 3% 9% 15% 3% 11% 5% 10%

ILLEGAL IMMIGRATION 18%  24% 17% 15% 8% 19% 17% 18% 14% 16%  22% 18% 12% 24% 15% 19% 16%
POLITICAL SCANDALS 3% 1% 3% 2% % 6% 2% 3% 3% 5% 2% 4% 1% 2% 2% 4%
(vOoL) OTHER 1% 2% 3% 1% 2% 1% 1% 1% 1% 1% 1%

NO OPINION 1% 1% 3% 1% 5% 1% 2% 1% 1%



TOTAL

SECOND MENTION:

HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

PARTY
[--REPUBLICAN---]

TOTAL TOTAL STRNG

397
100%

JOBS

PROPERTY TAXES
ABORTION

STATE SPENDING
EDUCATION
MORAL VALUES

GROWTH AND TRAFFIC
CONGESTION

HEALTH CARE
ILLEGAL IMMIGRATIO
POLITICAL SCANDALS
(VOL) OTHER

NO OPINION

13%

20%

6%

8%

12%

6%

4%

6%

N 18%

3%

1%

1%

376
95%

14%

20%

7%

8%

12%

6%

4%

6%

19%

2%

1%

1%

206
52%

16%

17%

9%

7%

11%

6%

3%

8%

20%

1%

1%

Q3a MOST IMPORTANT ISSUE FACING TEXAS (SECOND MENTION ONLY)

ID--

NOT

170
43%

11%

23%

4%

10%

13%

6%

5%

3%

17%

3%

2%

1%

(RESPONDENTS WHO HAD A FIRST CHOICE)

-—--1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---]

OTHER

21
5%

5%

25%

23%

4%

4%

17%

5%

12%

5%

LiIB/

MOD CONSV <$60K $60K+

61
15%

12%

25%

2%

3%

22%

2%

7%

9%

12%

3%

5%

335
84%

14%

19%

7%

9%

11%

7%

4%

6%

19%

3%

1%

1%

121
30%

11%

14%

8%

5%

13%

9%

4%

9%

22%

3%

1%

1%

241
61%

14%

24%

4%

10%

13%

5%

4%

4%

17%

3%

1%

1%

SUB-

TOWN/

CITY URBAN RURAL

106
27%

12%

23%

8%

6%

10%

8%

7%

4%

20%

2%

1%

126
32%

14%

22%

5%

9%

15%

4%

3%

7%

16%

3%

1%

1%

162
41%

14%

17%

7%

9%

12%

6%

3%

8%

18%

3%

1%

1%

BORN

TOTAL AGAIN

277
70%

15%

18%

6%

9%

13%

7%

3%

7%

18%

3%

1%

1%

167
42%

12%

16%

8%

11%

12%

9%

2%

8%

17%

3%

1%

1%

NOT
BA

99
25%

18%

20%

3%

7%

16%

4%

5%

6%

17%

2%

1%

3%

CATH-

OLIC OTHER FREQ

62
16%

7%

25%

12%

7%

13%

3%

7%

7%

13%

1%

5%

26
7%

14%

17%

6%

15%

4%

10%

6%

22%

6%

241
61%

13%

17%

9%

9%

14%

8%

4%

7%

15%

2%

1%

*%

[ATTND SERV]

NOT
FREQ

155
39%

14%
25%
2%
6%
10%
3%

4%

5%
23%
4%
2%

2%

Page 26

16%

20%

8%

4%

14%

5%

3%

6%

17%

3%

2%

2%

12%

21%

5%

9%

12%

7%

5%

7%

19%

2%

1%

*%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

SECOND MENTION:

JOBS

PROPERTY TAXES
ABORTION

STATE SPENDING
EDUCATION
MORAL VALUES

GROWTH AND TRAFFIC
CONGESTION

HEALTH CARE
ILLEGAL IMMIGRATION
POLITICAL SCANDALS
(VOL) OTHER

NO OPINION

13%

20%

6%

8%

12%

6%

4%

6%

18%

3%

1%

1%

Q3a MOST IMPORTANT ISSUE FACING TEXAS (SECOND MENTION ONLY)
(RESPONDENTS WHO HAD A FIRST CHOICE)
[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----

[STATE LEGISLATR] [-STRONG-] [--WEAK--]
INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY

172 147 78 191 108 77 20 107 51 83 57 228 136 34 252

43%  37% 20%  48% 27% 19% 5% 27% 13% 21% 14% 57% 34% 8% 64%

14% 13% 13% 16% 13% 8% 9% 17% 10% 16% 16% 16% 12% 5% 14%

22% 17%  22%  23% 13% 22% 28% 24% 15% 21% 11% 24% 13% 22% 17%

8% 2% 10% 9% 4% 1% 17% 10% 5% % 3% 8% 4% 8% 5%
11% 7% 2% % 8% 8% 14% 6% 5% 8% 10% % 9% 12% 8%
14% 12% 9% 11% 16% 12% 8% 13% 15% 8% 17% 12% 16% 11%

6% 6% 7% 5% 9% 4% 9% 6% 15% 4% 4% 5% 8% 5% 7%

6% 3% 3% 5% 1% 9% 3% % 2% 5% 3% 5% 5%

4% 11% 5% 5% 10% 8% 5% 14% 4% 6% 5% 10% 8%

14% 20% 24% 18% 17% 20% 14% 13% 12% 25% 22% 16% 17% 34% 19%

7% 6% 5% 7% 5% 1% 5% 5% 3%
2% 2% 1% 1% 3% 2% 1% 1% 1% 3% 2%
1% 2% 1% 2% 2% 2% 1% 1% 1% 1%

14%

19%

6%

9%

11%

7%

3%

6%

19%

3%

1%

1%

8%

22%

9%

8%

12%

7%

8%

2%

20%

2%

3%

MORE
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1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

10%

27%

9%

7%

15%

3%

3%

5%

18%

1%

1%

249
63%

15%

20%

6%

10%

11%

6%

4%

5%

19%

3%

2%

1%

59
15%

8%

16%

4%

8%

14%

7%

3%

15%

21%

4%
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Q3a MOST IMPORTANT ISSUE FACING TEXAS (SECOND MENTION ONLY)

(RESPONDENTS WHO HAD A FIRST CHOICE)

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT NOT ~ [--UNIONS-] [-LENDERS-] NEWS  NEWS
TOTAL YES NO UNION BANK OTHER LIKLY LIKLY ~ FAV UNFAV  FAV UNFAV  FAV UNFAV CABLE RADIO PAPER

TOTAL 397 193 203 89 274 27 260 26 344 27 277 100 12 199 252 117 108
100% 49% 51% 23% 69% 7%  65% %  87% 7% 70% 25% 3%  50% 64%  30% 27%

SECOND MENTION:

JOBS 13% 12% 15% 11% 15% 7% 14% 7% 13% 11% 11% 14% 15% 10% 14% 11% 12%
PROPERTY TAXES 20% 22% 19% 19% 20%  31% 19% 24% 20% 23% 22% 19% 28% 18% 19% 24% 17%
ABORTION 6% % 6% 6% 7% 6% 4% 6% 7% 7% 5% 6% 7% 5% 8%
STATE SPENDING 8% 9% 7% 10% 7% 14% 8% 6% 8% 9% 8% 7% 9% 7% 11% 9%
EDUCATION 12% 11% 14% 10% 14% 7% 13% 17% 13% 10% 13% 13% 15% 13% 13% 12% 12%
MORAL VALUES 6% 3% 9% 5% 6% 6% 5%  20% 5% 13% 6% 6% 6% 7% 8% 4%
GROWTH AND TRAFFIC 4% 5% 3% 4% 4% 5% 4% 6% 5% 2% 15% 5% 5% 5% 5%
CONGESTION

HEALTH CARE 6% 5% 8% 11% 5% 9% 7% 7% 7% 4% 5% 9% 13% 7% 3% 2% 7%
ILLEGAL IMMIGRATION 18% 20% 16%  20% 17% 16% 19% 10% 18%  23% 19% 18% 20% 20% 18%  20%
POLITICAL SCANDALS 3% 4% 1% 4% 2% 3% 4% 3% 3% 3% 3% 4% 2% 1% 5%
(vOoL) OTHER 1% 2%  *% 1% 4% 1% 1% 3% *% 4% 8% 1% 1% 1% 1%

NO OPINION 1%  *% 1% 1% 3% 1% 1% 1% 1% 1% 1%
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TOTAL

TWO MENTIONS
COMBINED:

ILLEGAL IMMIGRATION
PROPERTY TAXES

JOBS

EDUCATION

MORAL VALUES
ABORTION

STATE SPENDING
HEALTH CARE

GROWTH AND TRAFFIC
CONGESTION

POLITICAL SCANDALS

(VOL) OTHER

03,3a

TOTAL

MOST

IMPORTANT ISSUE FACING TEXAS (TWO MENTIONS COMBINED; RANK ORDERED)

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

52%

31%

30%

23%

13%

13%

13%

12%

6%

4%

1%

52%

34%

28%

20%

12%

18%

11%

11%

9%

2%

2%

57%

29%

26%

24%

12%

11%

16%

8%

3%

4%

3%

48
12%

42%

34%

31%

23%

18%

18%

9%

8%

11%

5%

48
12%

39%

44%

36%

18%

11%

11%

19%

15%

7%

32
8%

53%

17%

28%

25%

8%

24%

6%

30%

8%

61
15%

59%

20%

33%

28%

20%

8%

19%

9%

2%

199
50%

51%

33%

30%

18%

11%

11%

19%

9%

8%

4%

1%

37
9%

45%

32%

32%

14%

9%

9%

36%

9%

9%

95
24%

52%

34%

37%

19%

8%

8%

14%

13%

8%

4%

2%

65
16%

52%

32%

19%

18%

16%

17%

18%

4%

6%

8%

1%

201
50%

52%

28%

29%

28%

16%

15%

6%

15%

5%

3%

1%

43
11%

35%

23%

23%

50%

19%

15%

19%

8%

8%

85
21%

57%

35%

31%

24%

12%

18%

10%

7%

3%

1%

1%

57%

22%

30%

20%

19%

10%

6%

22%

6%

2%

1%

272
68%

58%

28%

30%

19%

14%

13%

13%

10%

6%

4%

1%

128
32%

39%

35%

29%

31%

12%

12%

12%

16%

7%

4%

1%
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TOTAL

TWO MENTIONS
COMBINED:

HAMILTON

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q3,3a MOST IMPORTANT ISSUE FACING TEXAS (TWO MENTIONS COMBINED; RANK ORDERED)

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ

Page 30

400
100%

ILLEGAL IMMIGRATIO
PROPERTY TAXES
JOBS

EDUCATION

MORAL VALUES
ABORTION

STATE SPENDING
HEALTH CARE

GROWTH AND TRAFFIC
CONGESTION

POLITICAL SCANDALS

(VOL) OTHER

N 52%

31%

30%

23%

13%

13%

13%

12%

6%

4%

1%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%

53% 55% 50% 35% 34% 55% 51% 54% 50% 56% 50% 51% 48% 56% 49%  45%  46% 60%

31% 29% 32% 30% 35% 30% 24% 35% 38% 32% 25% 29%  25% 34% 31% 22% 26%  37%

30% 32% 27% 28% 34% 29% 24% 31% 29% 28% 32% 33% 30% 37% 23% 21% 28%  31%

22% 18%  26% 44% 43% 19% 26% 23% 22% 24% 23% 22% 21% 24% 26% 28% 26% 18%

14% 15% 12% 8% 2% 16% 16% 11% 13% 11% 15% 14% 19% 6% 10% 22% 18% 6%

14% 17% 10% 2% 15%  20% 8% 15% 8% 16% 13% 19% 5% 17% 10% 19% 4%

14% 13% 14% 8% 14% 7% 16% 12% 11% 15% 13% 15% 11% 14% 17% 14% 11%

11% 11% 11%  26%  20% 11% 17% 9% 10% 13% 13% 14% 15% 13% 11% 9% 14% 9%

6% 5% 8% 8% 13% 5% 8% 6% 7% 8% 5% 5% 4% 6% 12% 13% 6% 8%

3% 1% 5% 16% 4% 4% 4% 4% 3% 4% 4% 3% 3% 2% 1% 6% 2% 7%

1% 2% 5% 5% 1% 1% 1% 1% 1% 1% 1% 1% 1% 5% 1% 2%

51%

28%

32%

24%

12%

17%

9%

12%

5%

5%

2%

53%

32%

27%

23%

15%

10%

14%

12%

7%

3%

1%
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Q3,3a MOST IMPORTANT ISSUE FACING TEXAS (TWO MENTIONS COMBINED; RANK ORDERED)

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100% 44% 37% 20% 49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

TWO MENTIONS
COMBINED:

ILLEGAL IMMIGRATION 52% 50% 52% 54% 52% 46% 58% 60% 50% 40% 54% 52% 53% 46% 62% 50% 51% 61% 55% 60%  35%

PROPERTY TAXES 31% 30% 30% 34% 31% 24%  38% 33% 30% 27% 33% 21% 33% 26% 28% 28% 30% 33% 36% 29% 25k
JOBS 30% 33% 26% 28% 36% 27%  18% 26% 36% 22% 35% 32% 32% 26% 25% 32% 30% 23% 24% 30%  25%
EDUCATION 23%  20% 29% 19%  15% 36%  22% 27% 16% 34% 15% 38% 17% 33% 18%  25% 22% 18% 20%  20%  35%
MORAL VALUES 13%  12%  12%  19%  13% 17% 9% 9%  13% 25% 14% 11% 12% 16% 13%  14% 15% 14% 12%  14%  11%
ABORTION 13%  15% 7% 19% 18% 8% 6% 17% 18% 7% 18% 9% 16% 8% 11%  12% 14% 12% 13% 13%  10%
STATE SPENDING 13%  17%  12% 6%  12% 11%  14% 23% 13% 10%  12% 12%  13% 11% 19%  13% 13% 11% 14%  14%  14%
HEALTH CARE 12%  12% 15% 7%  10% 18%  11% 10% 25%  11% 12%  10% 18% 12% 12% 12% 11% 9%  32%
GROWTH AND TRAFFIC 6% 8% 5% 6% 7% 3%  12% 6% 2% 8% 3% 7% 5% 7% 6% 5% 8% 10% 6% 9%
CONGESTION

POLITICAL SCANDALS 4% 0% 1% 7% 9% 5% 7% 7% 1% 7% 13% 4% 4% 2% 2% 5% 4%

(vOoL) OTHER 1% 2% 2% 1% 1% 3% 2% 1% 1% 1% 3% 2% 1% 3% 2%
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TOTAL

TWO MENTIONS
COMBINED:

ILLEGAL IMMIGRATION
PROPERTY TAXES

JOBS

EDUCATION

MORAL VALUES
ABORTION

STATE SPENDING
HEALTH CARE

GROWTH AND TRAFFIC
CONGESTION

POLITICAL SCANDALS

(VOL) OTHER

03,3a

400
100%

52%
31%
30%
23%
13%
13%
13%
12%

6%

4%

1%

MOST IMPORTANT ISSUE FACING TEXAS (TWO MENTIONS COMBINED; RANK ORDERED)

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

55%

30%

29%

22%

11%

13%

12%

10%

7%

6%

2%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

48%

31%

30%

24%

16%

13%

13%

15%

6%

2%

*%

90
23%

56%

27%

29%

22%

10%

12%

14%

15%

7%

7%

275
69%

51%

31%

31%

23%

15%

15%

11%

11%

5%

3%

1%

28
7%

49%

39%

13%

23%

6%

3%

26%

19%

7%

3%

3%

260
65%

50%

30%

33%

24%

12%

11%

13%

14%

7%

5%

1%

27
7%

50%

30%

14%

26%

27%

21%

6%

10%

6%

3%

346
86%

52%

31%

30%

24%

12%

12%

13%

12%

6%

4%

1%

28
7%

49%

36%

20%

16%

20%

20%

6%

13%

12%

3%

FAV UNFAV

280
70%

55%

30%

29%

22%

13%

14%

13%

10%

8%

3%

*%

100
25%

44%

35%

29%

24%

12%

9%

15%

17%

4%

6%

4%

[-LENDERS-]
FAV UNFAV

12
3%

72%

28%

15%

28%

7%

7%

21%

15%

8%

201
50%

55%

27%

28%

21%

12%

12%

17%

11%

8%

6%

1%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

57%

30%

32%

22%

12%

12%

12%

9%

7%

3%

1%

119
30%

59%

30%

23%

20%

16%

14%

15%

5%

9%

2%

1%

110
28%

44%

32%

24%

25%

13%

13%

17%

13%

10%

5%

1%
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TOTAL

RICK PERRY:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

Q5a PERSONAL OPINIONS OF RICK PERRY

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

69% 64% 78% 74% 73% 56% 63% 66% 59% 66% 69% 72% 69% 73% 73% 70%  67%
29% 35% 19% 24% 27% 33% 35% 33% 36% 34% 30% 25% 27% 26% 22% 28%  30%

2% 1% 3% 2% 11% 1% 1% 5% 1% 3% 4% 1% 5% 2% 3%

40% 30% 59% 50% 47% 23% 28% 33% 23% 33% 3% 47% 42% 47% 51% 41% 37%

34% 35% 32% 44% 44% 20% 28% 31% 23% 29%  40% 37% 31% 36% 41%  39% 24%
35% 30% 46% 30% 30% 36% 35% 34% 36% 38% 29% 35% 38% 36% 33% 31%  44%

3% 2% 3% 6% 4% 5% 2% 3% 3% 4% 7% 2% 4% 1%

14% 18% 8% 10% 13% 22% 16% 18%  27% 17% 13% 10% 15% 8% 10% 12% 19%

12% 15% 9% 9% 9% 11% 15% 13% 9% 13% 14% 11% 12% 11% 9% 13% 10%

1% 3% 2% 8% 1% 5% 2% 4% 1% 2% 1% 2%

1% 1% 3% 1% *% 1% 1% 2% 1% 1%
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HAMILTON

TOTAL

RICK PERRY:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

69%

29%

2%

40%

34%

35%

3%

14%

12%

1%

1%
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Q5a PERSONAL OPINIONS OF RICK PERRY

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

71% 81% 59% 31% 55% 72% 61% 72% 64% /5% 67% 70% 69% 71% 71% 63% 72%  64%  70%

27% 16% 40% 69% 45% 26% 35% 27% 33% 24% 30% 27% 26% 29% 29% 37% 25%  35% 27%

2% 3% 1% 3% 3% 1% 3% 1% 3% 3% 5% 3% 1% 3%

44% 66% 18% -38% 9%  46% 26%  45% 32% 51% 36% 43% 43% 43% 43% 26%  48% 29%  43%

35%  44% 24% 18% 28% 35% 37% 34% 35% 30% 35% 34% 33% 36% 44% 33% 35% 33% 33%

36% 38%  34% 13% 27% 36% 25% 39% 29% 45% 32% 37%  36% 35% 28% 30% 38% 31% 37%

3% 1% 5% 2% 3% 6% 2% 2% 3% 4% 3% 3% 2% 3% 2% 5% 3%

14% 9%  20% 16%  23% 13% 15% 14% 19% 14% 11% 13% 13% 14% 17% 27% 15% 13% 14%

9% 5% 15%  53% 21% 10% 14% 12% 12% 7% 15% 11% 10% 13% 11% 7% 8% 17% 9%

2% 2% 1% 2% 3% 3% 2% 2% 4% 2% 1% 2%

1% 1% *% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

68%

30%

1%

38%

35%

33%

3%

14%

13%

1%

*%
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Q5a PERSONAL OPINIONS OF RICK PERRY

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

RICK PERRY:

FAVORABLE 69% 88%  42% 7%  95% 41% 42%  72% 99% 32% 90% 49% 91% 38% 44% 70% 71% 73% 69% 72% 54%

UNFAVORABLE 29% 11%  55%  21% 4% 53% 58% 23% 1% 63% 8% 44% 9% 58% 51% 28% 28% 27% 28% 26%  46%

CAN®"T RATE/DK 2% 1% 3% 2% 1% 6% 4% 5% 2% 6% 1% 4% 5% 2% 2% 3% 2%

NET FAVORABLE 40% 78% -13% 57% 91% -12% -16% 49% 98% -31% 81% 5% 82% -20% -6% 42% 43% 47% 41%  46% 8%

VERY FAVORABLE 34%  53% 15% 27% 64% 3% 8% 13% 83% 2% 38% 5% 56% 5% 5% 36% 37% 33% 31% 34% 22%

SOMEWHAT FAVORABLE 35%  35% 26% 51% 31% 38% 34% 59% 16% 30% 52% 45% 35% 34% 39% 34% 34% 40% 37% 38% 32%

(voL) LITTLE OF 3% 1% 6% 1% 2% 3% 4%  10% 4% 6% 2% 3% 11% 3% 3% 2% 5% 3%

BOTH

SOMEWHAT 14% 5% 25% 13% 2% 33% 22% 4% 31% 4%  35% 3% 32% 16% 13% 12% 16% 14% 13%  24%
UNFAVORABLE

VERY UNFAVORABLE 12% 4% 24% 6% *%  17% 33% 10% 1% 32% 3% 3% 23% 23% 12% 12% 9% 9% 10% 23%
RECOGNIZE BUT 1% 1% 3% 1% 1% 3% 4% 2% 6% 1% 3% 3% 1% 1% 2% 1%

CAN"T RATE

DON"T RECOGNIZE 1% *% 1% 1% 2% 5% 1% 3% 1% 1% 1% 1%
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TOTAL

RICK PERRY:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

TOTAL

400

100%

69%

29%

2%

40%

34%

35%

3%

14%

12%

1%

1%

Q5a PERSONAL OPINIONS OF RICK PERRY

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT
NO UNION BANK OTHER LIKLY LIKLY

YES

195

49%

71%

28%

1%

44%

35%

36%

3%

12%

12%

*%

*%

204
51%

67%

30%

3%

37%

33%

34%

3%

16%

11%

3%

1%

90
23%

72%

26%

2%

45%

35%

37%

1%

11%

15%

1%

1%

275
69%

67%

30%

2%

37%

34%

34%

3%

16%

11%

2%

1%

28
7%

84%

16%

68%

38%

46%

3%

3%

9%

260
65%

66%

32%

2%

35%

36%

31%

3%

16%

12%

2%

*%

NOT

27
7%

67%

33%

33%

33%

33%

7%

4%

23%

[--UNIONS-]
FAV UNFAV

346
86%

67%

31%

2%

36%

32%

35%

3%

16%

12%

2%

1%

28
7%

76%

24%

53%

44%

32%

7%

3%

13%

FAV UNFAV

280
70%

74%

23%

3%

51%

36%

38%

1%

13%

9%

2%

1%

100
25%

57%

43%

15%

33%

25%

7%

20%

15%

[-LENDERS-]
FAV UNFAV

12
3%

65%

35%

30%

29%

36%

35%

201
50%

70%

29%

1%

41%

33%

37%

4%

15%

11%

1%

*%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

76%

24%

*%

52%

41%

35%

2%

14%

7%

*%

119
30%

74%

23%

3%

50%

35%

39%

2%

12%

10%

2%

1%

110
28%

66%

32%

2%

34%

30%

36%

3%

14%

14%

2%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

KAY BAILEY
HUTCHISON:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

TOTAL

L
DFW
METRO

HOUS

Q5b PERSONAL OPINIONS OF KAY BAILEY HUTCHISON

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

64%

34%

2%

29%

26%

38%

4%

14%

16%

2%

*%

119
30%

65%

33%

2%

93
23%

69%

30%

1%

------------- REGION--——-—=-===] [-=---—=--MEN-=-——--—]
SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+

48 48 32 61 199 37 95 65

12% 12% 8% 15% 50% 9%  24%  16%

63% 50% 59% 68% 63% 59% 71%  55%

37%  47% 33% 32% 35% 36% 29%  43%

3% 8% 2% 5% 3%

26% 3% 26% 35% 28% 23%  43%  12%

32%

27%

38%

5%

10%

18%

1%

1%

40%

23%

46%

4%

11%

14%

1%

30% 19% 31% 31%  25% 14%  32%  21%

33% 31% 28% 37% 38% 45% 40%  34%

5% 3% 6% 4% 5% 3% 6%

11%  23% 25% 15% 15% 18% 12% 17%

26% 18% 6% 12% 15% 14% 13% 19%

3% 8% 2% 5% 3%

201
50%

64%

34%

2%

31%

28%

37%

4%

13%

17%

1%

*%

43
11%

58%

38%

4%

19%

23%

35%

4%

19%

15%

4%

85
21%

68%

31%

1%

38%

23%

45%

1%

11%

18%

1%

64%

35%

1%

29%

36%

28%

7%

10%

17%

1%

272
68%

61%

37%

2%

24%

27%

34%

5%

15%

18%

2%

*%

128
32%

70%

29%

2%

41%

24%

45%

3%

13%

13%

2%
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HAMILTON

TOTAL

KAY BAILEY
HUTCHISON:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

64%

34%

2%

29%

26%

38%

4%

14%

16%

2%

*%

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q5b PERSONAL OPINIONS OF KAY BAILEY HUTCHISON

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%

65% 66% 64%  44%  51% 66% 56% 68% 66% 68%  59% 67% 68% 67% 48%  74% 68% 57%

33% 32% 35% 51% 45% 32% 43% 30% 31% 31% 39% 31% 30% 32%  48% 26% 29%  42%

2% 2% 1% 5% 4% 1% 1% 2% 2% 1% 2% 2% 3% 1% 4% 2% 2%

31% 33% 29% -8% 6%  34% 13% 38% 35% 37% 19% 36% 38%  35% 0%  48%  39% 15%

27% 29%  25% 13% 28% 26% 25% 27% 25% 31% 24% 30%  30% 26% 17% 16% 29%  22%

38% 37% 3%  31% 23% 40% 31% 41% 42% 37% 35% 37% 37% 41% 31% 58% 39%  35%

4% 5% 3% 5% 4% 4% 6% 4% 3% 5% 4% 4% 3% 5% 1% 9% 2% 8%

14% 13% 16% 12%  22% 13% 19% 12% 17% 10% 15% 12% 14% 9% 25% 10% 12% 16%

15% 15% 16%  35% 19% 16% 19% 14% 11% 16% 20% 15% 13% 18%  21% 7% 15% 18%

2% 2% 1% 3% 1% 1% 1% 2% 1% 2% 2% 2% 1% 4% 2% 2%

5% 2% *% 1% *% 1% *%
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64%

35%

2%

29%

22%

42%

3%

17%

16%

2%

64%

34%

2%

30%

30%

34%

5%

13%

16%

1%

*%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q5b PERSONAL OPINIONS OF KAY BAILEY HUTCHISON

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

KAY BAILEY

HUTCHISON:

FAVORABLE 64% 65% 62% 65% 53% 97% 41% 83%  43% 100% 65% 93% 50% 89% 58% 66% 66% 59% 56% 61% 71%

UNFAVORABLE 34% 34% 37% 31% 44% 3% 58% 13%  54% 31% 7%  48% 10% 39% 32% 34% 39% 40% 37% 29%

CAN®"T RATE/DK 2% 1% 1% 4% 3% 1% 4% 2% 4% 3% 1% 3% 2% 1% 2% 3% 2%

NET FAVORABLE 29%  31% 25%  34% 8% 93% -17% 69% -11% 100% 33% 87% 2% 79% 19%  35% 32% 20% 16% 24%  42%

VERY FAVORABLE 26% 22%  31%  27% 14% 59% 12% 27% 9% 79% 20% 40% 12% 54% 11% 26% 25% 24% 25% 23%  34%

SOMEWHAT FAVORABLE 38% 43% 31% 38% 39% 38% 29% 56% 34% 21% 45% 53% 38% 35% 47% 41% 40% 35% 32% 38% 37%

(voL) LITTLE OF 4% 4% 3% 5% 6% 2% 3% 4% 8% 4% 3% 6% 2% 3% 3% 4% 6% 6% 3% 4%
BOTH

SOMEWHAT 14% 13% 18% 9% 18% 2% 25% 17% 18% 3% 19% 6% 14% 14% 14% 19% 13% 15% 16%
UNFAVORABLE

VERY UNFAVORABLE 16% 16% 16% 16%  21% 30% 9%  29% 9% 24% 2% 23% 15% 16% 14% 21% 19% 9%
RECOGNIZE BUT 2% 1% 1% 3% 3% 1% 4% 2% 4% 2% 1% 3% 1% 1% 2% 3% 1%

CAN"T RATE

DON"T RECOGNIZE *% 1% *% 1% *% *% *%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

KAY BAILEY
HUTCHISON:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

64%

34%

2%

29%

26%

38%

4%

14%

16%

2%

*%

Q5b PERSONAL OPINIONS OF KAY BAILEY HUTCHISON

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

62%

37%

1%

25%

24%

38%

4%

15%

18%

1%

*%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

65%

32%

2%

33%

28%

37%

5%

13%

15%

2%

90
23%

59%

39%

2%

21%

26%

33%

3%

15%

21%

2%

275
69%

66%

31%

2%

35%

27%

39%

4%

12%

15%

2%

*%

28
7%

56%

44%

13%

20%

37%

6%

25%

13%

260
65%

65%

32%

3%

33%

28%

37%

4%

14%

14%

2%

*%

27
7%

64%

36%

27%

19%

44%

9%

27%

346
86%

65%

33%

2%

32%

27%

38%

4%

14%

15%

2%

*%

28
7%

56%

44%

11%

29%

27%

12%

13%

20%

FAV UNFAV
280 100
70%  25%
63%  61%
34%  39%
2%
29% 22%
22%  31%

41%

4%

14%

17%

2%

*%

30%

5%

16%

18%

[-LENDERS-]
FAV UNFAV

12
3%

72%

20%

8%

51%

49%

22%

7%

14%

8%

201
50%

66%

33%

1%

33%

28%

38%

5%

12%

16%

1%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

62%

37%

1%

25%

24%

38%

4%

16%

17%

1%

*%

119
30%

69%

31%

37%

26%

42%

3%

16%

13%

110
28%

62%

38%

23%

26%

35%

6%

17%

16%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

JOHN CORNYN:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

Q5c PERSONAL OPINIONS OF JOHN CORNYN

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

74% 77% 76% 80% 74% 58% 68% 72% 45% 81% 77% 75%  65% 72% 86% 75%  70%
13% 14% 12% 13% 17% 8% 9% 15% 27% 11% 13% 10% 8% 14% 7% 12% 14%

13% 9% 11% 7% 9% 34% 22% 12%  27% 8% 10% 15%  27% 15% 7% 13% 15%

61% 63% 64% 67% 57% 50% 59% 57% 18% 69% 64% 66%  58% 58% 79% 64%  56%

42%  39% 49% 61% 47% 16% 31% 43% 23% 45% 53% 41% 31% 42% 45% 46%  33%
32%  37% 27% 19% 27% 42% 37% 29% 23% 36% 23% 35% 35% 30%  41% 29%  37%

2% 2% 4% 2% 4% 2% 2% 5% 1% 3% 2% 6% 2% 3%

5% 3% 6% 9% 8% 6% 3% 7% 5% 5% 8% 4% 4% 5% 2% 5% 6%

5% 9% 3% 2% 5% 3% 5% 7% 18% 5% 3% 4% 4% 3% 5% 6% 5%

6% 6% 6% 2% 7% 5% 11% 7% 18% 4% 5% 6% 15% 2% 3% 7% 5%

7% 4% 5% 5% 2% 28% 12% 5% 9% 4% 5% 9% 12% 12% 3% 6% 11%
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HAMILTON

TOTAL

JOHN CORNYN:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

74%

13%

13%

61%

42%

32%

2%

5%

5%

6%

7%
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CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q5c PERSONAL OPINIONS OF JOHN CORNYN

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

76% 75% 77% 39% 56% 77% 67% T77% 79% 75% 69% 75%  75% 75% 73% 71% 80%  65%  65%

11% 10% 12% 51% 28% 10% 15% 11% 11% 12% 14% 11% 11% 9% 14% 17% 9% 18% 13%

14% 15% 12% 9% 16% 13% 18% 12% 10% 13% 16% 14% 14% 16% 12% 12% 11% 17%  22%

65% 65% 65% -12% 28% 68%  52% 66% 69% 62% 55% 64% 64% 66% 59%  54% 71%  46% 52%

44%  50%  36% 12% 21% 46% 33% 46% 43% 46% 38% 40% 34% 50% 49%  43%  45% 38%  39%

32% 25% 40% 27% 35% 31% 34% 31% 37% 28% 31% 35% 41% 25% 25% 28% 35%  27%  27%

2% 2% 2% 9% 2% 2% 3% 1% 1% 3% 3% 2% 2% 2% 3% 3% 2% 3% 2%

5% 3% 7% 13% 13% 4% 7% 5% 6% 3% 7% 4% 3% 5% 7% 4% 4% 7% 6%

4% 5% 2%  30% 13% 4% 6% 5% 4% 7% 5% 5% 6% 2% 4% 10% 4% 8% 5%

7% 9% 3% 10% 6% 7% 6% 5% 7% 6% 5% 5% 5% 10% 12% 6% 7% 12%

7% 6% 8% 9% 6% 7% 11% 6% 5% 6% 10% 9% 8% 11% 3% 6% 10% 10%

80%

12%

8%

68%

45%

35%

3%

5%

5%

3%

5%
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Q5c PERSONAL OPINIONS OF JOHN CORNYN

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

JOHN CORNYN:

FAVORABLE 74%  81% 65% 4%  T7% 73% 65% T77% 77% 73% 78% 73% 76% 74% 55% T7% 75% 77% 71% 80% 58%
UNFAVORABLE 13% 9% 21% 7% 10% 11% 21% 14% 11% 14% 8% 8% 11% 13% 26% 13% 13% 18% 11% 10%  23%
CAN®"T RATE/DK 13% 10% 14% 19% 13% 16% 13% 9% 12% 12% 14% 19% 13% 13% 19% 10% 12% 5% 18% 10% 19%
NET FAVORABLE 61% 73%  44% 67% 67% 62% 44% 63% 66% 59% 69% 65% 66% 62% 29% 65% 63% 58% 60% 70%  35%
VERY FAVORABLE 42% 53% 31% 39% 52% 33% 31% 37% 59% 33% 43% 33% 49% 33% 30% 45% 43% 42% 36% 49%  22%

SOMEWHAT FAVORABLE 32% 28% 34% 35% 25% 40% 35% 40% 18% 41% 34% 40% 27% 41% 25% 33% 33% 35% 36% 31% 36%

(voL) LITTLE OF 2% 2% 3% 1% 2% 3% 1% 10% 2% 2% 1% 3% 2% 2% 9% 2% 2% 2% 3% 2% 4%
BOTH

SOMEWHAT 5% 3% 10% 1% 4% 6% 9% 3% 7% 4% 5% 3% 5% 15% 6% 6% 9% 2% 4% 11%
UNFAVORABLE

VERY UNFAVORABLE 5% 3% 8% 5% 5% 2% 11% 4% 6% 5% 3% 6% 5% 3% 5% 5% 7% 6% 4% 8%
RECOGNIZE BUT 6% 2% 11% 6% 5% 6% 11% 5% 4% 5% 9% 6% 6% 8% 5% 6% 2% 7% 7% 8%
CAN"T RATE

DON"T RECOGNIZE 7% 8% 4% 12% 8% 9% 2% 9% % 9% 8% 10% % 7% 11% 5% 6% 3% 11% 4% 11%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

JOHN CORNYN:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

74%

13%

13%

61%

42%

32%

2%

5%

5%

6%

7%

Q5c

PERSONAL OPINIONS OF JOHN CORNYN

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT
NO UNION BANK OTHER LIKLY LIKLY

YES

195

49%

79%

10%

11%

69%

50%

30%

2%

5%

4%

4%

7%

204
51%

69%

15%

16%

54%

35%

34%

3%

5%

7%

8%

8%

90
23%

7%

13%

10%

64%

43%

33%

2%

9%

2%

2%

8%

275
69%

73%

13%

14%

61%

41%

33%

2%

4%

6%

8%

6%

28
7%

75%

9%

16%

65%

52%

23%

3%

6%

6%

10%

260
65%

76%

13%

11%

62%

44%

32%

1%

6%

6%

5%

6%

NOT

27
7%

63%

24%

13%

39%

23%

40%

6%

10%

7%

9%

4%

[--UNIONS-]
FAV UNFAV

346
86%

75%

12%

13%

63%

43%

32%

2%

5%

5%

6%

7%

28
7%

61%

26%

14%

35%

29%

32%

6%

10%

10%

3%

10%

FAV UNFAV

280
70%

76%

10%

14%

66%

44%

32%

2%

4%

4%

7%

8%

100
25%

70%

21%

9%

50%

40%

31%

4%

10%

7%

5%

4%

[-LENDERS-]
FAV UNFAV

12
3%

78%

15%

8%

63%

35%

43%

15%

8%

201
50%

76%

14%

10%

62%

43%

33%

4%

5%

5%

5%

5%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

7%

13%

11%

64%

47%

29%

3%

6%

4%

6%

5%

119
30%

74%

10%

16%

64%

47%

27%

1%

4%

5%

7%

9%

110
28%

74%

11%

15%

63%

39%

36%

1%

4%

6%

6%

9%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

DAVID DEWHURST:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

Q5d PERSONAL OPINIONS OF DAVID DEWHURST

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

44%  43% 39% 50% 57% 33% 40% 48% 32% 50% 56% 39%  42% 35% 41%  46%  38%
14% 13% 14% 9%  21% 16% 15% 15% 14% 17% 13% 13% 12% 17% 10% 15% 14%

42%  44% 46%  41% 22% 51% 45% 36% 55% 33% 31% 48% 46%  48% 49%  39%  48%

29% 30% 25% 41% 36% 17% 25% @ 33% 18% 33% 43% 25% 31% 18% 30%  32% 23%

13% 19% 13% 13% 13% 11% 6% 17% 14% 14% 21% 10% 4% 14% 10% 17% 6%
30% 24% 27% 37% 44% 22% 34%  32% 18% 36% 35% 28%  38% 22% 30% 30%  31%

3% 4% 2% 2% 5% 3% 1% 4% 5% 4% 8% 1% 4% 2%

8% 5% 8% 5% 12% 13% 11% 11% 9% 13% 6% 6% 8% 6% 5% 8% 8%

3% 4% 5% 2% 4% 3% 2% 4% 5% 4% 3% 3% 3% 5% 3% 5%

24%  27% 23% 21% 18% 25% 25% 23% 41% 21% 17%  25% 19% 27% 24% 23% 26%

18% 17% 23%  20% 3% 26% 20% 13% 14% 11% 14%  23%  27% 20% 24% 16%  22%
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HAMILTON

TOTAL

DAVID DEWHURST:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

44%

14%

42%

29%

13%

30%

3%

8%

3%

24%

18%
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Q5d PERSONAL OPINIONS OF DAVID DEWHURST

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

44%  45%  43% 34% 42% 44% 34% 49% 47% 42% 42%  44%  40% 51%  43% 56% 43%  44%  42%

13% 12% 15% 35%  25% 13% 16% 13% 15% 13% 15% 14% 16% 10% 14% 11% 12% 18% 14%

43%  43% 42% 31% 32% 44% 50% 37% 38% 45% 43% 42% 43% 39% 43% 33%  45% 38%  44%

31% 33% 28% -1% 17%  31% 18% 36%  32% 29% 27%  30% 24% 41% 29%  45% 31% 26% 29%

13% 14% 12%  21% 8% 14% 6% 15% 17% 14% 11% 13% 12% 16% 15% 26% 14% 12% 12%

31% 31% 31% 13% 35% 29% 28% 34% 30% 28% 31% 31% 29% 35% 28% 30% 29% 32% 31%

3% 3% 3% 5% 4% 3% 4% 3% 2% 2% 4% 4% 5% 2% 3% 3% 2% 2%

7% 6% 9%  22% 16% 7% 5% 9% 8% 8% 8% 7% 8% 6% 12% 4% 7% 10% 8%

3% 3% 3% 9% 4% 3% 7% 2% 5% 3% 3% 3% 3% 3% 7% 2% 5% 3%

25% 26%  24% 8% 19%  25% 25% 22% 19% 27% 25% 23% 27% 17% 28% 6% 25%  22%  25%

18% 18% 18%  23% 13% 19%  25% 15% 19% 18% 18% 19% 17% 22% 15%  27% 20% 16% 19%

44%

15%

41%

29%

15%

29%

3%

9%

3%

23%

17%
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Q5d PERSONAL OPINIONS OF DAVID DEWHURST

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--]
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH

-—-] [TEA PARTY]

MORE LESS
NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14%

DAVID DEWHURST:

FAVORABLE 44%  48%  44%  34% 51% 30% 42% 49%  53% 24%  48% 36%
UNFAVORABLE 14% 10% 20% 13% 8% 16% 26% 19% % 23% 10% 10%
CAN®"T RATE/DK 42%  42% 36% 53%  41% 54% 31% 32% 39% 53% 43% 54%
NET FAVORABLE 29%  37% 23%  21%  42% 14% 16% 30%  46% 1% 38% 26%
VERY FAVORABLE 13% 20% 10% % 20% 5% 9% 13% 24% 3% 14% 6%

SOMEWHAT FAVORABLE 30% 28%  34% 27%  31% 25% 33% 36% 29% 21% 33% 29%

(voL) LITTLE OF 3% 2% 4% 4% *% 4% 6% 9% 5% 1% 3%
BOTH

SOMEWHAT 8% 5% 12% 7% 6% 7% 16% 10% 3% 9% 9% 5%
UNFAVORABLE

VERY UNFAVORABLE 3% 4% 4% 2% 2% 5% 5% 4% 9% 1%
RECOGNIZE BUT 24% 22% 21%  34% 21% 31% 22% 23% 15% 31% 28% 31%
CAN"T RATE

DON"T RECOGNIZE 18% 20% 15% 19% 20% 23% 9% 9%  24% 22% 15% 23%

231
58%

52%

10%

39%

42%

19%

32%

1%

7%

2%

22%

17%

136
34%

31%

19%

50%

12%

6%

25%

4%

11%

4%

28%

22%

34
8%

38%

29%

32%

9%

3%

35%

13%

6%

10%

22%

11%

255
64%

47%

16%

37%

31%

15%

32%

4%

8%

4%

23%

14%

47%

16%

37%

31%

16%

31%

3%

8%

4%

24%

13%

41%

20%

39%

21%

11%

30%

8%

9%

3%

22%

17%

79 249 59
20% 62% 15%

34%  47%  37%

12% 16% 12%

54%  38%  50%

22%  31%  25%

7% 13% 12%

27%  33% 25%

1% 2% 2%

8% 9% 8%

2% 4% 3%

22% 19%  31%

33% 18% 19%
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TOTAL

DAVID DEWHURST:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

44%

14%

42%

29%

13%

30%

3%

8%

3%

24%

18%

Q5d PERSONAL OPINIONS OF DAVID DEWHURST

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195

49%

47%

14%

39%

33%

15%

32%

3%

7%

4%

20%

19%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

40%

15%

45%

25%

12%

28%

3%

9%

3%

27%

18%

90
23%

40%

15%

46%

25%

10%

30%

1%

9%

5%

18%

27%

275
69%

46%

14%

40%

32%

16%

30%

3%

7%

3%

25%

15%

28
7%

43%

12%

46%

31%

6%

36%

12%

26%

20%

260
65%

46%

16%

37%

30%

14%

33%

2%

9%

4%

20%

17%

27
7%

34%

17%

49%

17%

17%

17%

7%

7%

4%

29%

20%

346
86%

45%

14%

41%

31%

13%

32%

3%

8%

3%

24%

17%

28
7%

28%

14%

58%

15%

19%

10%

3%

7%

3%

26%

32%

FAV UNFAV

280
70%

44%

13%

43%

31%

14%

30%

3%

6%

3%

24%

20%

100
25%

47%

20%

33%

27%

13%

34%

3%

12%

5%

22%

11%

[-LENDERS-]
FAV UNFAV

12
3%

43%

13%

44%

29%

8%

35%

13%

16%

28%

201
50%

48%

16%

37%

32%

15%

32%

3%

9%

4%

23%

14%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

46%

12%

42%

34%

14%

32%

3%

8%

2%

22%

20%

119
30%

42%

11%

47%

32%

17%

26%

3%

2%

5%

27%

20%

110
28%

45%

20%

35%

25%

13%

32%

4%

10%

6%

21%

14%
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TOTAL

GREG ABBOTT:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

Q5e PERSONAL OPINIONS OF GREG ABBOTT

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

37% 38% 36% 37% 47% 23% 36% 38% 27%  45% 34% 36% 31% 45% 29%  38% 35%
8% 4% 7% 4%  22% 11% 8% 8% 9% 8% 6% 8% 15% 5% 7% 8% 8%

55% 58% 57% 60% 31% 66% 55% 54% 64%  47% 60% 56% 54% 50% 64% 54% 57%

29%  34% 29%  33% 25% 12% 28%  30% 18%  37% 27%  29% 15%  41% 22%  30% 28%

12% 13% 11% 12% 16% 5% 14% 12% 5% 11% 17% 13% 4% 15% 15% 14% 9%
25% 25% 25% 25% 31% 17% 22% 26% 23% 34% 17%  24%  27% 31% 14% 24%  26%

2% 1% 2% 9% 3% 3% 5% 2% 3% 2% 4% 1% 1% 3% 1%

4% 1% 4% 2% 11% 6% 6% 4% 5% 4% 3% 4% 8% 3% 3% 4% 5%

2% 2% 1% 2% 2% 5% 1% 2% 1% 2% 4% 2% 1% 2%

20% 19% 21% 26% 16% 22% 20% 18% 23% 17% 17%  23%  27% 19%  24%  22% 16%

35% 39% 37% 33% 15% 45% 35% 36% 41% 30% 43% 33% 27% 31%  40% 31%  41%
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HAMILTON

TOTAL

GREG ABBOTT:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

37%

8%

55%

29%

12%

25%

2%

4%

2%

20%

35%

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q5e PERSONAL OPINIONS OF GREG ABBOTT

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%

37% 36% 37% 47% 42% 36% 27% 43% 45% 36% 32% 38% 32% 48% 36%  42% 34%  42%

8% 5% 11% 9% 14% 7% 13% 6% 11% 3% 9% 7% 7% 8% 11% 4% 9% 7%

56% 59% 51% 44% 44% 57% 60% 51%  45% 60% 59% 55% 62% 44% 53% 55% 57% 51%

29%  31% 26% 38% 27% 29% 14% 36% 34% 33% 23% 31% 25%  40% 25% 38% 25%  35%

13% 14% 11% 8% 12% 12% 10% 13%  21% 7% 10% 12% 9% 16% 12% 17% 11% 15%

24% 22%  27% 39% 30% 24% 17%  30% 24%  30% 22% 26% 23%  32% 24% @ 24% 23% 27%

2% 1% 4% 3% 2% 4% 2% 3% 1% 3% 2% 1% 3% 3% 2% 3%

4% 3% 6% 5% 12% 3% 7% 3% 7% 3% 3% 3% 3% 4% 8% 4% 5% 3%

1% 1% 2% 4% 2% 3% 1% 1% 3% 2% 3% 1% 2% 1%

21% 25% 17% 4% 16% 21% 20%  20% 16%  26%  20% 19%  21% 12% 22% 26% 23% 17%

34% 34% 35% 40% 29% 36% 40% 31% 29% 35% 39% 36%  40% 31% 32% 29% 35%  34%
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36%

7%

56%

29%

11%

26%

1%

6%

1%

25%

31%

38%

8%

53%

30%

13%

25%

3%

3%

2%

17%

37%
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Q5e PERSONAL OPINIONS OF GREG ABBOTT

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY

-—-] [TEA PARTY]

MORE LESS
NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255
100% 44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64%

GREG ABBOTT:

FAVORABLE 37% 43% 35% 28%  42% 27% 38% 41% 44% 25% 39% 29% 43% 29% 30%  40%
UNFAVORABLE 8% 6% 10% 7% 6% 9% 13% 7% 10% 5% 8% % 8% 10% 9%
CAN®"T RATE/DK 55% 51% 54% 65% 52% 64% 50% 59% 48% 65% 56% 63% 50% 62% 59% 50%
NET FAVORABLE 29%  36% 25% 21% 36% 18% 25% 41% 37% 15% 34% 22% 35% 21% 20% 31%
VERY FAVORABLE 12% 18% 9% 7% 14% 6% 14% 23% 18% 5% 8% 8% 16% 8% 6% 16%

SOMEWHAT FAVORABLE 25% 25% 27%  21%  28% 21% 23% 19%  27% 20% 30% 22% 27% 21% 24% 25%

(voL) LITTLE OF 2% 1% 4% 1% *% 3% 6% 1% 6% 1% 3% 8% 3%
BOTH

SOMEWHAT 4% 5% 4% 4% 6% 4% 1% % 7% 4% 2% 5% 3% 4%
UNFAVORABLE

VERY UNFAVORABLE 2% 3% 2% 2% 6% 3% 1% 2% 3% 2%
RECOGNIZE BUT 20% 20% 23% 17% 18% 24% 19% 28% 14% 16% 23% 31% 19% 22% 24% 24%
CAN"T RATE

DON"T RECOGNIZE 35% 31% 32% 48% 33% 40% 30% 31% 34% 50% 33% 32% 31% 40% 35% 26%

40%

10%

50%

30%

15%

26%

2%

5%

2%

23%

27%

35%

14%

51%

21%

13%

22%

3%

8%

3%

25%

25%

79 249 59
20% 62% 15%

33% 39%  35%

2% 7% 6%

65% 53% 59%

30% 32%  29%

7% 14% 4%

26%  26%  30%

1% 2%

1% 3% 6%

2%

12% 22% 20%

52%  32%  39%
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TOTAL

GREG ABBOTT:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

37%

8%

55%

29%

12%

25%

2%

4%

2%

20%

35%

Q5e

PERSONAL OPINIONS OF GREG ABBOTT

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT
NO UNION BANK OTHER LIKLY LIKLY

YES

195

49%

38%

7%

55%

31%

13%

25%

2%

3%

1%

22%

34%

204
51%

37%

9%

55%

28%

12%

25%

2%

5%

2%

19%

36%

90
23%

41%

8%

51%

33%

16%

25%

2%

3%

3%

15%

36%

275
69%

37%

7%

56%

29%

13%

24%

2%

5%

1%

23%

33%

28
7%

33%

6%

61%

27%

33%

3%

3%

16%

45%

260
65%

41%

8%

51%

32%

13%

28%

2%

4%

2%

16%

35%

NOT

27
7%

30%

10%

59%

20%

10%

20%

7%

4%

19%

40%

[--UNIONS-]
FAV UNFAV

346
86%

38%

7%

55%

30%

12%

25%

2%

4%

1%

20%

35%

28
7%

32%

10%

58%

22%

10%

23%

7%

3%

16%

42%

FAV UNFAV

280
70%

38%

6%

56%

32%

13%

25%

2%

3%

1%

22%

34%

100
25%

38%

11%

51%

28%

11%

27%

3%

7%

1%

17%

34%

[-LENDERS-]
FAV UNFAV CABLE RADIO PAPER

12
3%

36%

21%

43%

15%

36%

8%

13%

8%

35%

201
50%

40%

7%

53%

33%

14%

26%

2%

4%

1%

19%

34%

253
63%

36%

9%

55%

27%

12%

24%

3%

6%

1%

20%

35%

NEWS

119
30%

40%

3%

57%

36%

17%

22%

1%

1%

2%

26%

31%

NEWS

110
28%

37%

10%

53%

27%

12%

26%

4%

4%

2%

18%

35%
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TOTAL

SUSAN COMBS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

Q5F PERSONAL OPINIONS OF SUSAN COMBS

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9% 24% 16%  50% 11% 21% 18% 68% 32%

24% 21% 16% 24%  40% 11% 33% 26% 27% 29% 23% 21% 27% 20% 19%  28% 15%
7% % 4% 6% 18% 3% 9% 6% 5% 9% 3% 9% 15% 6% 8% 8% 6%

69% 72% 80% 71% 42% 86% 58% 68% 68% 62% 74% 70%  58% 74% 73% 64% 79%

16% 15% 12% 18% 21% 8% 24% 20%  23% 19%  21% 13% 12% 15% 10% 19% 10%

8% 5% 7% 7% 17% 3% 13% 7% 5% 8% 8% 9% 8% 10% 8% 11% 2%

16% 17% 9% 17%  22% 9% 20% 19%  23%  20% 16% 12% 19% 10% 10% 17% 13%

2% 2% 1% 2% 5% *% 1% 3% 4% 3% 2% 2% 1%
3% 1% 2% 2% 11% 7% 2% 5% 2% 1% 5% 12% 2% 3% 4% 3%
2% 3% 1% 2% 2% 3% 2% 3% 6% 1% 1% 2% 2% 1%

25% 24% 31% 28% 22% 24% 19% 25% 23% 26% 26% 25% 23% 30% 21% 23%  29%

44%  48% 49%  42% 20% 61% 39%  42% 45% 37% 48%  45% 35% 44% 52% 41% 50%
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HAMILTON

TOTAL

SUSAN COMBS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

24%

7%

69%

16%

8%

16%

2%

3%

2%

25%

44%
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Q5F PERSONAL OPINIONS OF SUSAN COMBS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

24% 23%  24%  25% 22% 24% 11% 30%  33% 19% 21%  24% 22% 25% 26% @ 21% 22% 27% 22%

7% 5% 9% 18% 13% 6% 10% 5% 9% 8% 6% 7% 8% 5% 11% 4% 7% 8% 7%

70% 72% 67% 57% 65% 70% 79% 64% 58% 73% 73% 69%  70% 69% 63% 76% 71% 66%  71%

17% 18% 16% 7% 9% 17% 1%  25%  24% 11% 15% 17% 14% 20% 15% 17% 15% 19% 16%

8% 8% 8% 5% 9% 8% 5% 9% 15% 4% 6% 9% 5% 14% 10% 7% 9% 9%

15% 15% 16%  20% 13% 16% 6%  22% 17% 15% 15% 15% 17% 11% 16% 21% 14% 17% 13%

2% 1% 2% 5% 4% 1% 2% 1% 2% 2% 2% 2% 2% 1% 4% 2% 2% 1%
3% 2% 5% 5% 7% 3% 4% 3% 7% 4% 1% 3% 3% 3% 7% 5% 2% 4%
2% 2% 2% 9% 2% 2% 4% 1% 1% 2% 3% 2% 3% 2% 4% 1% 4% 2%

26% 26%  26% 9%  25% 25% 23% 26% 17%  27% 29% 23% 24% 23% 36% 24% 29%  20%  29%

44%  46%  41%  48%  40%  45% 56% 39% 41% 46% 44%  46%  46%  47% 27% 52%  42%  46%  42%

25%

7%

68%

18%

8%

17%

3%

3%

2%

22%

45%
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Q5Ff PERSONAL OPINIONS OF SUSAN COMBS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----

[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY

ME-
DINA

-—-] [TEA PARTY]

MORE LESS
NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64%

SUSAN COMBS:

FAVORABLE 24% 23%  31% 13%  23% 22% 29% 22%  25% 15% 19% 29% 25% 25% 10% 28%
UNFAVORABLE 7% 10% 7% 2% 9% 4% 10% 8% 5% 9% 3% 8% 5% 15% 8%
CAN®"T RATE/DK 69% 68% 62% 85% 69% 73% 60% 78% 67% 80% 71% 68% 68% 70% 74% 64%
NET FAVORABLE 16% 13% 23% 10% 14% 18% 19% 22% 17% 9% 10% 26% 17% 20% -5% 21%
VERY FAVORABLE 8% 10% 6% 7% 8% 7% 7% 13% 9% 4% 7% 10% 9% 8% 9%

SOMEWHAT FAVORABLE 16% 13% 24% 6% 14% 15% 22% 9% 16% 11% 12% 19% 15% 17% 10% 20%

(voL) LITTLE OF 2% 2% 3% 1% 2% 3% 1% 2% 2% 2% 1% 1% 10% 2%
BOTH

SOMEWHAT 3% 6% 1% 1% 6% 1% 2% 5% 2% 7% 6% 1% 4%
UNFAVORABLE

VERY UNFAVORABLE 2% 2% 3% 1% 1% 2% 5% 3% 2% 2% 1% 3% 5% 2%
RECOGNIZE BUT 25% 26% 22%  28%  28% 22% 21% 24% 27% 15%  31% 28% 28% 21% 25%  26%
CAN"T RATE

DON"T RECOGNIZE 44%  41% 39%  58%  40% 51% 39% 54% 40% 64% 41% 39%  40% 49% 49% 38%

28%

7%

65%

21%

9%

18%

2%

4%

2%

26%

39%

56
14%

22%

9%

68%

13%

11%

11%

4%

5%

21%

48%

79 249 59
20%  62% 15%

12%  27%  21%

4% 7% 8%

84% 66%  71%

9% 19% 14%

7% 9% 3%

6% 17% 18%

1% 2% 3%

1% 3% 3%

1% 3% 2%

21% 26% 15%

63% 40%  56%
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TOTAL

SUSAN COMBS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

24%

7%

69%

16%

8%

16%

2%

3%

2%

25%

44%

Q5F PERSONAL OPINIONS OF SUSAN COMBS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT
NO UNION BANK OTHER LIKLY LIKLY

YES

195

49%

23%

7%

70%

15%

9%

14%

2%

4%

2%

26%

44%

204
51%

25%

7%

68%

17%

8%

17%

2%

3%

2%

24%

44%

90
23%

26%

7%

67%

19%

11%

15%

1%

5%

1%

22%

45%

275
69%

24%

7%

69%

17%

7%

16%

2%

3%

3%

25%

44%

28
7%

16%

3%

81%

13%

6%

9%

3%

35%

46%

260
65%

26%

9%

65%

17%

9%

17%

2%

4%

3%

21%

44%

NOT

27
7%

21%

6%

73%

14%

4%

17%

6%

27%

46%

[--UNIONS-]
FAV UNFAV

346
86%

24%

7%

69%

17%

8%

16%

2%

3%

2%

24%

44%

28
7%

13%

3%

84%

10%

13%

3%

39%

45%

FAV UNFAV
280 100
70%  25%
23%  25%
6% 9%
71%  66%
17% 16%
9% 5%
14%  21%
1% 4%

3%

2%

25%

45%

3%

2%

24%

42%

[-LENDERS-]
FAV UNFAV CABLE RADIO PAPER

12
3%

14%

86%

14%

14%

28%

58%

201
50%

23%

7%

70%

16%

7%

16%

1%

3%

3%

24%

46%

253
63%

24%

8%

68%

15%

8%

16%

2%

4%

2%

24%

44%

NEWS

119
30%

32%

3%

65%

29%

11%

21%

2%

2%

28%

37%

NEWS

110
28%

21%

7%

2%

14%

6%

15%

3%

2%

3%

24%

48%
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TOTAL

GENERIC VOTE
PREFERENCE IN
REPUBLICAN PRIMARY
FOR TEXAS STATE
LEGISLATOR:

THE REPUBLICAN
INCUMBENT

THE REPUBLICAN
CHALLENGER

UNDECIDED

NET GOP INCUMBENT

Q10

GENERIC VOTE PREFERENCE

DFW
METRO

IN REPUBLICAN PRIMARY FOR TEXAS STATE LEGISLATOR

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

44%

37%

20%

7%

119
30%

43%

32%

25%

11%

46%

37%

17%

9%

48
12%

42%

35%

22%

7%

48
12%

33%

48%

19%

-15%

32
8%

45%

41%

14%

4%

61
15%

50%

34%

16%

16%

199
50%

46%

38%

16%

8%

37
9%

55%

36%

9%

18%

95
24%

40%

44%

16%

—4%

65
16%

49%

31%

19%

18%

201
50%

41%

35%

23%

6%

43
11%

31%

46%

23%

-15%

85
21%

44%

33%

23%

11%

44%

31%

24%

13%

272
68%

45%

39%

17%

6%

128
32%

42%

33%

26%

9%
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TOTAL

GENERIC VOTE
PREFERENCE IN
REPUBLICAN PRIMARY
FOR TEXAS STATE
LEGISLATOR:

HAMILTON

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q10 GENERIC VOTE PREFERENCE IN REPUBLICAN PRIMARY FOR TEXAS STATE LEGISLATOR

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ

Page

58

400
100%

THE REPUBLICAN
INCUMBENT

THE REPUBLICAN
CHALLENGER

UNDECIDED

NET GOP INCUMBENT

44%

37%

20%

7%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%

45%  51%  38% 18% 33% 45% 35% 47% 42% 45% 44% 47%  44%  49%  41% 37%  43%  45%

35% 26% 46% 65% 46% 35% 45% 34% 41% 36% 35% 33% 33% 35% 41%  44% 32%  44%

20% 23% 15% 18%  21% 19%  21% 19% 17% 19% 21% 20% 23% 16% 17% 20% 25% 11%

10% 24% -8% -47% -13% 10% -10% 13% 1% 9% 9% 13% 11% 15% 0% -7% 11% 1%

47%

35%

18%

12%

41%

38%

21%

4%
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Q10 GENERIC VOTE PREFERENCE IN REPUBLICAN PRIMARY FOR TEXAS STATE LEGISLATOR

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100% 44% 37% 20% 49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

GENERIC VOTE
PREFERENCE IN
REPUBLICAN PRIMARY
FOR TEXAS STATE

LEGISLATOR:

THE REPUBLICAN 44% 100% 68% 27% 13% 13% 70% 28% 65% 26% 59% 24% 14% 44% 43% 48% 45% 43%  40%
INCUMBENT

THE REPUBLICAN 37% 100% 15% 56% 68% 19% 14% 58% 17% 54% 22% 58% 51% 38% 40% 25% 26% 40% @ 44%
CHALLENGER

UNDECIDED 20% 100% 17% 17% 19% 68% 16% 14% 17% 20% 18% 18% 36% 19% 17% 27% 29% 16% 16%

NET GOP INCUMBENT 7% 100% -100% 53% -29% -55% -5% 56% -30% 48% -28% 37% -33% -37% 6% 3% 23% 19% 3% -4%
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TOTAL

GENERIC VOTE
PREFERENCE 1IN
REPUBLICAN PRIMARY
FOR TEXAS STATE
LEGISLATOR:

THE REPUBLICAN
INCUMBENT

THE REPUBLICAN
CHALLENGER

UNDECIDED

NET GOP INCUMBENT

Q10 GENERIC VOTE PREFERENCE IN REPUBLICAN PRIMARY FOR TEXAS STATE LEGISLATOR

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT NOT ~ [--UNIONS-] [-LENDERS-] NEWS  NEWS
TOTAL YES NO UNION BANK OTHER LIKLY LIKLY ~ FAV UNFAV  FAV UNFAV ~ FAV UNFAV CABLE RADIO PAPER

400 195 204 90 275 28 260 27 346 28 280 100 12 201 253 119 110
100% 49% 51% 23% 69% 7%  65% 7%  86% 7%  70%  25% 3% 50% 63% 30%  28%

44% 42% 45% 40% 46% 41% 41% 46% 41% 58%  48%  32% 29% 37%  48%  47%  48%

37% 40% 33% 45% 34% 32% 42% 44% 39% 23% 31% 52% 42%  42%  31% 32% 35%

20% 18% 22% 16%  20%  27% 17% 10%  20% 19%  21% 16% 29% 21% 21% 21% 17%

7% 2% 12% -5% 11% 9% -1% 2% 2% 35% 17% -20% -12% -4% 17% 15% 13%
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TOTAL

VOTE PREFERENCE IN
REPUBLICAN PRIMARY

FOR GOVERNOR:

RICK PERRY

KAY BAILEY
HUTCHISON

DEBRA MEDINA

UNDECIDED

PERRY: STRONG

WEAK

HUTCHISON: STRONG

WEAK

MEDINA: STRONG

WEAK

Q11 VOTE PREFERENCE IN REPUBLICAN PRIMARY FOR GOVERNOR

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ VERY NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

49%  44% 54% 53% 48% 47% 47% 49% 50% 41% 60% 48%  42% 52%  47% 51%  44%

27%  25% 29% @ 21% 13% 48% 33% 25% 27% 27% 22% 29%  35% 24% 31% 24%  35%

19% 28% 13% 20% 29% 3% 14% 22% 23% 27% 16% 17% 19% 16% 16%  21% 16%

5% 3% 5% 6% 9% 3% 6% 4% 6% 3% 6% 4% 8% 6% 5% 5%

27%  29% 31% 33% 24% 11% 25% 27% 23% 19% 40% 28% 23% 30% 29% 31% 19%
21% 15% 22% 20% 24% 36% 22% 22%  27% @ 21% 19%  20% 19%  23% 17% 19% 25%
13% 10% 11% 8% 10% 28% 19% 12% 14% 10% 14% 13% 12% 11% 16% 11% 16%
14% 15% 17% 13% 4% 20% 14% 13% 14% 16% 8% 16%  23% 12% 15% 12% 18%
12% 17% 7% 11% 19% 3% 14% 16% 14%  22% 9% 9% 15% 6% 8% 14% 10%

7% 11% 6% 10% 10% 6% 9% 4% 6% 8% 4% 10% 8% 7% 6%
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TOTAL

VOTE PREFERENCE IN
REPUBLICAN PRIMARY

FOR GOVERNOR:

HAMILTON

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q11 VOTE PREFERENCE IN REPUBLICAN PRIMARY FOR GOVERNOR

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

62

400
100%

RICK PERRY

KAY BAILEY
HUTCHISON

DEBRA MEDINA

UNDECIDED

PERRY: STRONG

WEAK

HUTCHISON: STRONG

WEAK

MEDINA: STRONG

WEAK

49%

27%

19%

5%

27%

21%

13%

14%

12%

7%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

50% 60% 38% 22% 31% 52% 47% 49% 45% 52% 49%  48%  46% 52% 61% 50% 51% 45% 51%

26% 24% 29% 39% 35% 26% 30% 25% 30% 27% 25% 30% 31% 24% 19% 34% 29% 25%  30%

18% 12% 26% 39%  28% 18%  20% 19%  21% 16%  21% 17% 16% 19% 19% 16% 14% 27% 15%

5% 4% 7% 6% 5% 3% 6% 3% 5% 6% 5% 6% 5% 2% 6% 3% 3%

28%  35%  20% 18% 18%  29% 29% 26% 26% 28% 28% 26%  24% 30%  43% 36% 28%  26%  28%

22% 25% 18% 5% 13%  23% 17%  23% 19% 24% 20% 22% < 23% 22% 19% 15% 23% 19% 23%

12% 13% 11%  30% 17% 12% 16% 11% 15% 10% 14% 13% 14% 11% 10% 20% 15% 10% 11%

15% 11% 19% 9% 18% 14% 14% 15% 16% 17% 12% 17% 18% 13% 9% 14% 14% 15% 19%

11% 7% 17%  30% 19% 11% 12% 13% 16% 12% 11% 11% 13% 8% 13% 10% 10% 16% 9%

7% 5% 9% 9% 8% 7% 8% 7% 6% 4% 9% 6% 3% 11% 6% 6% 4% 11% 6%

46%

25%

22%

6%

27%

19%

14%

11%

14%

8%
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Q11 VOTE PREFERENCE IN REPUBLICAN PRIMARY FOR GOVERNOR

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

VOTE PREFERENCE IN
REPUBLICAN PRIMARY
FOR GOVERNOR:

RICK PERRY 49% 76% 20%  41% 100% 100% 100% 81% 1% 14%  48% 49% 40% 48% 51% 35%
KAY BAILEY 27% 17%  41%  23% 100% 100% 100% 77% 13% 28% 27% 26% 22% 21%  48%
HUTCHISON
DEBRA MEDINA 19% 6%  36% 18% 100% 16% 19% 42% 18% 19% 23% 24% 24% 13%
UNDECIDED 5% 2% 3% 18% 100% 3% 3% 31% 5% 5% 11% 6% 3% 3%
PERRY: STRONG 27%  44% 10%  22%  57% 100% 48% 27% 28% 24% 27% 29% 19%
WEAK 21%  32% 10% 19%  43% 100% 34% 1% 14% 21% 21% 16% 22% 22% 16%
HUTCHISON: STRONG 13% 8% 20% 9% 47% 100% 37% 3% 13% 12% 13% 12% 7%  35%
WEAK 14% 9% 21% 14% 53% 100% 40% 10% 15% 15% 13% 10% 13% 14%
MEDINA: STRONG 12% 2% 27% 10% 64% 9% 13% 34% 12% 12% 13% 17% 17% 9%

WEAK 7% 4% 9% 9% 36% % 6% 8% 6% 7% 11% 7% 7% 4%
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TOTAL
TOTAL 400
100%
VOTE PREFERENCE IN
REPUBLICAN PRIMARY
FOR GOVERNOR:
RICK PERRY 49%
KAY BAILEY 27%
HUTCHISON
DEBRA MEDINA 19%
UNDECIDED 5%
PERRY: STRONG 27%
WEAK 21%
HUTCHISON: STRONG 13%
WEAK 14%
MEDINA: STRONG 12%

WEAK 7%

Q11

[CREDIT-]
[-UNION-]

YES

195
49%

48%

27%

22%

3%

28%

19%

11%

16%

15%

7%

NO

204
51%

49%

27%

17%

7%

27%

23%

14%

13%

10%

7%

VOTE PREFERENCE

IN REPUBLICAN PRIMARY FOR GOVERNOR

[PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]

CREDIT

NOT

UNION BANK OTHER LIKLY LIKLY

90
23%

45%

29%

25%

1%

28%

17%

12%

18%

16%

9%

275
69%

50%

27%

18%

6%

28%

23%

14%

13%

11%

7%

28
7%

48%

20%

19%

14%

28%

20%

6%

13%

15%

3%

260
65%

47%

30%

20%

4%

27%

20%

16%

14%

12%

8%

27
7%

50%

30%

21%

30%

19%

19%

10%

13%

7%

FAV UNFAV

346
86%

47%

28%

20%

5%

26%

21%

13%

14%

13%

7%

28
7%

63%

26%

10%

38%

25%

17%

10%

7%

3%

FAV UNFAV

280
70%

53%

24%

17%

5%

30%

23%

11%

13%

10%

7%

100
25%

36%

31%

27%

6%

22%

14%

13%

18%

19%

7%

[-LENDERS-]
FAV UNFAV

12
3%

36%

42%

15%

8%

21%

15%

35%

7%

7%

8%

201
50%

45%

26%

23%

6%

26%

19%

16%

11%

16%

7%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

57%

21%

18%

4%

34%

23%

9%

11%

10%

7%

119
30%

46%

26%

24%

4%

26%

20%

8%

18%

14%

10%

110
28%

46%

29%

19%

7%

25%

21%

17%

12%

13%

6%
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Q12 COMMUNICATIONS RECALL IN THE REPUBLICAN PRIMARY FOR GOVERNOR (MULTIPLE MENTION)

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

TOTAL 400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

COMMUNICATIONS

RECALL, MULTIPLE

MENTION:

TOTAL YES: 80% 79% 82% 78% 91% 70% 78% 79% 68% 83% 79% 81% 88% 80% 79% 82%  76%
RICK PERRY 64% 62% 69% 67% 71% 59% 52% 62% 55% 66% 61% 65% 73% 65% 62% 67%  57%
KAY BAILEY 67% 66% 72% 65% 76% 59% 59% 65% 55% 73% 61% 68% 69% 70% 64% 70% 59%
HUTCHISON
DEBRA MEDINA 14% 16% 14% 11% 13% 9% 16% 12% 14% 14% 9% 16% 12% 11% 23% 16% 10%
OTHER 3% 4% 5% 2% 2% 3% 2% 3% 3% 4% 3% 4% 2% 5% 3% 3%
DON"T RECALL 3% 4% 2% 2% 2% 8% 4% 5% 2% 5% 3% 4% 2% 2% 2% 7%

NO 20% 20% 18% @ 22% 9% 30% 22% 21%  32% 17% 21% 18% 12% 19%  21% 18% 23%

NO OPINION *% 1% *% 1% 1%



TOTAL

COMMUNICATIONS
RECALL, MULTIPLE
MENTION:

HAMILTON

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q12 COMMUNICATIONS RECALL IN THE REPUBLICAN PRIMARY FOR GOVERNOR (MULTIPLE MENTION)

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

66

400
100%

TOTAL YES:

RICK PERRY

KAY BAILEY
HUTCHISON

DEBRA MEDINA

OTHER

DON"T RECALL

NO

NO OPINION

80%

64%

67%

14%

3%

3%

20%

*%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

80% 78% 82% 82% 79% 80% 75% 82%  83% 76% 81% 82% 81% 83% 7%  78% 80% 80% 79%

64% 65% 62% 65% 70% 63% 57% 67% 67% 61% 63% 64% 65% 61% 65% 68% 64% 63% 60%

67% 66% 67% 64% 65% 67% 63% 68% 71% 63% 67% 68% 67% 68% 67% 67% 67% 65% 65%

14% 15% 12% 16% 13% 14% 16% 13% 18% 10% 13% 14% 13% 16% 14% 14% 13% 16% 14%

3% 4% 3% 2% 3% 3% 3% 2% 3% 4% 3% 3% 3% 3% 6% 2% 4% 5%

3% 3% 4% 5% 4% 3% 3% 3% 2% 3% 4% 4% 4% 4% 3% 3% 4%

20% 21% 18% 18% 21% 20%  25% 17% 17%  24% 19% 18% 18% 17% 23% 22% 20%  20%  20%

*% *% *% *% 1% *% 1% *% 1%

80%

67%

67%

14%

2%

3%

20%



TOTAL

COMMUNICATIONS
RECALL, MULTIP
MENTION:
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q12 COMMUNICATIONS RECALL IN THE REPUBLICAN PRIMARY FOR GOVERNOR (MULTIPLE MENTION)

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100% 44% 37% 20% 49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

LE

TOTAL YES:

RICK PERRY

KAY BAILEY
HUTCHISON

DEBRA MEDINA

OTHER

DON"T RECALL

NO

NO OPINION

80% 79%  86% 71%  80% 84% 76% 78% 80% 81% 80% 86% 79% 81% 84% 100% 100% 100% 79%  85%
64% 64% 65% 60% 63% 66% 61% 68% 62% 65% 65% 67% 63% 62% 73% 100% 85% 91% 64% 60%
67% 66% 73% 56% 67% 67% 65% 64% 69% 61% 65% 72% 66% 65% 76% 89% 100% 89% 69% 61%
14% 15% 10% 19% 11% 13% 17% 31% 12% 14% 11% 13% 13% 16% 13% 20% 19% 100% 13% 9%
3% 3% 4% 2% 3% 4% 4% 3% 3% 2% 5% 3% 3% 3% 1% 2% 3% 4%
3% 4% 3% 2% 2% 6% 3% 5% 2% 10% 3% 2% 3% 5% 1% 9%
20% 20% 14%  29%  20% 16% 24% 22% 19% 19% 20% 14% 21% 19% 16% 100% 20% 15%
*% 1% *% 1% *% *%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q12 COMMUNICATIONS RECALL IN THE REPUBLICAN PRIMARY FOR GOVERNOR (MULTIPLE MENTION)

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT NOT ~ [--UNIONS-] [-LENDERS-] NEWS  NEWS
TOTAL YES NO UNION BANK OTHER LIKLY LIKLY = FAV UNFAV ~ FAV UNFAV ~ FAV UNFAV CABLE RADIO PAPER

TOTAL 400 195 204 90 275 28 260 27 346 28 280 100 12 201 253 119 110
100% 49% 51% 23% 69% 7%  65% 7%  86% 7%  70%  25% 3% 50% 63% 30%  28%

COMMUNICATIONS

RECALL, MULTIPLE

MENTION:

TOTAL YES: 80% 85% 75% 80% 81% 70%  83% 71%  81% 72% 80%  81% 79%  80% 82%  73% 82%
RICK PERRY 64% 68% 60% 65% 64% 55% 67% 54% 65% 59% 62% 71% 72% 66% 66% 56%  65%
KAY BAILEY 67% 69% 64% 66% 68% 61% 69%  58% 67% 63% 66% 70% 57% 67% 67% 60% 68%
HUTCHISON
DEBRA MEDINA 14% 15% 13% 18% 13% 10% 15% 14% 14% 16% 13%  20% 29% 15% 15% 12% 15%
OTHER 3% 3% 3% 2% 3% 6% 3% 3% 4% 2% 5% 1% 4% 4% 2%
DON"T RECALL 3% 3% 3% 1% 4% 3% 3% 6% 3% 6% 3% 3% 4% 3% 1% 3%

NO 20% 15% 24%  20% 19%  30% 17%  29% 19% 28%  20% 19% 21% 20% 18% 26% 18%

NO OPINION *% *% *% *% *% 1%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES --

TOTAL

VOTE PREFERENCE IN
RUN-OFF ELECTION
FOR GOVERNOR:

RICK PERRY

KAY BAILEY
HUTCHISON

UNDECIDED

TOTAL

DFW
METRO

Q13 VOTE PREFERENCE

TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

IN RUN-OFF ELECTION FOR GOVERNOR

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

58%

34%

8%

119
30%

52%

41%

7%

62%

31%

6%

48
12%

65%

21%

15%

48
12%

70%

19%

11%

32
8%

41%

48%

11%

61
15%

54%

39%

6%

199
50%

60%

33%

7%

37
9%

68%

32%

95
24%

53%

36%

11%

65
16%

66%

27%

6%

201
50%

56%

35%

9%

43
11%

46%

42%

12%

85
21%

60%

31%

9%

56%

36%

8%

272
68%

61%

32%

8%

128
32%

52%

38%

10%
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TOTAL

VOTE PREFERENCE IN
RUN-OFF ELECTION
FOR GOVERNOR:

HAMILTON

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q13 VOTE PREFERENCE IN RUN-OFF ELECTION FOR GOVERNOR

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

70

400
100%

RICK PERRY

KAY BAILEY
HUTCHISON

UNDECIDED

58%

34%

8%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

59% 67% 50% 35% 42% 60% 55% 58% 54% 61% 58% 56%  54% 59% 71% 50% 59% 56% 57%

33% 28% 38% 57% 47% 32% 36% 33% 40% 35% 30% 36% 37% 32% 21%  47% 32%  36%  36%

8% 5% 12% 8% 10% 8% 9% 9% 7% 5% 13% 8% 9% 8% 8% 3% 9% 8% 7%

58%

33%

9%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

VOTE PREFERENCE IN
RUN-OFF ELECTION
FOR GOVERNOR:

RICK PERRY

KAY BAILEY
HUTCHISON

UNDECIDED

TOTAL

400
100%

58%

34%

8%

175
44%

78%

19%

3%

147
37%

35%

53%

12%

Q13 VOTE PREFERENCE IN RUN-OFF ELECTION FOR GOVERNOR

UND

79
20%

54%

31%

15%

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--]
[STATE LEGISLATR]
INCMB CHALL

[-STRONG-] [--WEAK--]

PERRY KBH MEDINA UND PERRY KBH PERRY KBH

194
49%

97%

1%

2%

108
27%

96%

4%

77
19%

48%

34%

18%

20 110 51 84 57
5% 27% 13% 21% 14%

31% 100% 92%

17% 98% 2% 94%

52% 2% 5% 6%

[---RUN-OFF---] [

PERRY KBH UND PERRY

231
58%

100%

136
34%

100%

34
8%

100%

255
64%

57%

33%

10%

267
67%

57%

33%

10%

56
14%

52%

40%

8%

MORE

Page 71

1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

61%

32%

7%

249
62%

62%

29%

9%

59
15%

38%

53%

9%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

VOTE PREFERENCE IN
RUN-OFF ELECTION
FOR GOVERNOR:

RICK PERRY

KAY BAILEY
HUTCHISON

UNDECIDED

400
100%

58%

34%

8%

Q13 VOTE PREFERENCE IN RUN-OFF ELECTION FOR GOVERNOR

[CREDIT-] [PRIMARY FINANC-]

[-UNION-] CREDIT

YES

195
49%

58%

33%

9%

NO UNION BANK OTHER

204
51%

58%

35%

8%

90
23%

55%

37%

8%

275
69%

58%

34%

8%

28
7%

66%

23%

10%

[CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

LIKLY

260
65%

54%

39%

8%

NOT
LIKLY

27
7%

63%

33%

3%

346
86%

57%

35%

8%

28
7%

67%

33%

FAV UNFAV

280
70%

63%

30%

7%

100
25%

47%

41%

12%

[-LENDERS-]
FAV UNFAV CABLE RADIO PAPER

12
3%

51%

42%

8%

201
50%

57%

33%

9%

253
63%

65%

27%

7%

NEWS

119
30%

64%

32%

5%

NEWS

110
28%

50%

39%

12%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q14

TOTAL

GENERALLY SPEAKING,
WOULD YOU BE MORE
LIKELY OR LESS
LIKELY TO SUPPORT A
CANDIDATE FOR
PUBLIC OFFICE WHO
IDENTIFIED
THEMSELVES AS A
"TEA PARTY
ACTIVIST":

LIKELIHOOD OF

400
100%

MORE LIKELY TO
SUPPORT

LESS LIKELY TO
SUPPORT

NO OPINION

(VOL) MAKES NO
DIFFERENCE

NET MORE LIKELY

MUCH MORE LIKELY

SOMEWHAT MORE
LIKELY

NO OPINION

SOMEWHAT LESS
LIKELY

MUCH LESS LIKELY

(VOL) MAKES NO
DIFFERENCE

62%

15%

9%

14%

48%

36%

26%

9%

8%

6%

14%

119
30%

58%

15%

10%

18%

43%

34%

24%

10%

9%

6%

18%

SUPPORTING A CANDIDATE FOR OFFICE WHO

93
23%

69%

12%

6%

12%

57%

34%

36%

6%

8%

5%

12%

SOUTH CNTRL EAST WEST TOTAL

48
12%

65%

11%

11%

13%

55%

35%

30%

11%

9%

2%

13%

48
12%

63%

13%

9%

15%

50%

36%

27%

9%

5%

8%

15%

32
8%

64%

20%

8%

8%

44%

39%

24%

8%

11%

9%

8%

61
15%

58%

20%

12%

11%

37%

43%

15%

12%

10%

10%

11%

199
50%

66%

13%

5%

17%

53%

38%

27%

5%

7%

6%

17%

<45

37
9%

68%

9%

5%

18%

59%

50%

18%

5%

9%

18%

IDENTIFIES AS A "TEA PARTY ACTIVIST"

45-64

95
24%

71%

11%

2%

15%

60%

41%

31%

2%

4%

7%

15%

65+ TOTAL

65
16%

56%

17%

9%

18%

39%

29%

27%

9%

10%

6%

18%

201
50%

59%

17%

13%

11%

42%

34%

25%

13%

10%

7%

11%

<45 45-64

43
11%

62%

15%

19%

4%

46%

23%

38%

19%

8%

8%

4%

85
21%

64%

14%

9%

14%

50%

42%

22%

9%

6%

8%

14%

65+

72
18%

52%

21%

14%

13%

31%

30%

22%

14%

15%

6%

13%

[INTRST IN]
[RP ELECTN]

VERY

272
68%

69%

9%

8%

14%

60%

42%

27%

8%

5%

4%

14%

NOT

128
32%

48%

27%

11%

14%

21%

24%

24%

11%

16%

12%

14%
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Q14 LIKELIHOOD OF SUPPORTING A CANDIDATE FOR OFFICE WHO IDENTIFIES AS A "TEA PARTY ACTIVIST"

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL TOTAL STRNG  NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

TOTAL 400 379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
100% 95% 52% 43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

GENERALLY SPEAKING,
WOULD YOU BE MORE
LIKELY OR LESS
LIKELY TO SUPPORT A
CANDIDATE FOR
PUBLIC OFFICE WHO

IDENTIFIED

THEMSELVES AS A

"TEA PARTY

ACTIVIST":

MORE LIKELY TO 62% 64% 62% 66% 39% 38% 67% 53% 67% 55% 68% 63% 63% 64% 62% 61% 65% 65% 58%  66%

SUPPORT

LESS LIKELY TO 15% 13% 12% 13% 52%  35% 11%  22% 13% 16% 14% 15% 14% 11% 22% 17% 19% 13% 17% 13%

SUPPORT

NO OPINION 9% 9% 10% 9% 4% 16% 8% 13% 6% 16% 5% 8% 10% 10% 5% 12% 10% 7% 7%

(VOL) MAKES NO 14% 14% 16% 12% 5% 12% 14% 12% 14% 14% 13% 14% 13% 14% 11% 11% 16% 12% 17% 15%

DIFFERENCE

NET MORE LIKELY 48%  51%  49%  52% -13% 2% 56% 31% 54% 39% 55% 48% 48% 53% 41% 44%  45% 52%  41% 53%
MUCH MORE LIKELY 36% 37% 35% 39% 18% 20% 39% 36% 36% 31% 36% 39% 37% 38% 36% 31% 35% 38% 32% 39%
SOMEWHAT MORE 26% 27% 27%  26%  22% 18%  28% 17% 31% 24% 33% 24% 25% 27% 26% 30% 30% 27%  26%  27%
LIKELY
NO OPINION 9% 9% 10% 9% 4% 16% 8% 13% 6% 16% 5% 8% 10% 10% 5% 12% 10% 7% 7%
SOMEWHAT LESS 8% 9% 9% 8% 9% 8% 13% 7% 10% 7% 9% 7% 5% 11% 14% 13% 8% 10% 10%
LIKELY
MUCH LESS LIKELY 6% 4% 3% 5% 52% 27% 3% 8% 6% 6% 6% 7% 8% 6% 11% 3% 6% 6% 7% 3%
(VOL) MAKES NO 14% 14% 16% 12% 5% 12% 14% 12% 14% 14% 13% 14% 13% 14% 11% 11% 16% 12% 17% 15%

DIFFERENCE

74

60%

16%

10%

14%

43%

33%

27%

10%

8%

8%

14%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q14 LIKELIHOOD OF SUPPORTING A CANDIDATE FOR OFFICE WHO IDENTIFIES AS A "TEA PARTY ACTIVIST"

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH

MORE
LIKLY

Page 75

1 [TEA PARTY]

LESS
LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267
100% 44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67%

GENERALLY SPEAKING,
WOULD YOU BE MORE
LIKELY OR LESS
LIKELY TO SUPPORT A
CANDIDATE FOR
PUBLIC OFFICE WHO

IDENTIFIED

THEMSELVES AS A

"TEA PARTY

ACTIVIST":

MORE LIKELY TO 62% 62% 68% 52% 66% 48% 79% 42% 66% 36% 66% 58% 66% 54% 67% 63% 65%

SUPPORT

LESS LIKELY TO 15% 14% 18% 12% 11% 26% 10% 10% 10% 40% 11% 14% 10% 23% 16% 14% 14%

SUPPORT

NO OPINION 9% 9% 6% 14% 8% 14% 2% 13% 7% 12% 9% 17% 8% 12% 3% 8% 8%

(VOL) MAKES NO 14% 15% 8%  22% 15% 12% 9% 36% 17% 12% 13% 11% 15% 11% 14% 15% 14%

DIFFERENCE

NET MORE LIKELY 48%  49%  51% 40%  55% 21% 69% 32% 56% -4% 55% 44% 57% 31% 51% 49% 51%
MUCH MORE LIKELY 36% 33% 41% 33% 38% 25% 50% 23% 38% 20% 38% 29% 39% 31% 40% 35% 36%
SOMEWHAT MORE 26% 29% 27% 19% 28% 23% 29% 19%  28% 17% 28% 28% 28% 24% 27% 28% 28%
LIKELY
NO OPINION 9% 9% 6% 14% 8% 14% 2% 13% 7% 12% 9% 17% 8% 12% 3% 8% 8%
SOMEWHAT LESS 8% 8% 8% 10% 9% 10% 5% 10% 9% 15% 8% 6% % 9% 14% 7% 8%
LIKELY
MUCH LESS LIKELY 6% 5% 10% 2% 2% 16% 6% 1% 25% 3% 8% 2% 14% 3% 7% 6%
(VOL) MAKES NO 14% 15% 8%  22% 15% 12% 9% 36% 17% 12% 13% 11% 15% 11% 14% 15% 14%

DIFFERENCE

56
14%

59%

10%

17%

14%

49%

42%

17%

17%

3%

6%

14%

79
20%

64%

11%

14%

11%

53%

40%

23%

14%

8%

3%

11%

249
62%

100%

100%

58%

42%

59
15%

100%

-100%

57%

43%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q14

TOTAL

GENERALLY SPEAKING,
WOULD YOU BE MORE
LIKELY OR LESS
LIKELY TO SUPPORT A
CANDIDATE FOR
PUBLIC OFFICE WHO
IDENTIFIED
THEMSELVES AS A
"TEA PARTY
ACTIVIST":

LIKELIHOOD OF SUPPORTING A CANDIDATE FOR OFFICE WHO

TOTAL

IDENTIFIES AS A "TEA PARTY ACTIVIST"

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

NOT

NO UNION BANK OTHER LIKLY LIKLY

400 195 204

100%

MORE LIKELY TO
SUPPORT

LESS LIKELY TO
SUPPORT

NO OPINION

(VOL) MAKES NO
DIFFERENCE

NET MORE LIKELY

MUCH MORE LIKELY

SOMEWHAT MORE
LIKELY

NO OPINION

SOMEWHAT LESS
LIKELY

MUCH LESS LIKELY

(VOL) MAKES NO
DIFFERENCE

62%

15%

9%

14%

48%

36%

26%

9%

8%

6%

14%

49%

66%

11%

8%

15%

55%

38%

28%

8%

5%

6%

15%

51%

59%

18%

10%

13%

41%

34%

25%

10%

12%

7%

13%

90
23%

69%

12%

8%

12%

57%

40%

29%

8%

6%

6%

12%

275
69%

61%

15%

9%

15%

45%

35%

26%

9%

9%

6%

15%

28
7%

59%

26%

6%

9%

33%

36%

23%

6%

13%

13%

9%

260
65%

64%

18%

7%

10%

46%

37%

27%

7%

8%

10%

10%

27
7%

51%

28%

7%

14%

23%

38%

14%

7%

28%

14%

346
86%

63%

15%

9%

13%

48%

36%

27%

9%

8%

7%

13%

28
7%

40%

18%

16%

26%

21%

27%

13%

16%

18%

26%

FAV UNFAV

280
70%

63%

14%

10%

13%

49%

35%

28%

10%

9%

5%

13%

100
25%

60%

19%

6%

15%

41%

38%

22%

6%

7%

12%

15%

[-LENDERS-]
FAV UNFAV

12
3%

57%

21%

7%

15%

36%

29%

28%

7%

14%

8%

15%

201
50%

64%

16%

7%

13%

49%

42%

22%

7%

8%

8%

13%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

67%

14%

6%

13%

54%

39%

28%

6%

8%

6%

13%

119
30%

70%

7%

10%

12%

63%

43%

27%

10%

5%

2%

12%

110
28%

50%

23%

13%

13%

27%

27%

24%

13%

14%

10%

13%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

BANKS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

Q15a PERSONAL OPINIONS OF BANKS

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9% 24% 16%  50% 11%  21% 18%  68% 32%

70% 70% 70% 67% 68% 77% 71% 67% 68% 65% 69% 73% 73% 72% 74% 71% 69%
25% 28% 25% 26% 30% 14% 19% 29% 32% 32% 23% 21% 15% 24% 21% 25%  25%

5% 2% 5% 7% 2% 8% 9% 4% 3% 8% 6% 12% 5% 5% 5% 6%

45%  42% 45% 40% 38% 63% 52% 38% 36% 34% 45% 52% 58%  48% 53%  46%  43%

28% 27% 26% 31% 25% 35% 26% 23% 23% 17% 31% 32% 31% 25%  42% 28%  27%
42%  43% 43% 35% 43% 42% 46% 44%  45% 48%  38%  41% 42% 47% 33% 43%  42%

6% 10% 5% 6% 2% 3% 1% 6% 9% 5% 6% 5% 4% 3% 7% 6% 5%

11% 11% 14% 11% 17% 3% 7% 13% 14% 17% 5% 10% 8% 11% 9% 10% 14%

8% 6% 7% 9% 11% 9% 11% 10% 9% 9% 12% 6% 4% 9% 5% 9% 6%

2% 5% 2% 5% 5% 2% 3% 1% 2% 4% 1% 2% 1% 3%

3% 2% 5% 2% 3% 5% 2% 6% 4% 8% 3% 2% 3% 3%
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HAMILTON

TOTAL

BANKS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

70%

25%

5%

45%

28%

42%

6%

11%

8%

2%

3%
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Q15a PERSONAL OPINIONS OF BANKS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

71% 73% 68% 56%  58% 72% 71% 69% 2% 67% 72% 73% 70% 75% 57%  90% 72% 67% 72%

24% 23% 25% 44% 39% 23% 23% 26% 24% 30% 21% 23%  25% 21% 37% 7% 23%  28%  23%

5% 5% 6% 3% 5% 5% 5% 3% 3% 8% 4% 5% 3% 6% 3% 5% 5% 6%

47%  50%  43% 12% 19% 50% 48% 43% 48% 36% 51% 50%  46% 54% 20% 83% 49%  39%  49%

28%  33% 22% 18% 30% 27% 34% 23% 32% 23% 28% 29%  30% 24% 24% 29% 31% 23%  30%

43%  40% 46% 39% 28% 45% 37% 46% 40% 43% 44% 44%  41% 52% 33% 61% 41%  45%  42%

5% 4% 7% 8% 6% 5% 5% 6% 1% 8% 5% 6% 8% 2% 6% 4% 8% 4%

11% 10% 12%  27%  26% 9% 9% 12% 15% 16% 5% 10% 8% 14% 20% 7% 11% 11% 10%

8% 9% 6% 9% 7% 8% 10% 8% 8% 6% 10% 8% 9% 6% 11% 8% 9% 9%
2% 1% 3% 1% 2% 3% 2% 1% 1% 4% 2% 3% 3% 3% 1% 1%
3% 3% 3% 2% 3% 2% 3% 2% 3% 4% 2% 2% 3% 3% 3% 3% 3% 4%

69%

26%

5%

43%

26%

43%

6%

13%

7%

3%

2%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q15a PERSONAL OPINIONS OF BANKS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS--

[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME-
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14%
BANKS:
FAVORABLE 70% 7%  59% 75%  77% 62% 63% 68% 77% 61% 78% 64% 76% 62% 59% 68% 69% 64%
UNFAVORABLE 25% 18%  35% 20% 18% 29% 35% 32% 20% 26% 16% 31% 20% 30% 36% 28% 26% 35%
CAN®"T RATE/DK 5% 5% 5% 5% 5% 9% 2% 3% 14% 6% 4% 3% 8% 5% 4% 4% 2%
NET FAVORABLE 45%  58% 24%  55%  59% 34% 29% 37% 57% 35% 62% 33% 56% 32% 23% 41% 43% 29%
VERY FAVORABLE 28%  33% 18%  33% 32% 24% 18% 36%  35% 24% 29% 23% 32% 20% 27% 29% 25% 28%

SOMEWHAT FAVORABLE 42%  43%  41%  42%  45% 39% 45% 32%  42% 37% 49% 41% 44% 42% 32%  40% 44% 35%

(voL) LITTLE OF 6% 4% 8% 4% 3% 9% 8% 5% 4% 7% 1% 11% 3% 8% 12% 6% 6% 7%
BOTH

SOMEWHAT 11% 11% 14% 8% 10% 10% 15% 14% 8% 9% 13% 11% 11% 12% 16% 13% 12% 11%
UNFAVORABLE

VERY UNFAVORABLE 8% 4% 13% 8% 5% 10% 12% 13% 8% 10% 2% 10% 7% 10% 8% 8% 9% 16%
RECOGNIZE BUT 2% 2% 2% 2% 1% 4% 1% 1% 7% 2% 1% 1% 3% 5% 2% 3%
CAN"T RATE

DON"T RECOGNIZE 3% 4% 3% 2% 3% 5% 1% 2% 7% 4% 3% 3% 4% 2% 2% 2%

MORE

Page 79

1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

70%

24%

6%

46%

30%

41%

4%

11%

8%

1%

5%

249
62%

70%

24%

6%

47%

25%

46%

5%

12%

8%

2%

4%

59
15%

64%

32%

4%

33%

32%

32%

6%

17%

9%

3%

1%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

BANKS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

70%

25%

5%

45%

28%

42%

6%

11%

8%

2%

3%

Q15a PERSONAL OPINIONS OF BANKS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195

49%

73%

23%

4%

49%

25%

47%

4%

11%

8%

2%

2%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

67%

27%

6%

41%

30%

38%

7%

11%

8%

2%

4%

90
23%

62%

28%

10%

34%

19%

43%

4%

11%

13%

5%

5%

275
69%

73%

22%

4%

51%

29%

44%

6%

10%

7%

1%

3%

28
7%

58%

42%

17%

35%

24%

9%

22%

10%

260
65%

69%

26%

4%

43%

27%

43%

6%

12%

8%

2%

2%

27
7%

59%

34%

6%

25%

46%

13%

13%

21%

3%

3%

346
86%

71%

25%

4%

46%

28%

43%

6%

11%

8%

2%

2%

28
7%

54%

33%

14%

21%

25%

29%

6%

16%

10%

3%

10%

[--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-LENDERS-]
FAV UNFAV

FAV UNFAV

280 100

70%  25%

100%

100%

100% -100%

39%

61%

22%

45%

32%

12
3%

72%

15%

13%

57%

64%

8%

15%

13%

201
50%

70%

28%

2%

42%

25%

44%

6%

14%

9%

1%

*%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

71%

24%

5%

47%

26%

46%

6%

11%

8%

2%

3%

119
30%

75%

20%

4%

55%

27%

49%

6%

7%

8%

1%

4%

110
28%

69%

27%

4%

42%

38%

31%

5%

13%

9%

2%

2%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES --

TOTAL

CREDIT UNIONS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

TOTAL

DFW
METRO

Q15b PERSONAL

TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

OPINIONS OF CREDIT UNIONS

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

86%

7%

7%

80%

46%

40%

1%

3%

3%

4%

3%

119
30%

91%

5%

4%

85%

41%

49%

1%

2%

2%

2%

2%

86%

11%

3%

74%

47%

39%

3%

6%

3%

1%

2%

48
12%

84%

4%

13%

80%

57%

27%

4%

9%

4%

48
12%

93%

7%

93%

56%

37%

2%

5%

32
8%

89%

6%

6%

83%

49%

40%

3%

3%

3%

3%

61
15%

75%

12%

13%

64%

36%

39%

2%

3%

7%

10%

3%

199
50%

87%

6%

7%

82%

45%

42%

*%

3%

3%

5%

3%

37
9%

86%

9%

5%

7%

27%

59%

9%

5%

95
24%

91%

3%

6%

88%

50%

41%

2%

1%

5%

1%

65
16%

83%

6%

10%

7%

49%

34%

1%

4%

1%

6%

4%

201
50%

86%

8%

6%

78%

47%

39%

2%

3%

3%

3%

3%

43
11%

88%

4%

8%

85%

38%

50%

4%

8%

85
21%

85%

11%

3%

74%

50%

35%

3%

3%

5%

2%

1%

85%

7%

8%

78%

48%

37%

2%

3%

1%

7%

1%

272
68%

86%

7%

7%

79%

48%

38%

1%

2%

3%

4%

3%

128
32%

87%

7%

5%

80%

41%

47%

1%

3%

3%

3%

2%
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HAMILTON

TOTAL

CREDIT UNIONS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

86%

7%

7%

80%

46%

40%

1%

3%

3%

4%

3%
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Q15b PERSONAL OPINIONS OF CREDIT UNIONS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85%  30% 61% 27%  32%  40% 70%  42%  25% 15% 7% 60%  40%  40%

86% 88% 84% 91% 94% 85% 86% 87% 87% 88% 85% 88% 90% 88% 86% 87% 88%  84%  84%

7% 7% 8% 3% 8% 7% 7% 6% 7% 7% 5% 5% 4% 9% 10% 6% 9% 7%

6% 5% 8% 9% 3% 7% 7% 6% 7% 5% 7% 7% 5% 9% 5% 3% 7% 7% 9%

79%  82% 76% 91% 91% 77% 79% 80% 82% 81% 78% 82%  85% 84% 7% 7% 82%  76%  T77%

45%  49%  39% 72% 52% 45% 55% 40% 54% 41% 45% 46% 44%  49% 39% 57% 48%  43% 37%

42%  39%  45% 19%  42% 40% 32% 46% 33% 47% 41% 42%  46% 39%  47% 30% 40%  42%  47%

1% 1% 2% 1% 1% 3% 1% 1% 2% 1% 2% 1% 1% 2% 1% 1%
3% 2% 4% 1% 3% 1% 3% 3% 3% 2% 3% 3% 2% 1% 4% 3% 2% 3%
3% 3% 3% 3% 4% 3% 2% 3% 3% 2% 1% 1% 6% 6% 1% 6% 2%

4% 3% 5% 9% 3% 4% 5% 3% 4% 1% 6% 4% 3% 4% 1% 3% 4% 4% 4%

3% 2% 3% 3% 1% 4% 2% 4% 2% 3% 2% 4% 4% 2% 3% 5%

88%

7%

5%

81%

53%

36%

2%

2%

3%

4%

1%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q15b PERSONAL OPINIONS OF CREDIT UNIONS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--]
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14%

CREDIT UNIONS:

FAVORABLE 86% 81% 91% 89% 84% 89% 91% 87% 82% 91% 86% 86%
UNFAVORABLE 7% 9% 4% 7% 9% 7% 4% 10% 9% 8% 5%
CAN®"T RATE/DK 7% 10% 4% 5% 7% 5% 6% 13% 9% 6% 9%
NET FAVORABLE 80% 72% 87% 82%  75% 82% 87% 87% 72% 82% 78% 82%
VERY FAVORABLE 46%  40% 54%  45%  43% 48% 49% 55%  44% 51% 42% 45%

SOMEWHAT FAVORABLE 40%  42%  37%  43%  41% 41% 41% 32%  38% 40%  44% 42%

(voL) LITTLE OF 1% 2% 2% 2% 1% 2% 2% 2%

BOTH

SOMEWHAT 3% 4% 1% 2% 3% 3% 3% 2% 5% 5%
UNFAVORABLE

VERY UNFAVORABLE 3% 3% 3% 2% 4% 3% 1% 6% 2% 1% 5%
RECOGNIZE BUT 4% 5% 2% 5% 4% 2% 5% 13% 4% 4% 3%
CAN"T RATE

DON"T RECOGNIZE 3% 4% 2% 3% 3% 1% 5% 1% 6%

[---RUN-OFF---] [

PERRY KBH UND PERRY

231
58%

85%

8%

7%

7%

42%

43%

2%

3%

3%

4%

3%

136
34%

89%

7%

4%

82%

48%

41%

1%

3%

3%

2%

2%

34
8%

87%

13%

87%

63%

24%

10%

3%

255
64%

89%

6%

5%

82%

51%

38%

1%

4%

2%

3%

2%

KBH

267

67%

86%

7%

7%

80%

48%

39%

1%

3%

2%

4%

4%

ME-
DINA

56

14%

89%

8%

3%

81%

56%

33%

3%

3%

2%

3%

MORE
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1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

83%

10%

7%

74%

35%

48%

2%

1%

7%

7%

249
62%

88%

4%

8%

83%

49%

39%

1%

3%

*%

5%

3%

59
15%

88%

9%

3%

80%

50%

39%

1%

3%

4%

2%

2%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

CREDIT UNIONS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

86%

7%

7%

80%

46%

40%

1%

3%

3%

4%

3%

Q15b PERSONAL OPINIONS OF CREDIT UNIONS

[CREDIT-] [PRIMARY FINANC-]

[-UNION-] CREDIT

YES

195

49%

95%

3%

2%

91%

64%

30%

1%

*%

2%

*%

2%

NO UNION BANK OTHER

204
51%

79%

10%

11%

68%

28%

51%

2%

5%

4%

7%

3%

90
23%

93%

3%

4%

90%

76%

17%

1%

2%

4%

275
69%

84%

9%

7%

75%

36%

47%

2%

4%

3%

5%

2%

28
7%

90%

10%

90%

42%

48%

10%

[CU CANDIDT][--CREDIT-] [--BANKS--]
[--UNIONS-]

LIKLY

260

65%

96%

1%

3%

94%

61%

35%

*%

1%

*%

1%

1%

NOT
LIKLY

27

7%

43%

54%

3%

-10%

3%

40%

7%

23%

24%

3%

FAV

346
86%

100%

100%

53%

47%

UNFAV

28
7%

100%

-100%

20%

39%

42%

FAV UNFAV

280
70%

88%

5%

7%

82%

48%

39%

1%

2%

2%

4%

2%

100
25%

86%

9%

4%

7%

41%

46%

1%

5%

3%

3%

2%

[--PAYDAY-] [--INFO SOURCE--]
[-LENDERS-]
FAV UNFAV

12
3%

100%

100%

56%

44%

201
50%

90%

6%

4%

84%

53%

37%

1%

3%

3%

4%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

86%

7%

8%

79%

45%

41%

1%

3%

3%

4%

3%

119
30%

87%

7%

5%

80%

41%

47%

1%

2%

4%

3%

2%

110
28%

86%

7%

6%

79%

54%

32%

2%

4%

2%

5%

2%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES --

TOTAL

PAYDAY LENDERS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

DFW
TOTAL METRO

Q15¢

PERSONAL

TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

OPINIONS OF PAYDAY LENDERS

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400 119
100%  30%

3% 5%

50%  45%

47%  50%

-47% -41%

1% 2%
2% 3%
1%

11% 9%

38%  36%

9% 11%

37%  39%

93
23%

3%

54%

43%

-51%

2%

1%

3%

13%

39%

8%

35%

48
12%

2%

57%

42%

-55%

2%

3%

15%

38%

9%

33%

48
12%

52%

48%

-52%

6%

46%

7%

41%

32
8%

8%

50%

42%

-41%

8%

3%

11%

36%

11%

31%

61
15%

1%

49%

50%

-47%

1%

15%

34%

8%

42%

199
50%

3%

53%

44%

-50%

1%

2%

*%

14%

39%

10%

34%

37
9%

59%

41%

-59%

9%

50%

9%

32%

95
24%

4%

60%

36%

-56%

4%

16%

44%

10%

26%

65
16%

3%

40%

57%

-38%

3%

1%

13%

26%

12%

45%

201
50%

3%

47%

49%

—44%

1%

2%

2%

9%

37%

8%

41%

43
11%

4%

42%

54%

-38%

4%

8%

8%

27%

8%

46%

85
21%

1%

57%

42%

-56%

1%

9%

48%

8%

34%

6%

40%

55%

-34%

2%

3%

1%

9%

29%

8%

47%

272
68%

3%

49%

47%

-46%

1%

2%

1%

11%

38%

11%

36%

128
32%

3%

52%

45%

-50%

1%

1%

2%

13%

38%

5%

40%
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HAMILTON

TOTAL

PAYDAY LENDERS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

400
100%

3%

50%

47%

-47%

1%

2%

1%

11%

38%

9%

37%

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q15c PERSONAL OPINIONS OF PAYDAY LENDERS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

3% 2% 4% 9% 3% 3% 4% 3% 3% 1% 4% 3% 5% 2% 1% 3% 3% 3%

50%  49% 50% 64% 53% 50% 46% 52% 51% 56% 45% 50% 49% 54% 53% 47% 49% 53%  45%

48%  49%  47% 27% 44% 47% 50% 45% 46% 42% 51% 46% 46% 44%  46% 53% 48% 44%  52%

-47% -47% -46% -55% -50% -47% -42% -50% -48% -55% -41% -47% -44% -53% -52% -47% -46% -49% -42%

1% 1% 9% 2% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1% 1% 1%
2% 2% 2% 2% 2% 3% 2% 1% 1% 4% 2% 3% 1% 1% 2% 2% 2%
1% 2% *% 4% 1% 1% 2% 1% 1% 2% 1% 1% 4% 2% 1% 3%
12% 13% 11% 8% 12% 11% 12% 11% 17% 7% 11% 9% 13% 14% 6% 9% 14% 8%

37% 35% 39% 60% 44% 37% 33% 40% 40% 38% 36% 39% 39%  41% 35%  41% 38%  38%  34%

10% 10% 10% 10% 9% 11% 9% 6% 11% 10% 10% 10% 8% 3% 13% 10% 8% 11%

38% 39% 37% 27% 33% 38% 38% 36% 40% 31% 41% 36% 36% 36% 43%  40% 38% 36%  41%

86

3%

53%

43%

-50%

2%

2%

*%

13%

40%

8%

35%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q15c PERSONAL OPINIONS OF PAYDAY LENDERS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67%

PAYDAY LENDERS:

FAVORABLE 3% 2% 4% 5% 2% 5% 2% 5% 2% 8% 2% 1% 3% 4% 3% 3% 3%
UNFAVORABLE 50% 43% 57% 54% 47% 49% 59% 60% 47% 61% 46% 37% 50% 50% 57% 52% 51%
CAN®"T RATE/DK 47%  55%  40% 41% 51% 47% 39% 35% 50% 31% 52% 61% 47% 47% 40% 45% 47%
NET FAVORABLE -47% -41% -53% -50% -45% -44% -56% -55% -45% -53% -44% -36% -47% -46% -54% -48% -48%
VERY FAVORABLE 1% 1% 3% 1% 1% 1% 2% 2% 1% 2% 1% 1% *%
SOMEWHAT FAVORABLE 2% 2% 2% 1% 1% 4% 1% 5% 1% 7% 1% 1% 1% 3% 3% 2% 2%
(voL) LITTLE OF 1% 1% 4% 1% 2% 2% 4% 1% 2% 1% 1%
BOTH

SOMEWHAT 11% 13% 11% 7% 14% 6% 9% 23% 17% 12% 10% 15% 5% 11% 11% 11%
UNFAVORABLE

VERY UNFAVORABLE 38% 30% 45% 43% 32% 40% 49% 37% 28% 49% 36% 33% 34% 42% 46% 40% 39%
RECOGNIZE BUT 9% 12% 7% 6% 13% 6% 4% 5% 13% 2% 13% 11% 12% 7% 10% 10%
CAN"T RATE

DON"T RECOGNIZE 37% 43% 32% 36% 38% 40% 34% 30% 37% 29% 39% 50% 36% 39% 40% 35% 36%

56
14%

6%

54%

39%

-48%

3%

3%

2%

14%

39%

4%

35%
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-—-] [TEA PARTY]

MORE

LESS

NO LIKLY LIKLY

79
20%

3%

52%

45%

-48%

1%

2%

3%

14%

35%

7%

38%

249
62%

3%

52%

45%

-49%

1%

2%

1%

10%

41%

9%

36%

59
15%

4%

54%

42%

-49%

4%

12%

42%

9%

33%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

PAYDAY LENDERS:

FAVORABLE
UNFAVORABLE

CAN®"T RATE/DK

NET FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE

(VOL) LITTLE OF
BOTH

SOMEWHAT
UNFAVORABLE

VERY UNFAVORABLE

RECOGNIZE BUT
CAN"T RATE

DON"T RECOGNIZE

Q15c PERSONAL OPINIONS OF PAYDAY LENDERS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--]
[-UNION-] CREDIT NOT ~ [--UNIONS-]
TOTAL YES NO UNION BANK OTHER LIKLY LIKLY ~ FAV UNFAV  FAV UNFAV

[--PAYDAY-] [--INFO SOURCE--]

[-LENDERS-]
FAV UNFAV

CABLE

NEWS NEWS
RADIO PAPER

400 195 204 90 275 28 260 27 346 28 280 100
100% 49% 51% 23% 69% 7%  65% 7%  86% 7%  70%  25%

3% 3% 4% 5% 3% 3% 3% 7% 4% 3% 2%

50% 58% 43% 55% 49% 52% 55% 40% 53% 44% 50% 57%

47% 40% 54% 40% 49% 44% 41% 53% 44% 56% 47% @ 41%

-47% -55% -39% -50% -46% -49% -52% -33% -49% -44% -47% -55%

1% 2% 2% 1% 1% 1% 2%
2%  *% 4% 3% 2% 3% 2% 7% 2% 2% 2%
1% 1% 1% 2% 1% 1% 1% 3% 1% 3%

11% 15% 8% 14% 10% 16% 11% 13% 11% 19% 13% 8%

38% 41% 34% 39% 37% 36% 44% 27% 41% 23% 36%  45%

9% 7% 11% 9% 8% 19% 8% 10% 8% 7% 10% 8%

37% 32% 43% 31% 40% 25% 34% 43% 35% 49%  37%  34%

12 201
3%  50%

100%

100%

100% -100%

35%

65%

2%

22%

75%

253
63%

3%

49%

48%

-45%

1%

2%

1%

12%

36%

9%

39%

119 110
30% 28%

2% 3%

51%  49%

47%  47%

-50% -46%

1% 2%
1% 2%
2% 2%

12% 13%

37%  35%

8% 13%

39% 34%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q16 LIKELIHOOD OF SUPPORTING A CANDIDATE FOR OFFICE WHO SUPPORTS CREDIT UNIONS

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

TOTAL 400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

GENERALLY SPEAKING,
WOULD YOU BE MORE
LIKELY OR LESS
LIKELY TO SUPPORT A
CANDIDATE FOR
PUBLIC OFFICE WHO
SUPPORTS CREDIT

UNIONS:
MORE LIKELY TO 65% 69% 58% 67% 76% 73% 55% 63% 59% 68% 57% 67% 73% 67% 64% 66% 62%
SUPPORT
LESS LIKELY TO 7% 4% 8% 9% 3% 16% 9% 9% 7% 10% 5% 6% 6% 6% 7%
SUPPORT
NO OPINION 6% 5% 8% 9% 3% 7% 4% 5% 2% 8% 7% 8% 6% 8% 7% 4%
(VOL) MAKES NO 23%  23% 26% 15% 24% 22% 22% 24% 27% 22% < 25% @ 21% 19% 22% 22% 21%  27%
DIFFERENCE
NET MORE LIKELY 58% 65% 50% 58% 76% 70% 39% 54%  50% 61%  47% 63% 73% 61%  58% 60% 55%
MUCH MORE LIKELY 26% 22% 29% 31% 35% 32% 19% 26% 27%  31% 21% 27% 27% 27%  26%  28% 23%
SOMEWHAT MORE 39% 47% 28% 36% 42% 41% 36% 37% 32% 38% 36% 41% 46%  40% 38% 38%  39%
LIKELY
NO OPINION 6% 5% 8% 9% 3% 7% 4% 5% 2% 8% 7% 8% 6% 8% 7% 4%
SOMEWHAT LESS 5% 2% 8% 6% 3% 13% 8% 9% 6% 8% 3% 3% 5% 5% 6%
LIKELY
MUCH LESS LIKELY 1% 2% 4% 3% 1% 1% 3% 1% 2% 1% 1% 1%
(VOL) MAKES NO 23%  23% 26% 15%  24% 22% 22% 24%  27% 22% 25% 21% 19% 22% 22% 21% 27%

DIFFERENCE



HAMILTON

TOTAL 400

100%

GENERALLY SPEAKING,
WOULD YOU BE MORE
LIKELY OR LESS
LIKELY TO SUPPORT A
CANDIDATE FOR
PUBLIC OFFICE WHO
SUPPORTS CREDIT
UNIONS:

MORE LIKELY TO
SUPPORT

65%
LESS LIKELY TO 7%
SUPPORT

NO OPINION 6%

(VOL) MAKES NO
DIFFERENCE

23%

NET MORE LIKELY 58%

MUCH MORE LIKELY

26%

SOMEWHAT MORE
LIKELY

39%

NO OPINION 6%

SOMEWHAT LESS
LIKELY

5%

MUCH LESS LIKELY 1%

(VOL) MAKES NO
DIFFERENCE

23%

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q16

 — PARTY 1D--

[--REPUBLICAN---]

TOTAL STRNG NOT
379 209 171
95%  52%  43%
64% 67% 61%

7% 8% 5%

6% 6% 6%

23% 19%  28%

57%  59% 56%

26% 27%  24%

38% 39%  37%

6% 6% 6%
5% 6% 5%
1% 2% *%

23% 19%  28%

-—--1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---]

OTHER

21
5%

82%

5%

13%

78%

39%

43%

5%

13%

LiIB/

MOD CONSV <$60K $60K+

61
15%

7%

3%

1%

19%

74%

34%

43%

1%

3%

19%

338
85%

63%

7%

6%

23%

56%

25%

38%

6%

6%

2%

23%

121
30%

70%

10%

4%

16%

60%

30%

40%

4%

8%

1%

16%

244
61%

64%

6%

5%

26%

58%

25%

39%

5%

4%

1%

26%

SUB-

TOWN/

BORN

CITY URBAN RURAL TOTAL AGAIN

107
27%

2%

7%

2%

18%

65%

34%

39%

2%

6%

2%

18%

128
32%

63%

4%

7%

26%

59%

20%

42%

7%

4%

26%

162
40%

62%

8%

6%

24%

54%

27%

35%

6%

6%

2%

24%

279
70%

67%

5%

5%

23%

62%

27%

40%

5%

5%

1%

23%

167
42%

71%

7%

4%

18%

64%

25%

46%

4%

6%

1%

18%

NOT
BA

100
25%

63%

4%

5%

28%

60%

31%

33%

5%

3%

1%

28%

LIKELIHOOD OF SUPPORTING A CANDIDATE FOR OFFICE WHO SUPPORTS CREDIT UNIONS

[ATTND SERV]

CATH-
OLIC OTHER FREQ

62 27
15% 7%

241
60%

57% 64% 68%

10% 7% 7%

9% 6% 5%
24% 23% 20%
47%  57% 61%
27% 11% 26%
30% 53% 41%

9% 6% 5%

4% 7% 5%

6% 2%

24% 23% 20%

NOT

159
40%

61%

6%

7%

26%

55%

27%

34%

7%

6%

1%

26%
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160
40%

60%

9%

8%

24%

52%

25%

36%

8%

7%

1%

24%

69%

6%

4%

21%

63%

28%

41%

4%

4%

2%

21%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

GENERALLY SPEAKING,
WOULD YOU BE MORE
LIKELY OR LESS

LIKELY TO SUPPORT A

CANDIDATE FOR
PUBLIC OFFICE WHO
SUPPORTS CREDIT
UNIONS:

MORE LIKELY TO
SUPPORT

LESS LIKELY TO
SUPPORT

NO OPINION

(VOL) MAKES NO
DIFFERENCE

NET MORE LIKELY

MUCH MORE LIKELY

SOMEWHAT MORE
LIKELY

NO OPINION

SOMEWHAT LESS
LIKELY

MUCH LESS LIKELY

(VOL) MAKES NO
DIFFERENCE

TOTAL

400

100%

65%

7%

6%

23%

58%

26%

39%

6%

5%

1%

23%

Q16

175
44%

61%

7%

6%

26%

54%

24%

37%

6%

6%

1%

26%

LIKELIHOOD OF SUPPORTING A CANDIDATE FOR OFFICE WHO SUPPORTS CREDIT UNIONS

147
37%

75%

8%

3%

14%

67%

35%

40%

3%

7%

1%

14%

[STATE LEGISLATR]
INCMB CHALL

UND

79
20%

56%

4%

11%

29%

53%

18%

39%

11%

1%

2%

29%

PERRY KBH MEDINA UND PERRY KBH PERRY KBH

194
49%

62%

7%

5%

25%

56%

29%

34%

5%

5%

1%

25%

108
27%

2%

7%

6%

15%

64%

26%

45%

6%

6%

2%

15%

77
19%

66%

7%

6%

21%

59%

26%

41%

6%

6%

1%

21%

20
5%

50%

4%

46%

50%

9%

41%

4%

46%

110
27%

64%

7%

8%

21%

57%

28%

36%

8%

6%

2%

21%

51 84
13%  21%

80%  60%

10% 6%
2% 2%
8%  31%

70%  54%

30%  30%

50%  30%

2% 2%
7% 5%
3% 1%
8%  31%

57
14%

65%

5%

10%

20%

60%

24%

41%

10%

5%

20%

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---1 [
[-STRONG-] [--WEAK--]

PERRY KBH UND

231
58%

61%

7%

6%

26%

53%

28%

33%

6%

6%

1%

26%

136
34%

74%

7%

6%

14%

67%

25%

49%

6%

5%

2%

14%

34
8%

60%

3%

5%

32%

58%

24%

36%

5%

3%

32%

PERRY

255
64%

69%

6%

4%

22%

63%

29%

40%

4%

4%

1%

22%

SEEN

KBH

267
67%

68%

6%

5%

21%

62%

28%

40%

5%

4%

2%

21%

ME-
DINA

56
14%

69%

6%

6%

18%

63%

36%

33%

6%

5%

2%

18%

-—-] [TEA

MORE
NO LIKLY

79 249
20%  62%

56% 67%

10% 6%

9% 5%

25%  23%

46%  62%

16% 29%

40%  39%

9% 5%
9% 5%
1% 1%

25% 23%

Page 91

PARTY]
LESS
LIKLY

59
15%

80%

13%

8%

67%

29%

51%

10%

3%

8%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q16 LIKELIHOOD OF SUPPORTING A CANDIDATE FOR OFFICE WHO SUPPORTS CREDIT UNIONS

[CREDIT-] [PRIMARY FINANC-]

[-UNION-] CREDIT

TOTAL YES NO UNION BANK OTHER

TOTAL 400 195 204
100% 49% 51%

GENERALLY SPEAKING,
WOULD YOU BE MORE
LIKELY OR LESS
LIKELY TO SUPPORT A
CANDIDATE FOR
PUBLIC OFFICE WHO
SUPPORTS CREDIT

UNIONS:
MORE LIKELY TO 65% 76% 55%
SUPPORT
LESS LIKELY TO % 3% 10%
SUPPORT
NO OPINION 6% 3% 8%
(VOL) MAKES NO 23% 19% 26%
DIFFERENCE
NET MORE LIKELY 58% 73% 45%
MUCH MORE LIKELY 26% 37% 16%
SOMEWHAT MORE 39% 38% 38%
LIKELY
NO OPINION 6% 3% 8%
SOMEWHAT LESS 5% 2% 8%
LIKELY
MUCH LESS LIKELY 1%  *% 2%

(VOL) MAKES NO
DIFFERENCE

23% 19% 26%

90
23%

84%

3%

1%

12%

81%

51%

33%

1%

2%

1%

12%

275
69%

60%

9%

7%

25%

51%

19%

41%

7%

7%

2%

25%

28
7%

62%

9%

29%

62%

26%

36%

9%

29%

[CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

NOT
LIKLY LIKLY

260 27
65% 7%
100%

100%

100% -100%

41%

59%

80%

20%

346
86%

2%

3%

4%

21%

69%

30%

42%

4%

3%

1%

21%

28
7%

13%

52%

6%

29%

-39%

13%

6%

41%

10%

29%

FAV UNFAV

280
70%

65%

6%

5%

25%

59%

26%

39%

5%

5%

1%

25%

100
25%

69%

9%

6%

16%

60%

29%

40%

6%

7%

2%

16%

[-LENDERS-]
FAV UNFAV

12
3%

71%

15%

7%

8%

56%

43%

28%

7%

8%

7%

8%

201
50%

71%

5%

3%

20%

66%

29%

42%

3%

5%

*%

20%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

66%

5%

6%

23%

61%

26%

40%

6%

4%

1%

23%

119
30%

56%

7%

10%

27%

50%

23%

33%

10%

6%

1%

27%

110
28%

66%

7%

6%

21%

59%

25%

41%

6%

5%

2%

21%
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DFW
METRO

Q17 BELONG TO A CREDIT UNION?

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

TOTAL

TOTAL 400
100%

DO YOU BELONG TO A
CREDIT UNION, OR
NOT:
YES 49%
NO 51%

NO OPINION *%

119
30%

45%

55%

56%

44%

48
12%

63%

37%

48
12%

53%

47%

32 61
8% 15%

39% 37%

61% 62%

1%

199
50%

49%

50%

*%

37
9%

32%

68%

95
24%

56%

44%

65
16%

51%

49%

201
50%

48%

52%

43
11%

50%

50%

85
21%

52%

48%

43%

57%

272
68%

48%

51%

*%

128
32%

50%

50%
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Q17 BELONG TO A CREDIT UNION?

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

94

TOTAL 400
100%

DO YOU BELONG TO A
CREDIT UNION, OR

NOT:

YES 49%
NO 51%
NO OPINION *%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

49%  47% 50% 52% 51% 48% 43% 51% 50% 56% 42% 49%  46% 56%  47% 59% 47%  51%  42%
51% 52% 50% 48% 49% 51% 57% 49% 50% 44% 58% 51% 54% 44% 53%  41% 53% 49%  58%

*% *% *% 1% 1% 1%

55%

45%
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TOTAL
TOTAL 400
100%

DO YOU BELONG TO A
CREDIT UNION, OR

NOT:
YES 49%
NO 51%

NO OPINION *%

175
44%

47%

53%

147
37%

53%

46%

1%

[STATE LEGISLATR]
INCMB CHALL

UND

79
20%

44%

56%

Q17 BELONG TO A CREDIT UNION?

PERRY KBH MEDINA UND PERRY KBH PERRY KBH

194
49%

48%

52%

108
27%

49%

51%

1%

77
19%

56%

44%

20
5%

28%

2%

110
27%

50%

50%

51
13%

41%

57%

2%

84
21%

45%

55%

57
14%

55%

45%

PERRY KBH UND

231
58%

49%

51%

136
34%

47%

52%

1%

34
8%

54%

46%

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----
[-STRONG-] [--WEAK--]

52%

48%

267
67%

51%

49%

56
14%

51%

49%

MORE

Page 95

1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

38%

62%

249
62%

51%

48%

*%

59
15%

37%

63%
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TOTAL

TOTAL 400
100%

DO YOU BELONG TO A
CREDIT UNION, OR
NOT:
YES 49%
NO 51%

NO OPINION *%

[CREDIT-]
[-UNION-]

YES

195
49%

100%

NO

204
51%

100%

Q17 BELONG TO A CREDIT UNION?

[PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]

CREDIT

NOT

UNION BANK OTHER LIKLY LIKLY

90
23%

96%

4%

275
69%

35%

65%

28
7%

31%

69%

260
65%

57%

43%

*%

27
7%

21%

79%

FAV UNFAV

346
86%

53%

46%

*%

28
7%

23%

7%

FAV UNFAV

280
70%

51%

49%

*%

100
25%

46%

54%

[-LENDERS-]
FAV UNFAV CABLE RADIO PAPER

12
3%

42%

58%

201
50%

56%

44%

*%

253
63%

50%

50%

*%

NEWS

119

30%

52%

48%

NEWS

110

28%

45%

55%
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DFW HOUS
TOTAL METRO TON

Q18 PRIMARY FINANCIAL INSTITUTIONS

65+ T

OTAL

<45 4

5-64

-—-] [INTRST IN]

[RP ELECTN]
65+ VERY  NOT

TOTAL 400 119 93
100%  30% 23%

OF THE FOLLOWING
FOUR, WHICH TYPE OF
FINANCIAL
INSTITUTION DO YOU
CONSIDER TO BE YOUR
PRIMARY FINANCIAL
INSTITUTION:

A BANK 69% 79% 59%
A CREDIT UNION 23% 15% 28%

A STOCK BROKERAGE 7% 6% 11%
FIRM

A CHECK CASHING
OUTLET

(VOL) SOMETHING
ELSE

NO OPINION 2% 2%

48
12%

61%

27%

12%

48
12%

61%

26%

5%

7%

32
8%

2%

22%

6%

61
15%

74%

23%

1%

1%

199
50%

2%

20%

7%

1%

37
9%

86%

14%

95
24%

66%

23%

9%

1%

65
16%

71%

19%

9%

201
50%

66%

25%

7%

2%

43
11%

62%

31%

4%

4%

85
21%

67%

22%

8%

3%

72 272 128
18% 68%  32%

67% 71%  65%

26% 22% 24%

7% 6% 9%

2% 2%
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Q18 PRIMARY FINANCIAL INSTITUTIONS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

98

TOTAL 400
100%

OF THE FOLLOWING
FOUR, WHICH TYPE OF
FINANCIAL
INSTITUTION DO YOU
CONSIDER TO BE YOUR
PRIMARY FINANCIAL
INSTITUTION:

A BANK 69%
A CREDIT UNION 23%

A STOCK BROKERAGE 7%
FIRM

A CHECK CASHING
OUTLET

(VOL) SOMETHING
ELSE

NO OPINION 2%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

69% 71% 66% 66% 60% 70% 67% 69% 63% 65% 75% 70%  75% 62% 65%  80% 71% 65% 75%
22% 21%  24% 26% 26% 22% 27% 21% 29%  23% 18%  22% 19% 27% 24% 14% 21%  24%  20%

7% 7% 7% 8% 10% 6% 3% 10% 6% 10% 6% 7% 4% 11% 7% 6% 6% 9% 4%

2% 1% 3% 4% 1% 3% *% 2% 2% 1% 1% 2% 4% 1% 2% 1%

64%

25%

9%

2%
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Q18 PRIMARY FINANCIAL INSTITUTIONS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267
100% 44% 37% 20% 49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67%

OF THE FOLLOWING
FOUR, WHICH TYPE OF
FINANCIAL
INSTITUTION DO YOU
CONSIDER TO BE YOUR
PRIMARY FINANCIAL

INSTITUTION:

A BANK 69% 72% 64% 71%  71% 68% 62% 76% 69% 74% 74% 62% 70% 68% 65% 69% 70%
A CREDIT UNION 23% 20% 27% 18%  21% 25% 29% 5% 23% 21% 18% 28% 21% 25% 21% 23% 22%
A STOCK BROKERAGE 7% 7% 6% 10% 7% 5% 7% 19% % 4% % 7% 8% 5% 9% 6% 6%
FIRM

A CHECK CASHING
OUTLET

(VOL) SOMETHING
ELSE

NO OPINION 2% 1% 2% 1% 1% 3% 2% 1% 2% 1% 3% 1% 2% 5% 2% 1%

ADS---—- 1 [TEA PARTY]
ME- MORE  LESS
DINA  NO LIKLY LIKLY

56 79 249 59
14% 20% 62% 15%

64% 65% 67% 70%
30% 23%  25% 18%

5% 11% 7% 12%

2% 1% 2%
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[CREDIT-]
[-UNION-]
TOTAL YES NO

TOTAL 400 195 204
100% 49% 51%

OF THE FOLLOWING
FOUR, WHICH TYPE OF
FINANCIAL
INSTITUTION DO YOU
CONSIDER TO BE YOUR
PRIMARY FINANCIAL

INSTITUTION:

A BANK 69% 49% 88%
A CREDIT UNION 23% 44% 2%
A STOCK BROKERAGE % 5% 9%
FIRM

A CHECK CASHING
OUTLET

(VOL) SOMETHING
ELSE

NO OPINION 2% 2% 1%

Q18 PRIMARY FINANCIAL INSTITUTIONS

[PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]

CREDIT

NOT

UNION BANK OTHER LIKLY LIKLY

90
23%

100%

275
69%

100%

28
7%

100%

260
65%

63%

29%

7%

1%

27
7%

90%

10%

FAV UNFAV

346
86%

67%

24%

7%

2%

28
7%

90%

10%

FAV UNFAV
280 100
70% 25%
72% 62%
20%  25%

6%

2%

12%

1%

[-LENDERS-]
FAV UNFAV

12
3%

58%

34%

8%

201
50%

67%

25%

7%

1%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

70%

21%

8%

1%

119
30%

70%

25%

5%

1%

110
28%

66%

19%

12%

2%

Page 100



Page 101

HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q19 SECONDARY FINANCIAL INSTITUTIONS (MULTIPLE MENTION)

(RESPONDENTS WHO HAVE A PRIMARY FINANCIAL INSTITUTION)

STc] o] —— 1 [--——--——- MEN-———————- 1 [----—--- WOMEN-——-———— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

TOTAL 394 119 91 48 45 32 60 197 37 94 65 196 42 82 72 268 126
100%  30% 23% 12% 11% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

IN ADDITION TO YOUR
ACCOUNT WITH THEM,
DO YOU HAVE ANY
ACCOUNTS OR USE ANY
OF THE SERVICES AT
THE FOLLOWING TYPES
OF FINANCIAL

INSTITUTIONS:

A BANK 18% 16% 22% 22% 24% 12% 14% 17% 9%  20% 17%  20% 16% 24% 19% 17%  20%
A CREDIT UNION 23% 26% 22% 28% 24% 17% 19%  25% 14%  29% 26% 22% 20% 27% 16% 23% 23%
A STOCK BROKERAGE 36% 36% 47% 30% 38% 33% 26% 39% 23% 43% 43% 33% 28% 39% 30% 37%  34%
FIRM

A CHECK CASHING 4% 6% 2% 4% 4% 8% 2% 3% 5% 1% 4% 5% 4% 5% 7% 5% 3%
OUTLET

(VOL) SOMETHING 1% 2% 2% 3% 1% 5% 1% 1% 4% 1% 1% 2%
ELSE

(VOL) NO OTHER 32% 31% 28% 33% 26% 41% 43% 32% 59% 24% 29% 33%  40% 27% 35% 33%  31%
ACCOUNTS

NO OPINION 2% 1% 4% 3% *% 1% 3% 4% 2% 2% 2% 1%
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Q19 SECONDARY FINANCIAL INSTITUTIONS (MULTIPLE MENTION)

(RESPONDENTS WHO HAVE A PRIMARY FINANCIAL INSTITUTION)

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE VOTE
TOTAL TOTAL STRNG  NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY EARLY

TOTAL 394 373 207 166 21 58 334 118 243 104 126 160 276 164 100 59 27 238 156 158 228
100% 95% 53% 42% 5% 15% 85% 30% 62% 26% 32% 41% 70%  42% 25% 15% 7% 60% 40% 40%  58%

IN ADDITION TO YOUR
ACCOUNT WITH THEM,
DO YOU HAVE ANY
ACCOUNTS OR USE ANY
OF THE SERVICES AT
THE FOLLOWING TYPES

OF FINANCIAL

INSTITUTIONS:

A BANK 18% 19% 17%  21% 13%  23% 18% 18%  20% 22%  20% 15% 18% 15% 21% 20% 13% 17%  21% 14%  21%
A CREDIT UNION 23% 23% 24%  22%  22% 22% < 23% 14%  26% 19% 26% 24% 24% 24% 26% 19%  36% 23% 23% 22% 25%
A STOCK BROKERAGE 36% 36% 32% 41% 43% 42% 35% 27% 40% 36% 45% 30% 36% 29%  47% 30%  41% 35% 38% 29%  42%
FIRM

A CHECK CASHING 4% 4% 5% 3% 5% 9% 2% 3% 4% 4% 5% 4% 6% 9% 5% 3% 5% 3%
OUTLET

(VOL) SOMETHING 1% 1% 2% 1% 1% 1% 2% 2% 1% 1% 1% 2% 1% 4% 1% 1% 2% 1%
ELSE

(VOL) NO OTHER 32% 32% 33% 30% 44% 29% 33% 41% 28% 32% 27% 37% 29%  35% 21%  47% 23% 33% 31% 3% 27%
ACCOUNTS

NO OPINION 2% 2% 1% 2% 2% 1% 1% 2% 2% 1% 2% 2% 3% 1% 3% 2% 1%



Page 103

HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q19 SECONDARY FINANCIAL INSTITUTIONS (MULTIPLE MENTION)

(RESPONDENTS WHO HAVE A PRIMARY FINANCIAL INSTITUTION)

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 394 173 143 78 192 106 76 20 109 50 83 55 229 133 32 250 264 55 78 245 59
100% 44% 36% 20% 49% 27% 19% 5% 28% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

IN ADDITION TO YOUR
ACCOUNT WITH THEM,
DO YOU HAVE ANY
ACCOUNTS OR USE ANY
OF THE SERVICES AT
THE FOLLOWING TYPES

OF FINANCIAL

INSTITUTIONS:

A BANK 18% 17% 19% 19% 16% 21% 19% 19% 15% 13% 18% 29% 17% 21% 18% 16% 18% 21% 23% 18%  20%
A CREDIT UNION 23% 22% 24% 24% 24% 22% 23% 23% 25% 24% 23% 20% 24% 21% 30% 26% 27% 20% 9% 23% 19%
A STOCK BROKERAGE 36% 38% 37% 32% 37% 34% 40% 37% 35% 36% 38% 32% 37% 36% 38% 39% 39% 36% 31% 37%  40%
FIRM

A CHECK CASHING 4% 3% 2% 10% 4% 3% 2% 9% 3% 5% 6% 2% 4% 3% 8% 4% 4% 5% 3% 2% 7%
OUTLET

(VOL) SOMETHING 1% 1% 1% 3% 1% 3% 2% 6% 1% 3% 2% 1% 2% 2%

ELSE

(VOL) NO OTHER 32% 33% 33% 29% 32% 27% 40% 31% 37% 36% 26% 19% 34% 31% 28% 31% 29% 35% 40% 34% 31%
ACCOUNTS

NO OPINION 2% 1% 3% *% 5% 2% 1% 8% *% 4% 1% 2% 3% 1% 2%
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Q19 SECONDARY FINANCIAL INSTITUTIONS (MULTIPLE MENTION)

(RESPONDENTS WHO HAVE A PRIMARY FINANCIAL INSTITUTION)

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT NOT ~ [--UNIONS-] [-LENDERS-] NEWS  NEWS
TOTAL YES NO UNION BANK OTHER LIKLY LIKLY  FAV UNFAV ~ FAV UNFAV  FAV UNFAV CABLE RADIO PAPER

TOTAL 394 192 202 90 275 28 257 27 340 28 274 99 12 198 250 118 107
100% 49% 51% 23% 70% 7%  65% 7%  86% 7%  70%  25% 3% 50% 63% 30%  27%

IN ADDITION TO YOUR
ACCOUNT WITH THEM,
DO YOU HAVE ANY
ACCOUNTS OR USE ANY
OF THE SERVICES AT
THE FOLLOWING TYPES
OF FINANCIAL

INSTITUTIONS:

A BANK 18% 28% 9%  58% 69%  22% 10% 19% 10% 18% 17% 28% 17% 18% 18% 20%
A CREDIT UNION 23% 46% 2% 30% 34%  25% 7%  26% 3% 26%  20% 21% 27% 24% 23%  24%
A STOCK BROKERAGE 36% 41% 32% 38%  40% 38% 26% 37% 29%  38%  36% 36% 43% 38% 35%  43%
FIRM

A CHECK CASHING 4% 4% 4% 5% 4% 3% 4% 4% 4% 3% 4% 4% 7% 2% 5% 2% 3%
OUTLET

(VOL) SOMETHING 1% 1% 2% 2% 1% 1% 2% *% 4% 1% 1% 2%

ELSE

(VOL) NO OTHER 32% 14% 50% 21%  39% 6% 28% 57% 29% 58% 30% 36% 28% 30% 32%  34% 26%
ACCOUNTS

NO OPINION 2% 1% 3% 2% 3% 1% 3% 1% 1% 1% 1% 3%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES --

TOTAL

WHO IS TO BLAME FOR
CAUSING THE CURRENT
FINANCIAL CRISIS:

BANKS

CREDIT UNIONS

HEDGE FUNDS

CON ARTISTS LIKE
BERNIE MADOFF

CONGRESS

THE FEDERAL
GOVERNMENT

PRESIDENT GEORGE W.
BUSH

PRESIDENT BARACK
OBAMA

THE FEDERAL RESERVE
WALL STREET/
SPECIFIC WALL
STREET COMPANIES
LARGE CORPORATIONS
SMALL BUSINESS
MORTGAGE COMPANIES/
LENDING
INSTITUTIONS

FANNIE MAE/FREDDIE
MAC

TOTAL

Q20 WHO 1S TO BLAME FOR

DFW
METRO

TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

CAUSING THE CURRENT FINANCIAL CRISIS

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

17%

*%

1%

18%

18%

2%

9%

1%

2%

3%

3%

2%

119
30%

19%

13%

21%

1%

10%

1%

1%

2%

2%

4%

16%

1%

27%

22%

5%

1%

3%

1%

2%

3%

48
12%

20%

2%

13%

10%

4%

15%

6%

48
12%

17%

24%

11%

7%

2%

7%

11%

32
8%

11%

3%

14%

19%

6%

3%

3%

6%

3%

61
15%

14%

2%

2%

14%

16%

3%

11%

3%

7%

1%

199

50%

17%

*%

19%

22%

2%

5%

2%

1%

3%

2%

1%

37
9%

23%

14%

23%

5%

9%

5%

95

24%

13%

1%

21%

20%

2%

5%

1%

1%

1%

1%

2%

65
16%

18%

18%

23%

3%

6%

1%

1%

3%

1%

1%

201
50%

17%

2%

17%

14%

2%

13%

3%

2%

4%

3%

43
11%

27%

12%

4%

4%

15%

4%

12%

4%

85
21%

14%

3%

20%

16%

8%

6%

6%

5%

14%

1%

15%

19%

2%

17%

3%

3%

272
68%

15%

*%

1%

20%

16%

1%

11%

1%

2%

3%

2%

3%

128
32%

21%

1%

13%

22%

4%

4%

1%

3%

2%

6%

2%
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AIG
GREED

PEOPLE SPENDING TOO
MUCH/CONSUMERS
SPENDING OR
BORROWING TOO MUCH
DEMOCRATS
REPUBLICANS

(VOL) OTHER

NO OPINION

Q20 WHO IS TO BLAME FOR CAUSING THE CURRENT FINANCIAL CRISIS

STc] o] —— 1 [--——--——- MEN-———————- 1 [----—--- WOMEN—-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

*% 1% 1% *% 1% *% 1% 1%

2% 1% 3% 2% 4% 8% 2% 3% 5% 3% 1% 2% 4% 1% 1% 2% 3%

4% 5% 2% 9% 2% 3% 5% 5% 6% 3% 3% 2% 6% 3% 5%
5% 5% 3% 4% 6% 8% 6% 7% 9% 5% 8% 3% 6% 2% 6% 2%
1% 2% 2% 1% *% 1% 2% 4% 1% 1% 1% 1%

8% % 6% 17% 4% 9% 11% 9% 5% 12% 6% 7% 8% 9% 5% 10% 5%

4% 4% 5% 4% 8% 4% 3% 2% 5% 5% 4% 3% 8% 4% 5%
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TOTAL

WHO IS TO BLAME FOR
CAUSING THE CURRENT
FINANCIAL CRISIS:

BANKS

CREDIT UNIONS

HEDGE FUNDS

CON ARTISTS LIKE
BERNIE MADOFF

CONGRESS

THE FEDERAL
GOVERNMENT

PRESIDENT GEORGE W.
BUSH

PRESIDENT BARACK
OBAMA

THE FEDERAL RESERVE
WALL STREET/
SPECIFIC WALL
STREET COMPANIES
LARGE CORPORATIONS
SMALL BUSINESS
MORTGAGE COMPANIES/
LENDING
INSTITUTIONS

FANNIE MAE/FREDDIE
MAC

400
100%

17%

*%

1%

18%

18%

2%

9%

1%

2%

3%

3%

2%
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Q20 WHO IS TO BLAME FOR CAUSING THE CURRENT FINANCIAL CRISIS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

16% 14% 19%  27%  26% 15% 18% 17% 11%  20% 18% 16% 14% 20% 17% 13% 18% 15% 15%

*% 1% *% 1% 1% *% 1% 1%

1% 1% 1% 1% 1% 1% 1% 2% 1% 2% 1% 1% 1%

18% 14%  23% 12% 14% 18% 15% 18% 20% 20% 15% 15% 12% 15%  24%  24% 19% 15% 14%

18% 18% 19% 9% 13% 19% 16% 19%  21% 17% 16% 19%  21% 17% 20% 10% 20% 15% 15%

1% *% 2% 17% 7% 1% 1% 2% 3% 2% 2% 2% 2% 6% 4% 2%

9% 12% 5% 4% 1% 10% 12% 7% 15% 5% 8% 9% 8% 9% 12% 4% 9% 9% 8%

1% *% 1% 4% 1% 1% 2% 1% 1% 1% 1% 2% 2%
2% 2% 3% 2% 2% 2% 2% 2% 4% 1% 2% 2% 3% 2% 4% 3% 1% 3%
3% 2% 3% 8% 2% 4% 2% 4% 1% 3% 3% 5% 1% 2% 4% 1% 4%

3% 2% 4% 9% 8% 2% 1% 4% 2% 3% 4% 3% 2% 5% 5% 3% 4% 2% 3%

2% 3% 1% 2% 2% 1% 3% 2% 4% 3% 3% 2% 3% 2% 2% 2%

107

18%

*%

*%

19%

21%

2%

9%

2%

2%

3%

2%
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Q20 WHO 1S TO BLAME FOR CAUSING THE CURRENT FINANCIAL CRISIS
[-——---- PARTY ID------ 1 [-I1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE VOTE

TOTAL TOTAL STRNG NOT OTHER MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY EARLY

AlIG *% *% *% 5% 1% 1% 1% 1% 1% 4% *% 1% 1% *%
GREED 2% 2% 2% 2% 9% 3% 2% 3% 2% 3% 2% 3% 3% 2% 4% 2% 3% 4% 2%
PEOPLE SPENDING TOO 4% 4% 4% 4% 5% 3% 4% 2% 2% 7% 5% 5% 5% 7% 4% 4% 5% 3%
MUCH/CONSUMERS

SPENDING OR

BORROWING TOO MUCH

DEMOCRATS 5% 5% 7% 3% 3% 5% 5% 5% 3% 8% 3% 5% 5% 6% 3% 6% 4% 6% 6% 4%
REPUBLICANS 1% 1% 1% 1% 5% 2% 1% 2% 1% 2% 2% 2% 2% *% 2% 2% *%
(voL) OTHER 8% 9% 10% 7% 6% 9% 10% 8% 7% 9% 9% 7% 7% 8% 9% 20% 7% 10% 10% 7%

NO OPINION 4% 4% 5% 3% 5% 4% 6% 2% 6% 3% 4% 5% 7% 1% 1% 4% 4% 3% 4%
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Q20 WHO IS TO BLAME FOR CAUSING THE CURRENT FINANCIAL CRISIS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64%

WHO IS TO BLAME FOR
CAUSING THE CURRENT
FINANCIAL CRISIS:

BANKS 17% 14% 22% 12% 12% 24% 19% 18% 9% 24% 16% 24% 12% 25% 19% 19%

CREDIT UNIONS

HEDGE FUNDS *% 1% 1% 1%

CON ARTISTS LIKE 1% 1% 1% 1% 1% 1% 1% 2% 2% 1% 1% *%
BERNIE MADOFF

CONGRESS 18% 16% 22% 13% 14% 20% 24% 19% 13% 20% 14% 20% 16% 19% 22% 19%
THE FEDERAL 18% 19% 15%  21% 22% 12% 18% 10% 24% 16% 20% 8% 22% 11% 19% 15%
GOVERNMENT

PRESIDENT GEORGE W. 2% 2% 2% 1% *% 2% 5% 5% 1% *% 3% 5% 2%
BUSH

PRESIDENT BARACK 9% 12% 4% 11% 12% 8% 2% 4% 18% 5% 5% 11% 10% 7% 10% 9%
OBAMA

THE FEDERAL RESERVE 1% 1% 1% 1% *% 1% 2% 1% 1% *% 2% 1%
WALL STREET/ 2% 2% 3% 1% 3% 2% 5% 2% 2% 4% 2% 2% 1% 3% 1%

SPECIFIC WALL
STREET COMPANIES

LARGE CORPORATIONS 3% 1% 3% 6% 1% 5% 2% 8% 2% 3% 7% 2% 5% 3%

SMALL BUSINESS

MORTGAGE COMPANIES/ 3% 3% 3% 3% 3% 2% 4%  10% 1% 2% 5% 2% 3% 3% 3% 3%
LENDING

INSTITUTIONS

FANNIE MAE/FREDDIE 2% 3% 1% 4% 4% 1% 5% 3% 2% 4% 2% 1% 5% 3%

MAC

17%

*%

1%

16%

18%

2%

9%

1%

2%

3%

3%

3%

18%

13%

14%

15%

3%

3%

4%

2%

3%

MORE

Page 109

1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

12%

1%

18%

21%

1%

10%

1%

1%

4%

249
62%

16%

*%

*%

20%

17%

1%

9%

1%

3%

2%

3%

3%

59
15%

21%

2%

12%

22%

6%

7%

2%

1%

3%

1%
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Q20 WHO 1S TO BLAME FOR CAUSING THE CURRENT FINANCIAL CRISIS
[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS

TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA NO LIKLY LIKLY

AlIG *% *% 1% *% 1% 1% 2% *% 1% 1% 1% *% 1%
GREED 2% 2% 5% 2% 2% 5% 5% 3% 2% 3% 3% 2% 2% 2% 2% 3% 4%
PEOPLE SPENDING TOO 4% 5% 4% 1% 3% 5% 4% 4% 3% 2% 3% 8% 4% 4% 3% 4% 5% 5% 1% 4% 2%
MUCH/CONSUMERS

SPENDING OR

BORROWING TOO MUCH

DEMOCRATS 5% 6% 3% 7% % 3% 3% 5% 9% 5% 4% 2% % 3% 4% 4% 3% 10% 5% 3%
REPUBLICANS 1% 1% 1% 1% 1% 1% 1% 1% 2% 2% 1% 1% 1% 1% 2% 1% 2%
(voL) OTHER 8% 10% 6% 9% 10% 6% 8% 5% 12% 7% 6% 5% 10% 6% 6% 9% 8% 5% 11% 9% 8%

NO OPINION 4% 3% 3% 7% 3% 6% 2% 8% 3% 5% 3% 6% 3% 5% 3% 4% 3% 6% 5% 3% 3%
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TOTAL

WHO IS TO BLAME FOR
CAUSING THE CURRENT
FINANCIAL CRISIS:

BANKS

CREDIT UNIONS

HEDGE FUNDS

CON ARTISTS LIKE
BERNIE MADOFF

CONGRESS

THE FEDERAL
GOVERNMENT

PRESIDENT GEORGE W.
BUSH

PRESIDENT BARACK
OBAMA

THE FEDERAL RESERVE
WALL STREET/
SPECIFIC WALL
STREET COMPANIES
LARGE CORPORATIONS
SMALL BUSINESS
MORTGAGE COMPANIES/
LENDING
INSTITUTIONS

FANNIE MAE/FREDDIE
MAC

400
100%

17%

*%

1%

18%

18%

2%

9%

1%

2%

3%

3%

2%

Q20 WHO IS TO BLAME FOR CAUSING THE CURRENT FINANCIAL CRISIS

[CREDIT-] [PRIMARY FINANC-]

[-UNION-] CREDIT

YES

195
49%

21%

*%

1%

20%

15%

2%

9%

*%

2%

1%

3%

2%

NO UNION BANK OTHER

204
51%

12%

1%

15%

21%

2%

8%

1%

2%

4%

4%

3%

90
23%

30%

1%

14%

16%

2%

9%

2%

4%

1%

275
69%

12%

*%

1%

18%

18%

2%

9%

1%

2%

4%

3%

3%

28
7%

16%

22%

25%

6%

3%

3%

3%

[CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

LIKLY

260
65%

18%

*%

1%

19%

18%

1%

8%

1%

1%

3%

4%

2%

NOT
LIKLY

27
7%

7%

13%

27%

3%

14%

4%

4%

346
86%

17%

*%

1%

18%

19%

1%

7%

1%

2%

3%

3%

2%

28
7%

10%

3%

16%

16%

3%

19%

3%

3%

3%

FAV UNFAV

280
70%

13%

*%

1%

19%

18%

2%

9%

*%

2%

2%

3%

3%

100
25%

26%

1%

14%

17%

1%

8%

3%

2%

5%

3%

1%

[-LENDERS-]
FAV UNFAV

12
3%

21%

21%

14%

15%

201
50%

19%

*%

1%

17%

18%

2%

7%

2%

2%

1%

3%

1%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

15%

1%

18%

20%

2%

10%

1%

2%

3%

3%

4%

119
30%

9%

2%

24%

18%

1%

10%

2%

1%

3%

1%

2%

110

28%

17%

1%

3%

14%

22%

2%

6%

1%

2%

3%

3%
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Q20 WHO IS TO BLAME FOR CAUSING THE CURRENT FINANCIAL CRISIS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT NOT ~ [--UNIONS-] [-LENDERS-] NEWS  NEWS
TOTAL YES NO UNION BANK OTHER LIKLY LIKLY ~ FAV UNFAV  FAV UNFAV  FAV UNFAV CABLE RADIO PAPER

AlIG *% 1% 1% 1% 1% 1% *% 1%

GREED 2% 1% 3% 2% 3% 2% 6% 2% 6% 2% 3% 3% *% 2% 3%
PEOPLE SPENDING TOO 4% 3% 4% 3% 5% 3% 7% 4% 3% 3% 6% 7% 3% 3% 7% 3%
MUCH/CONSUMERS

SPENDING OR
BORROWING TOO MUCH

DEMOCRATS 5% 4% 6% 6% 4% 7% 3% 4% 5% 6% 6% 2% 8% 6% 7% 6% 3%
REPUBLICANS 1% 2%  *% 2% 1% 1% 1% 1% 1% 1% 2%
(voL) OTHER 8% 9% 8% 7% 9% 6% 7% 9% 9% 3% 9% 6% 15% 9% 8% 10% 10%

NO OPINION 4% 3% 5% 4% 4% 6% 4% 4% 4% 3% 5% 2% 3% 2% 3% 8%
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DFW
METRO

HOUS

Q21a,b DESCRIPTIONS OF BANKS AND CREDIT UNIONS

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

TOTAL

TOTAL 400
100%

OFFERS THE BEST
DEALS FOR
CONSUMERS
CREDIT UNION 58%
BANK 22%
(VOL) BOTH 4%
(VOL) NEITHER 2%
NO OPINION 13%
LOCALLY-OWNED AND
OPERATED:
CREDIT UNION 49%
BANK 34%
(VOL) BOTH 8%
(VOL) NEITHER 3%

NO OPINION 6%

119
30%

54%

26%

4%

3%

13%

47%

32%

12%

2%

9%

93
23%

64%

21%

7%

3%

6%

52%

35%

5%

2%

7%

48
12%

64%

20%

2%

15%

50%

34%

8%

2%

6%

48
12%

64%

13%

4%

4%

15%

63%

22%

4%

7%

3%

32
8%

58%

25%

3%

14%

27%

59%

9%

3%

3%

61
15%

48%

24%

4%

1%

22%

47%

32%

12%

5%

4%

199
50%

63%

18%

6%

3%

9%

51%

35%

7%

3%

4%

37
9%

59%

27%

5%

9%

50%

41%

5%

5%

95
24%

69%

10%

8%

3%

9%

60%

27%

9%

1%

3%

65
16%

60%

26%

4%

1%

9%

38%

43%

6%

9%

4%

201
50%

53%

26%

3%

2%

17%

47%

33%

9%

2%

9%

43
11%

50%

27%

4%

19%

46%

31%

12%

4%

8%

85
21%

60%

20%

2%

2%

15%

49%

30%

12%

3%

6%

45%

31%

2%

2%

19%

45%

37%

5%

13%

272
68%

60%

20%

3%

2%

16%

46%

35%

9%

4%

6%

128
32%

54%

27%

8%

3%

8%

54%

30%

8%

1%

7%
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OFFERS THE BEST
DEALS FOR
CONSUMERS:

HAMILTON

Page
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Q21a,b DESCRIPTIONS OF BANKS AND CREDIT UNIONS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG  NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

114

400
100%

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER
NO OPINION

LOCALLY-OWNED AND
OPERATED:

58%

22%

4%

2%

13%

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

49%

34%

8%

3%

6%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

57% 57% 58% 74% 67% 57% 55% 60% 59% 60% 57% 58%  58% 64% 55% 61% 59% 57% 53%

23% 23%  22% 13% 17%  23%  29% 18%  24%  21% 22% 23% 27% 18% 20% 23% 23% 21% 25%

4% 5% 4% 4% 4% 4% 4% 5% 4% 4% 5% 5% 3% 5% 2% 7% 4% 4% 4%

2% 1% 4% 5% 3% 2% 1% 3% 2% 2% 2% 2% 2% 1% 5% 2% 3% 2%

14% 14% 13% 4% 8% 14% 11% 14% 11% 13% 15% 12% 10% 12% 19% 10% 12% 15% 16%

48%  49%  47% 64% 65%  46%  45%  49% 63% 49% 40% 50% 48% 54% 55%  34% 51%  46%  44%

35% 35%  35% 13% 22% 36% 35% 34% 25% 32% 40% 35%  36% 36% 24%  43% 34%  34%  39%

8% 7% 9% 14% 9% 8% 10% 9% 7% 8% 10% 7% 7% 4% 10% 17% 7% 10% 10%

3% 3% 2% 4% 3% 2% 3% 2% 1% 5% 3% 4% 1% 3% 3% 3% 3%

6% 6% 6% 4% 4% 6% 8% 5% 3% 9% 5% 5% 4% 5% 12% 3% 5% 7% 4%

61%

21%

5%

2%

11%

53%

31%

7%

3%

6%
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Q21a,b DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

OFFERS THE BEST

DEALS FOR

CONSUMERS:

CREDIT UNION 58%  53% 68%  49% 57% 59% 64% 45% 56% 54% 57% 63% 57% 59% 60% 63% 63% 59% 45% 63% 65%
BANK 22% 24% 22% 19%  25% 22% 19% 9% 27% 26% 21% 18% 23% 21% 18% 18% 19% 20% 34% 21% 22%
(voL) BOTH 4% 6% 3% 4% 5% 3% 3% 14% 2% 7% 9% 4% 4% 6% 5% 5% 3% 1% 2% 3%
(VOL) NEITHER 2% 2% 2% 2% 2% 1% 4% 5% 2% 2% 3% 2% 2% 3% 2% 1% 4% 3% 3%
NO OPINION 13% 15% 5%  26% 12% 15% 11% 27% 14% 12% 9% 19% 13% 14% 13% 12% 11% 18% 16% 12% 8%
LOCALLY-OWNED AND

OPERATED:

CREDIT UNION 49%  48% 54%  40%  49% 48% 54% 33% 45% 45% 54% 51% 49% 50% 43% 52% 53% 56% 41% 50% 54%
BANK 34% 38% 31% 31% 34% 34% 33% 36% 36% 40% 32% 29% 33% 33% 38% 31% 32% 27% 37% 34% 33%
(voL) BOTH 8% 7% 9% 9% 9% 9% % 9% 9% 7% 8% 11% 9% 7% 8% 10% 9% 10% 8% 9% 6%
(VOL) NEITHER 3% 2% 2% 5% 3% 3% 13% 4% 3% 1% 3% 2% 4% 3% 2% 2% 3% 5% 1% 1%

NO OPINION 6% 5% 4% 14% 6% 6% % 9% 6% 5% 5% 6% 6% 6% 8% 5% 4% 5% 9% 5% 6%
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TOTAL

TOTAL 400
100%

OFFERS THE BEST

DEALS FOR

CONSUMERS

CREDIT UNION 58%

BANK 22%

(VOL) BOTH 4%

(VOL) NEITHER 2%

NO OPINION 13%

LOCALLY-OWNED AND

OPERATED:

CREDIT UNION 49%

BANK 34%

(VOL) BOTH 8%

(VOL) NEITHER 3%

NO OPINION 6%

Q21a,b DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

75%

11%

6%

2%

6%

62%

23%

9%

3%

4%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

42%

33%

3%

3%

20%

37%

44%

8%

3%

9%

90
23%

88%

4%

8%

66%

19%

8%

2%

5%

275
69%

49%

29%

6%

3%

14%

43%

39%

9%

3%

6%

28
7%

55%

19%

3%

7%

16%

45%

32%

3%

9%

9%

260
65%

70%

16%

4%

1%

9%

57%

28%

7%

3%

5%

27
7%

27%

59%

6%

7%

17%

2%

7%

4%

346
86%

63%

18%

5%

2%

12%

53%

30%

9%

3%

6%

28
7%

23%

54%

6%

16%

22%

62%

7%

3%

7%

FAV UNFAV

280
70%

51%

25%

6%

2%

15%

50%

32%

9%

2%

7%

100
25%

7%

13%

3%

7%

51%

31%

8%

5%

5%

[-LENDERS-]
FAV UNFAV

12
3%

55%

21%

16%

8%

36%

42%

16%

7%

201
50%

67%

15%

4%

1%

12%

58%

25%

8%

2%

6%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

58%

22%

3%

2%

15%

45%

36%

7%

3%

8%

119
30%

57%

20%

5%

2%

16%

42%

35%

11%

3%

8%

110
28%

57%

26%

6%

2%

9%

55%

34%

6%

2%

4%

Page 116



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

MOST CONVENIENT
LOCATIONS:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

CHARGES TOO MUCH

FEES:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

TOTAL

DFW
METRO

HOUS

Q21c,d DESCRIPTIONS OF BANKS AND CREDIT UNIONS

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

12%

79%

7%

1%

1%

6%

68%

7%

5%

13%

119
30%

5%

84%

7%

2%

2%

7%

62%

11%

7%

13%

93
23%

12%

87%

1%

7%

7%

7%

4%

5%

48
12%

22%

61%

9%

6%

2%

2%

76%

2%

4%

16%

48
12%

18%

71%

11%

4%

67%

5%

5%

18%

32
8%

11%

75%

11%

3%

11%

67%

3%

5%

14%

61
15%

11%

80%

9%

7%

58%

9%

4%

22%

199
50%

12%

81%

6%

*%

*%

7%

70%

7%

6%

10%

37
9%

9%

86%

5%

14%

64%

5%

9%

9%

95
24%

15%

7%

6%

1%

1%

5%

74%

9%

4%

7%

65
16%

9%

84%

6%

6%

69%

4%

5%

16%

201
50%

12%

7%

7%

2%

2%

6%

65%

8%

4%

17%

43
11%

15%

69%

15%

8%

7%

8%

4%

4%

85
21%

8%

83%

3%

3%

2%

6%

62%

10%

6%

16%

14%

74%

7%

1%

3%

5%

62%

5%

3%

26%

272
68%

10%

82%

5%

1%

1%

4%

68%

9%

5%

15%

128
32%

16%

73%

9%

1%

2%

12%

67%

4%

5%

11%
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TOTAL

MOST CONVENIENT
LOCATIONS:

HAMILTON

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q21c,d DESCRIPTIONS OF BANKS AND CREDIT UNIONS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

118

400
100%

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

CHARGES TOO MUCH

FEES:

12%

79%

7%

1%

1%

IN

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

6%

68%

7%

5%

13%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85%  30% 61% 27%  32%  40% 70%  42%  25% 15% 7% 60%  40%  40%

11% 11% 11%  26% 18% 11% 15% 10% 14% 10% 12% 11% 11% 12% 16% 13% 11% 13% 11%

80%  80% 79%  70% 70% @ 81% 75%  81% 75% 81% 80% 80% 80% 83% 72%  80% 80% 7% 81%

7% 6% 8% 8% 6% 5% 8% 8% 7% 6% 6% 6% 4% 10% 7% 6% 8% 7%
1% 1% 1% 5% 3% 1% 1% 1% 1% 2% 1% 1% 1% 3% 2% 1%

1% 2% 1% 2% 4% *% 2% 1% 1% 1% 2% 1% 1% 2% 1%
6% 7% 5% 9% 6% 7% 9% 5% 5% 4% 9% 6% 7% 6% 10% 7% 6% 7%

67% 66% 69% 73% 72% 67% 65% 71% 68% 76% 62% 67% 67% 73% 69% 84% 68% 67%  65%

7% 6% 9% 5% 7% 7% 7% 7% 8% 7% 8% 7% 6% 5% 10% 7% 7% 8% 5%

5% 6% 3% 9% 6% 5% 3% 5% 8% 3% 5% 6% 6% 3% 2% 3% 5% 5% 7%

14% 14% 14% 4% 9% 14% 16% 12% 11% 10% 17% 15% 14% 14% 10% 6% 13% 14% 16%

13%

78%

6%

2%

1%

6%

70%

8%

4%

12%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

MOST CONVENIENT
LOCATIONS:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER
NO OPINION

CHARGES TOO MUCH
FEES:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

TOTAL

400
100%

12%

79%

7%

1%

1%

6%

68%

7%

5%

13%

Q21c,d DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----
[STATE LEGISLATR]
INCMB CHALL

175
44%

7%

85%

8%

1%

8%

64%

8%

6%

15%

147
37%

19%

74%

5%

1%

1%

5%

76%

7%

5%

7%

UND

79
20%

10%

7%

8%

1%

4%

6%

61%

6%

4%

24%

[-STRONG-] [--WEAK--]

PERRY KBH MEDINA UND PERRY KBH PERRY KBH

194
49%

10%

80%

8%

1%

*%

6%

67%

7%

6%

14%

108
27%

13%

80%

6%

1%

1%

11%

68%

6%

4%

12%

77
19%

16%

78%

2%

4%

4%

71%

12%

4%

9%

20
5%

8%

69%

14%

5%

4%

59%

4%

37%

110
27%

14%

75%

7%

3%

1%

5%

65%

5%

7%

18%

51
13%

14%

78%

7%

2%

14%

64%

4%

9%

10%

84
21%

4%

86%

9%

6%

70%

10%

6%

8%

57
14%

12%

81%

5%

2%

8%

71%

8%

14%

PERRY KBH UND

231
58%

11%

79%

7%

1%

2%

5%

68%

7%

5%

14%

136
34%

13%

81%

5%

1%

1%

9%

69%

7%

4%

11%

34
8%

13%

71%

11%

3%

3%

5%

58%

8%

8%

21%

12%

78%

8%

1%

1%

3%

71%

9%

6%

11%

267
67%

12%

79%

6%

1%

1%

4%

72%

7%

5%

12%

ME-
DINA

56
14%

17%

70%

8%

2%

3%

3%

73%

5%

4%

15%

MORE
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1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

11%

82%

2%

2%

3%

13%

60%

7%

4%

16%

249
62%

11%

83%

5%

2%

5%

72%

6%

5%

12%

59
15%

15%

75%

7%

3%

15%

62%

6%

3%

15%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

MOST CONVENIENT
LOCATIONS:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER
NO OPINION

CHARGES TOO MUCH IN
FEES:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

400
100%

12%

79%

7%

1%

1%

6%

68%

7%

5%

13%

Q21c,d DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

22%

65%

11%

1%

*%

2%

82%

5%

5%

5%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

3%

92%

2%

1%

2%

10%

53%

9%

5%

22%

90
23%

35%

52%

12%

1%

91%

4%

3%

2%

275
69%

5%

87%

5%

1%

1%

8%

61%

7%

7%

17%

28
7%

6%

81%

3%

6%

3%

13%

64%

10%

13%

260
65%

15%

76%

6%

2%

1%

5%

76%

5%

6%

9%

27
7%

4%

90%

3%

4%

16%

48%

10%

9%

16%

346
86%

13%

7%

7%

1%

1%

6%

2%

6%

5%

11%

28
7%

7%

90%

3%

16%

32%

27%

13%

13%

FAV UNFAV

280
70%

8%

81%

9%

1%

2%

7%

63%

8%

6%

16%

100
25%

22%

73%

1%

3%

1%

5%

81%

5%

3%

6%

[-LENDERS-]
FAV UNFAV

12
3%

7%

71%

15%

8%

84%

16%

201
50%

15%

7%

5%

2%

1%

4%

7%

5%

6%

8%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

13%

80%

6%

1%

1%

5%

68%

7%

4%

16%

119
30%

8%

83%

7%

1%

10%

62%

10%

7%

11%

110
28%

11%

81%

6%

1%

1%

8%

63%

8%

6%

15%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

EASIER FOR SMALL
BUSINESSES TO GET A
LOAN:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER
NO OPINION

CARE MORE ABOUT

PEOPLE THAN
PROFITS:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

Q21e,f DESCRIPTIONS OF BANKS AND CREDIT UNIONS

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9% 24% 16%  50% 11%  21% 18% 68%  32%

26% 20% 30% 30% 25% 28% 29% 25% 36% 30% 13%  27%  35% 27% 21% 24%  31%
44%  45% 51% 38%  45% 42% 35% 47% 27%  48% 58% 40% 35% 43% 40% 45%  40%
2% 4% 1% 2% 3% 6% 2% 9% 1% 3% 4% 2% 2% 2% 4%
5% 6% 2% 2% 9% 5% 4% 6% 14% 3% 5% 4% 8% 3% 1% 6% 2%

23% 26% 16% 28% 18% 19% 32% 19% 14% 18%  23% 27% 19% 24% 36% 24%  23%

58% 54% 59% 65% 67% 52% 54% 61% 45% 68% 58% 55% 65% 59%  44% 58%  58%
15% 16% 12% 15% 11% 26% 13% 14%  27% 8% 16% 15% 19% 14% 15% 13% 19%
6% 11% 1% 6% 9% 3% 5% 5% 4% 6% 6% 7% 9% 7% 3%
12% 13% 18% 8% 5% 5% 16% 12% 14% 10% 13% 12% 12% 11% 14% 13% 10%

10% 6% 10% 7% 7% 14% 17% 8% 9% 9% 6% 11% 4% 9% 17% 10% 9%
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TOTAL

EASIER FOR SMALL

HAMILTON

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q21e,f DESCRIPTIONS OF BANKS AND CREDIT UNIONS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

122

400
100%

BUSINESSES TO GET A

LOAN:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER
NO OPINION

CARE MORE ABOUT

PEOPLE THAN
PROFITS:

26%

44%

2%

5%

23%

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

58%

15%

6%

12%

10%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

25% 26% 23% 47% 32% 25% 34% 23% 37% 27% 18%  25%  24% 27% 28% 23% 26%  26% @ 22%
45%  43% 47% 22% 34% 45% 41% 46% 36% 39% 53% 44% 46%  43% 51% 51% 45%  42%  44%
3% 1% 4% 5% 2% 1% 3% 2% 3% 2% 2% 2% 1% 7% 3% 2% 1%
5% 4% 5% 5% 4% 5% 4% 4% 4% 3% 6% 5% 6% 3% 3% 5% 4% 6%

23% 25% 21% 26% 24% 23% 19%  24% 21% 28% 21% 24% 22% 25% 12%  26% 21% 27% 26%

57% 56% 59% 74% 62% 57% 63% 57% 64% 62% 51% 57% 56% 63% 64% 58% 59% 57% 53%

15% 15% 15% 9% 16% 15% 17% 14% 16% 10% 17% 15% 16% 15% 13%  26% 16% 13% 20%

6% 6% 5% 4% 4% 6% 3% 7% 3% 5% 8% 6% 3% 7% 3% 7% 5% 7% 5%

12% 12% 12% 9% 10% 13% 9% 13% 9% 12% 14% 11% 12% 9% 13% 6% 11% 14% 15%

10% 10% 10% 4% 7% 10% 9% 10% 7% 11% 10% 10% 12% 7% 7% 3% 10% 9% 7%

28%

44%

3%

3%

20%

62%

12%

6%

10%

10%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q21e,f DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64%

EASIER FOR SMALL
BUSINESSES TO GET A

LOAN:

CREDIT UNION 26% 24%  35% 15% 26% 26% 30% 5% 27% 30% 25% 24% 26% 27% 21% 26%
BANK 44%  47%  41%  41%  50% 38% 35% 46% 50% 35% 50% 41% 49% 36% 40% @ 44%
(voL) BOTH 2% 2% 3% 1% 2% 2% 3% 4% 5% 4% 2% 3% 3% 1%
(VOL) NEITHER 5% 2% 7% 6% 3% 4% 9% 8% 2% 4% 3% 5% 3% 6% 5% 6%
NO OPINION 23% 24% 15%  37% 19% 29% 22% 37% 21% 27% 17% 31% 20% 28% 31% 22%

CARE MORE ABOUT
PEOPLE THAN

PROFITS:

CREDIT UNION 58%  53% 66% 54% 57% 56% 66% 45% 54% 55% 60% 57% 56% 63% 51% 61%
BANK 15% 15% 15% 13% 13% 19% 14% 13% 16% 23% 8% 15% 14% 16% 18% 12%
(voL) BOTH 6% 8% 3% 6% 6% 8% 2% 4% 6% 10% 5% 6% 6% 6% 6%
(VOL) NEITHER 12% 13% 10% 14% 15% 8% 12% 14% 13% 7% 17% 9% 15% 8% 11% 13%

NO OPINION 10% 12% 5% 14% 10% 9% 6% 23% 11% 5% 9% 12% 10% 7% 19% 8%

26%

48%

1%

5%

20%

60%

13%

6%

12%

9%

28%

42%

7%

22%

62%

10%

8%

11%

9%

MORE

Page 123

1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

32%

37%

8%

23%

48%

24%

5%

9%

13%

249
62%

28%

44%

2%

6%

20%

60%

13%

5%

12%

10%

59
15%

33%

38%

1%

27%

60%

21%

9%

10%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

EASIER FOR SMALL
BUSINESSES TO GET A
LOAN:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER
NO OPINION

CARE MORE ABOUT

PEOPLE THAN
PROFITS:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

TOTAL

400
100%

26%

44%

2%

5%

23%

58%

15%

6%

12%

10%

Q21e,f DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

29%

39%

5%

5%

22%

72%

9%

6%

8%

5%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

23%

48%

5%

24%

45%

20%

5%

16%

14%

90
23%

36%

33%

5%

2%

24%

84%

5%

2%

1%

9%

275
69%

24%

47%

1%

5%

22%

50%

18%

6%

15%

10%

28
7%

22%

42%

3%

33%

48%

12%

16%

17%

6%

260
65%

30%

37%

2%

5%

25%

71%

11%

4%

7%

8%

27
7%

20%

57%

7%

16%

24%

43%

4%

27%

3%

346
86%

27%

41%

3%

5%

24%

62%

14%

6%

9%

9%

28
7%

25%

61%

3%

10%

26%

22%

3%

35%

14%

FAV UNFAV

280
70%

23%

46%

2%

4%

25%

55%

17%

6%

11%

11%

100
25%

35%

34%

4%

6%

21%

71%

8%

4%

14%

4%

[-LENDERS-]
FAV UNFAV

12
3%

20%

72%

8%

49%

21%

8%

15%

7%

201
50%

29%

41%

2%

4%

23%

65%

12%

6%

12%

6%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

25%

47%

1%

5%

23%

56%

16%

6%

12%

11%

119
30%

26%

41%

5%

2%

25%

52%

12%

10%

16%

10%

110
28%

16%

51%

4%

2%

27%

55%

18%

10%

9%

9%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

ARE NOT-FOR-PROFIT:

CREDIT UNION
BANK

(VOL) BOTH

(VOL) NEITHER

NO OPINION

EASIER FOR A MIDDLE-

CLASS FAMILY TO GET
A LOAN FROM:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

Q21g,h DESCRIPTIONS OF BANKS AND CREDIT UNIONS

STc] Yo] A —— ) [ E—— V] E——— 1 [---—--- WOMEN=-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68% 32%

66% 61% 70% 65% 72% 72% 61% 70% 73% 77% 58% 62% 73% 62% 55% 65% 68%
7% 4% 5% 15% 4% 12% 9% 6% 7% 8% 8% 12% 8% 6% 7% 7%
4% 4% 4% 4% 6% 6% 4% 3% 5% 1% 3% 6% 4% 8% 6% 4% 5%

12% 15% 14% 9% 11% 5% 13% 13% 9% 10% 19% 12% 8% 12% 14% 13% 11%

10% 15% 8% 8% 7% 5% 13% 9% 14% 5% 12% 12% 4% 9% 20% 11% 9%

50% 45% 54% 58% 45% 61% 47% 55% 55% 61% 49% 45% 42% 48%  44% 50%  50%
25% 31% 25% 20% 20% 25% 23% 24% 27% 20% 25% 27%  35% 23% 28% 27% 23%
6% 8% 8% 4% 11% 2% 6% 9% 3% 8% 7% 12% 7% 5% 5% 9%
3% 3% 3% 6% % 3% 3% 5% 3% 3% 4% 4% 6% 1% 3% 5%

15% 12% 10% 13% 16% 11% 28% 12% 5% 12% 16% 17% 8% 17% 22% 15% 13%
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HAMILTON

TOTAL

ARE NOT-FOR-PROFIT:

CREDIT UNION
BANK

(VOL) BOTH

(VOL) NEITHER

NO OPINION

EASIER FOR A MIDDLE-

CLASS FAMILY TO GET
A LOAN FROM:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

400
100%

66%

7%

4%

12%

10%

50%

25%

6%

3%

15%

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q21g,h DESCRIPTIONS OF BANKS AND CREDIT UNIONS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

66% 63% 69% 68% 70% 65% 65% 68% 67% 70% 62% 64% 64% 65% 74% 68% 68% 62% 62%

7% 8% 6% 5% 5% 7% 9% 7% 11% 4% 7% 8% 6% 11% 4% 3% 6% 9% 9%

4% 3% 4% 18% 3% 5% 4% 4% 7% 4% 3% 4% 5% 3% 3% 9% 3% 6% 6%

13% 13% 13% 5% 13% 12% 9% 13% 7% 13% 15% 12% 13% 11% 13% 10% 12% 13% 14%

11% 12% 8% 4% 9% 11% 13% 8% 8% 9% 13% 12% 12% 9% 6% 9% 11% 9% 9%

50% 51% 49% 60% 52% 50% 58% 47% 55% 48% 49% 52%  52% 57%  41% 54% 48% 54%  46%

26% 27%  26% 13% 20% 27% 20% 29% 25% 20% 30% 26%  30% 20% 25% 26% 28%  21%  28%

6% 7% 6% 5% 9% 6% 4% 7% 2% 12% 4% 4% 2% 7% 11% 17% 7% 5% 6%

3% 2% 5% 5% 6% 3% 4% 3% 4% 3% 3% 3% 3% 2% 8% 4% 2% 3%

14% 14% 15% 17% 13% 15% 15% 14% 13% 17% 14% 15% 13% 14% 14% 3% 13% 17% 17%

126

68%

6%

3%

12%

11%

54%

24%

7%

3%

12%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q21g,h DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS--

[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME-
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14%

ARE NOT-FOR-PROFIT:

CREDIT UNION 66% 62% 74% 60% 62% 68% 74% 54% 59% 67% 66% 69% 65% 69% 59% 67% 67% 64%
BANK 7% 9% 6% 3% 8% 8% 4% 5% 7% 11% 8% 6% % 7% 3% 7% 7% 13%
(voL) BOTH 4% 4% 4% 4% 5% 4% 2% 9% 6% 2% 3% 6% 4% 5% 6% 3% 4%

(VOL) NEITHER 12% 13% 10% 17% 14% 10% 13% 10% 13% 12% 15% 9% 13% 11% 13% 11% 13% 12%
NO OPINION 10% 12% 6% 15% 11% 9% % 22% 14% 8% % 9% 11% 7% 19% 11% 10% 11%

EASIER FOR A MIDDLE-
CLASS FAMILY TO GET

A LOAN FROM:

CREDIT UNION 50% 48% 57% 41% 51% 48% 53% 44% 52% 40% 51% 55% 50% 52% 41% 53% 52% 55%
BANK 25%  30% 20%  25% @ 27% 24% 27% 9%  28% 24% 26% 24% 27% 22% 26% 24% 25% 22%
(voL) BOTH 6% 9% 4% 5% 8% 6% 2% 5% % 12% 10% 2% 8% 5% 3% 6% 6% 5%
(VOL) NEITHER 3% 2% 5% 4% 2% 4% 6% 5% 1% 4% 3% 5% 2% 3% 11% 4% 3% 2%

NO OPINION 15% 11% 12%  25% 11% 17% 13% 37% 12% 20% 11% 14% 12% 17% 19% 14% 14% 16%

MORE
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1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

66%

10%

8%

5%

11%

48%

29%

8%

2%

13%

249
62%

69%

7%

5%

12%

8%

52%

26%

5%

4%

13%

59
15%

67%

6%

3%

11%

12%

54%

21%

6%

1%

18%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

ARE NOT-FOR-PROFIT:

CREDIT UNION

BANK

(VOL) BOTH

(VOL) NEITHER

NO OPINION

EASIER FOR A MIDDLE-

CLASS FAMILY TO GET
A LOAN FROM:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

400
100%

66%

7%

4%

12%

10%

50%

25%

6%

3%

15%

Q21g,h DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

76%

6%

3%

12%

4%

64%

16%

8%

4%

9%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

56%

8%

6%

13%

16%

37%

35%

5%

3%

20%

90
23%

80%

4%

3%

9%

4%

71%

11%

6%

1%

12%

275
69%

62%

8%

5%

13%

12%

45%

31%

6%

4%

14%

28
7%

65%

3%

12%

19%

49%

18%

6%

3%

23%

260
65%

73%

7%

3%

8%

9%

61%

18%

4%

3%

13%

27
7%

53%

7%

7%

23%

10%

34%

46%

3%

3%

14%

346
86%

69%

7%

3%

11%

10%

52%

24%

7%

4%

13%

28
7%

55%

3%

12%

20%

10%

42%

45%

13%

FAV UNFAV

280
70%

65%

8%

4%

12%

10%

46%

28%

7%

4%

16%

100
25%

68%

5%

5%

10%

12%

64%

15%

4%

3%

14%

[-LENDERS-]
FAV UNFAV

12
3%

65%

7%

21%

7%

56%

21%

15%

8%

201
50%

75%

7%

4%

9%

5%

58%

17%

6%

4%

14%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

64%

7%

4%

14%

12%

53%

24%

5%

3%

16%

119
30%

67%

6%

6%

11%

10%

45%

31%

11%

1%

13%

110
28%

62%

10%

2%

12%

14%

46%

29%

6%

2%

16%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

EASIER FOR A LOW-
INCOME PERSON TO
GET A LOAN FROM:

CREDIT UNION

BANK

(VOL) BOTH

(VOL) NEITHER

NO OPINION

HELPED CREATE THE

FINANCIAL MESS WE
ARE IN:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

Q211,j DESCRIPTIONS OF BANKS AND CREDIT UNIONS

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO <45 45-64 65+ VERY NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

43%  37% 46% 56% 45% 50% 36% 48% 50% 42% 56% 38%  38% 39% 37%  43%  44%
26% 22% 27% 25% 24% 30% 30% @ 24% 18% 28% 21% 28% 31% 25% 29% 25%  27%
3% 6% 3% 2% 3% 3% 9% 1% 1% 3% 12% 1% 1% 3% 3%
7% 13% 6% 2% 11% 3% 9% 9% 11% 5% 6% 4% 9% 2% 7% 6%

21%  22% 19% 17% 19% 20% 28% 17% 14% 18% 17%  25% 15% 26% 30% 22% 19%

4% 4% 7% 8% 3% 4% 14% 2% 3% 4% 8% 1% 5% 3% 6%
65% 62% 60% 68% 67% 69% 69% 68% 59% 74% 62% 62%  54% 61% 66% 64%  66%
6% 6% 6% 2% 2% 8% 7% 4% 3% 8% 7% 12% 6% 5% 6% 5%
19% 21% 23% 21% 20% 6% 16% 19% 14% 19%  23% 19% 19% 26% 12% 20% 19%

6% ™% 3% 9% 11% 8% 6% 4% 14% 1% 4% 9% 8% 6% 13% 7% 5%
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TOTAL

EASIER FOR A LOW-
INCOME PERSON TO
GET A LOAN FROM:

HAMILTON

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q211,j DESCRIPTIONS OF BANKS AND CREDIT UNIONS

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

130

400
100%

CREDIT UNION
BANK

(VOL) BOTH

(VOL) NEITHER

NO OPINION

HELPED CREATE THE

FINANCIAL MESS WE
ARE IN:

43%

26%

3%

7%

21%

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

4%

65%

6%

19%

6%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

43%  44%  43% 39% 39%  44%  45% 42% 46% 45% 40% 45% 47%  46%  45% 34% 44%  42%  39%

26% 26% 25% 26% 25% 26% 27% 26%  28% 19% 30% 26% 28% 22% 25%  33% 27% 24% 29%

3% 3% 4% 4% 3% 2% 4% 5% 4% 1% 3% 2% 3% 3% 4% 2% 3%

7% 6% 8% 14% 12% 6% 4% 9% 7% 7% 7% 5% 5% 6% 12% 11% 5% 10% 7%

21% 21%  21%  22% 19% 21% 21%  20% 15%  25% 22% 21% 19% 23% 16% 22% 20%  23%  22%

4% 5% 3% 3% 4% 8% 3% 2% 3% 6% 3% 5% 1% 6% 10% 6% 2% 5%

63% 62% 65% 87% 74% 63% 65% 64% 62% 66% 66% 67% 64% 75% 58% 57% 63% 68% 64%

6% 6% 5% 5% 1% 6% 3% 6% 5% 5% 6% 5% 5% 3% 8% 5% 6% 7%

20% 19%  21% 9% 13%  20% 13% 22% 26%  23% 13% 19%  20% 15% 21% 27% 19% 20% 18%

7% 8% 5% 8% 6% 11% 4% 6% 5% 9% 6% 6% 6% 7% 6% 7% 5% 7%

46%

24%

3%

6%

20%

3%

66%

4%

20%

6%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q21i,j DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64%

EASIER FOR A LOW-
INCOME PERSON TO
GET A LOAN FROM:

CREDIT UNION 43%  42%  48%  37%  43% 45% 44% 30% 42% 43%  45% 48% 43% 45% 32% - 45%
BANK 26% 24% 27%  28%  26% 25% 26% 24% 27% 26% 25% 25% @ 26% 24% 29% 24%
(voL) BOTH 3% 6% 1% 4% 2% 2% 6% 5% 2% 4% 2% 3%
(VOL) NEITHER 7% 6% 10% 4% % 4% 13% 5% 4% 7% 10% 1% 8% 6% 8% 10%
NO OPINION 21% 22% 14%  32% 20% 23% 16% 41% 22% 19% 18% 26% 19% 22% 30% 19%

HELPED CREATE THE
FINANCIAL MESS WE

ARE IN:

CREDIT UNION 4% 4% 3% 6% 5% 5% 8% 7% 2% 4% 4% 5% 3%
BANK 65%  57% 7%  58% 60% 68% 71% 68% 52% 66% 69% 70% 60% 70% 73% 66%
(voL) BOTH 6% 6% 6% 4% 4% 8% 6% 3% 10% 6% 6% 5% 6% 5% 6%
(VOL) NEITHER 19% 26% 11% 21%  23% 15% 17% 19% 26% 15% 19% 14% 23% 14% 11% 20%

NO OPINION 6% 7% 4% 11% 8% 4% 6% 14% 11% 2% 3% 6% % 4% 10% 5%

47%

24%

3%

9%

18%

3%

67%

6%

20%

4%

44%

27%

3%

8%

18%

3%

78%

3%

13%

3%

MORE
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1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

33%

36%

4%

1%

26%

6%

59%

4%

19%

12%

249
62%

43%

30%

3%

7%

17%

4%

67%

5%

19%

6%

59
15%

43%

25%

8%

24%

7%

71%

6%

12%

4%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

EASIER FOR A LOW-
INCOME PERSON TO
GET A LOAN FROM:

CREDIT UNION
BANK

(VOL) BOTH

(VOL) NEITHER

NO OPINION

HELPED CREATE THE

FINANCIAL MESS WE
ARE IN:

CREDIT UNION
BANK

(VOL) BOTH
(VOL) NEITHER

NO OPINION

400
100%

43%

26%

3%

7%

21%

4%

65%

6%

19%

6%

Q21i,j

DESCRIPTIONS OF BANKS AND CREDIT UNIONS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

47%

27%

4%

6%

16%

*%

71%

3%

22%

4%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

39%

25%

2%

9%

26%

8%

58%

8%

17%

9%

90
23%

47%

28%

5%

3%

17%

82%

1%

14%

3%

275
69%

44%

24%

2%

8%

22%

6%

59%

8%

20%

8%

28
7%

29%

36%

10%

26%

71%

29%

260
65%

50%

23%

2%

5%

20%

3%

2%

3%

18%

5%

27
7%

33%

34%

14%

20%

20%

50%

17%

7%

6%

346
86%

44%

26%

3%

7%

20%

3%

67%

4%

20%

6%

28
7%

38%

29%

14%

20%

22%

33%

26%

10%

9%

FAV UNFAV

280
70%

40%

26%

3%

6%

24%

4%

55%

6%

26%

9%

100
25%

54%

19%

2%

9%

15%

4%

88%

4%

3%

1%

[-LENDERS-]
FAV UNFAV CABLE RADIO PAPER

12
3%

42%

43%

16%

64%

36%

201
50%

45%

22%

3%

9%

21%

2%

73%

4%

18%

2%

253
63%

45%

27%

1%

8%

19%

5%

65%

4%

20%

7%

NEWS

119
30%

42%

28%

5%

7%

19%

8%

51%

4%

31%

6%

NEWS

110
28%

37%

25%

4%

7%

27%

3%

66%

5%

17%

10%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27 PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (FIRST MENTION)

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

TOTAL 400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

SOURCE OF NEWS:

CABLE NEWS CHANNELS 43%  43% 38% 57% 43% 42% 37% 40% 27% 33% 56% 45%  42% 50% 42% 44% 39%

THE NETWORK NEWS 12% 11% 17% 9% 6% 13% 15% 11% 5% 14% 9% 14% 15% 10% 16% 14% 10%
PROGRAMS

PRINT NEWSPAPERS 12% 10% 11% 13% 13% 14% 16% 12% 9% 10% 16% 12% 4% 12% 17% 11% 13%
NEWS RADIO 15% 16% 19% 10% 11% 11% 15% 17%  41% 14% 9% 12% 4% 16% 12% 14% 15%
ONLINE NEWSPAPERS 6% 9% 4% 2% 13% 3% 7% 9% 10% 5% 15% 1% 3% 5% 8%
NEWS MAGAZINES 2% 2% 4% 6% 3% 1% 1% 1% 3% 4% 3% 1% 2% 2%
LATE NIGHT TALK 1% 1% 3% 1% 1% 2% *% 1% 1% 1%
SHOWS

DAYTIME TALK SHOWS 1% 1% 1% 2% 4% 1% 2% 1% 1% 2% 1% 1%
POLITICAL BLOGS 1% 1% 1% 2% 5% 2% 1% 1% 1% 2% 4% 1% 1% 1% 2%
CANDIDATE WEBSITES *% 1% 1% 4% 1%
NEWS WEBSITES 5% 6% 3% 2% 3% 6% 9% 7% 5% 10% 3% 3% 4% 3% 2% 4% 6%

(VOL) SPANISH

LANGUAGE TV OR

RADIO

(VOL) OTHER 1% 3% 2% 3% 2% 1% 2% 1% 1% 4% % 1% 2%

NO OPINION 1% 2% 2% 1% 2% 5% 3% 1% 2% 2% 1%



HAMILTON

TOTAL 400
100%

SOURCE OF NEWS:

CABLE NEWS CHANNELS 43%

THE NETWORK NEWS 12%
PROGRAMS

PRINT NEWSPAPERS 12%
NEWS RADIO 15%
ONLINE NEWSPAPERS 6%
NEWS MAGAZINES 2%
LATE NIGHT TALK 1%
SHOWS

DAYTIME TALK SHOWS 1%
POLITICAL BLOGS 1%
CANDIDATE WEBSITES *%
NEWS WEBSITES 5%

(VOL) SPANISH

LANGUAGE TV OR

RADIO

(VOL) OTHER 1%

NO OPINION 1%

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27 PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (FIRST MENTION)

PARTY

ID--

[--REPUBLICAN---]
TOTAL STRNG

379
95%

45%

12%

11%

15%

6%

1%

1%

1%

1%

5%

1%

1%

209
52%

45%

12%

13%

16%

4%

1%

*%

1%

2%

3%

3%

1%

NOT

171
43%

45%

12%

10%

13%

8%

2%

1%

1%

1%

6%

1%

-—--1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---]

OTHER

21
5%

5%

22%

26%

13%

5%

13%

8%

9%

LiIB/

MOD CONSV <$60K $60K+

61
15%

26%

15%

21%

10%

8%

6%

2%

3%

9%

2%

338
85%

46%

12%

11%

15%

5%

1%

1%

1%

2%

4%

1%

1%

121
30%

40%

17%

14%

11%

3%

1%

1%

3%

5%

3%

2%

244
61%

44%

10%

10%

16%

8%

2%

1%

2%

1%

1%

5%

1%

1%

SUB-

TOWN/

BORN

CITY URBAN RURAL TOTAL AGAIN

107
27%

42%

11%

16%

16%

4%

1%

1%

1%

2%

2%

3%

1%

128
32%

44%

11%

8%

11%

10%

2%

1%

1%

2%

7%

1%

3%

162
40%

42%

15%

13%

16%

4%

2%

1%

1%

2%

4%

1%

279
70%

42%

14%

12%

14%

6%

*%

1%

1%

1%

5%

1%

2%

167
42%

40%

13%

12%

16%

7%

1%

1%

2%

5%

2%

2%

NOT
BA

100
25%

46%

15%

11%

11%

4%

1%

1%

3%

6%

1%

2%

CATH-

[ATTND SERV]

OLIC OTHER FREQ

62
15%

43%

7%

14%

13%

8%

9%

1%

3%

2%

27
7%

53%

7%

20%

6%

10%

3%

241
60%

44%

12%

12%

15%

7%

1%

1%

2%

1%

4%

1%

1%

NOT

40%

13%

12%

14%

4%

3%

1%

1%

1%

1%

6%

1%

1%

Page

45%

12%

9%
11%
5%
2%

1%

2%

9%

2%

3%

134

42%

13%

14%

16%

6%

2%

*%

2%

1%

1%

2%

*%

*%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27 PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (FIRST MENTION)

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

SOURCE OF NEWS:

CABLE NEWS CHANNELS 43% 50% 31% 48% 54% 27% 38% 33% 59% 23% 49% 30% 52% 28% 40% 43% 41% 40% 38% 50%  28%

THE NETWORK NEWS 12% 6% 17% 17% 9% 20% 9% 14% % 23% 12% 17% 9% 16% 19% 13% 13% 15% 10% 11% 17%
PROGRAMS

PRINT NEWSPAPERS 12% 13% 12% 12% 8% 16% 13% 28% % 17% 10% 15% 7% 18% 22% 11% 12% 10% 14% 7% 28%
NEWS RADIO 15% 16% 15% 12% 13% 13% 21% 8% 14% 12% 13% 14% 17% 14% 3% 11% 13% 11% 22% 15% 9%
ONLINE NEWSPAPERS 6% 5% 8% 5% 3% 8% 8% 13% 2% 5% 4% 10% 4% 9% 6% % 6% 11% 5% 5% 3%
NEWS MAGAZINES 2% 5% 1% 3% 3% 1% 4% 1% 2% 2% 2% 2% 3% 2% 1% 6%
LATE NIGHT TALK 1% 1% 1% 1% *% 1% 1% 2% 1% 1% 6% 1% 1% 1% 2%
SHOWS

DAYTIME TALK SHOWS 1% 1% 2% 1% 2% 3% 2% 3% *% 1% 4% 2%
POLITICAL BLOGS 1% 1% 2% 1% 1% 2% 1% 3% 2% 2% 1% 2% 1% 1% 2% 2% 2%
CANDIDATE WEBSITES *% 1% 2% 3% 1% 1% 1% 3%
NEWS WEBSITES 5% 6% 5% 2% 6% 6% 3% 6% 7% 4% 5% 5% 6% 6% 7% 5% 1% 4% 5%

(VOL) SPANISH

LANGUAGE TV OR

RADIO

(VOL) OTHER W *% 2% A% <% 2% 1% 4% 1% 5% %% 3% 3% 1% 1% 2% 1%

NO OPINION 1% 2% 1% 1% 2% 2% 1% 2% 3% 1% 1% 1% 1% 1% 4% 1% 1%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27 PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (FIRST MENTION)

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT NOT ~ [--UNIONS-] [-LENDERS-] NEWS  NEWS
TOTAL YES NO UNION BANK OTHER LIKLY LIKLY ~ FAV UNFAV ~ FAV UNFAV ~ FAV UNFAV CABLE RADIO PAPER

TOTAL 400 195 204 90 275 28 260 27 346 28 280 100 12 201 253 119 110
100% 49% 51% 23% 69% 7%  65% 7%  86% 7%  70%  25% 3% 50% 63% 30%  28%

SOURCE OF NEWS:

CABLE NEWS CHANNELS 43% 46% 39% 44% 40% 58% 45% 31% 42% 39%  43%  42% 50%  40% 67% 30%  35%

THE NETWORK NEWS 12% 12% 13% 11% 14% 3% 12% 14% 12% 22% 13% 8% 12% 5% 7% 11%
PROGRAMS

PRINT NEWSPAPERS 12% 8% 16% 9% 12%  20% 13% 13% 13% 3% 11% 15% 15% 12% 6% 6%  44%
NEWS RADIO 15% 16% 13% 16% 15% 7% 13% 16% 15% 13% 17% 11% 15% 17% 11%  49% 6%
ONLINE NEWSPAPERS 6% 8% 4% 13% 4% 6% 14% 6% 3% 5% 10% 8% 2% 2% 3%
NEWS MAGAZINES 2% 1% 3% 2% 6% 2% 7% 2% 3% 1% 5% 2% 1% 1%

LATE NIGHT TALK 1%  *% 1% 1% 1% *% 1% 1% 1%

SHOWS

DAYTIME TALK SHOWS 1% 2%  *% 2% 1% 1% 1% 3% 1% 1% *% 1%

POLITICAL BLOGS 1%  *% 2% 2% 1% 2% 1% 3% 1% 1% 13% *% *% 2%
CANDIDATE WEBSITES *% 1% 1% 1% *% 1% 1% 1%

NEWS WEBSITES 5% 4% 5% 1% 6% 3% 4% 4% 5% 7% 5% 5% 8% 6% 5% 2% 1%

(VOL) SPANISH

LANGUAGE TV OR

RADIO

(VOL) OTHER 1% 1% 2% 1% 1% 3% 1% 1% 1% 2% 1% 1% 1%

NO OPINION 1% 2% 2% 1% 3% 1% 3% 1% 1% 1%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27a PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (SECOND MENTION)

(RESPONDENTS WHO HAD A FIRST CHOICE)

STc] o] —— 1 [--——--——- MEN-———————- 1 [----—--- WOMEN-——-———— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

TOTAL 395 116 91 48 48 32 60 196 35 95 63 199 43 85 71 268 127
100%  29% 23% 12% 12% 8% 15%  50% 9% 24% 16%  50% 11%  22% 18% 68%  32%

SECOND MENTION:

CABLE NEWS CHANNELS 21%  21% 20% 17%  24% 25% 24% 22%  38% 19% 19%  21% 12% 23% 24% 22%  21%

THE NETWORK NEWS 14% 10% 12% 13% 11% 22% 24% 15% 14% 16% 15% 13% 15% 12% 12% 12% 18%
PROGRAMS

PRINT NEWSPAPERS 16% 15% 12% 22% 18% 19% 14% 14% 10%  28% 17% 8% 16% 25% 15% 17%
NEWS RADIO 16% 16% 20% 15% 4% 14% 19% 16% 19% 15% 16% 15% 23% 16% 10% 17% 12%
ONLINE NEWSPAPERS 5% 5% 4% 6% 10% 9% 4% 6% 4% 6% 8% 8% 2% 6% 4%
NEWS MAGAZINES 3% 3% 4% 2% 5% 4% 3% 5% 5% 4% 7% 4% 3% 4%
LATE NIGHT TALK 1% 4% 1% 3% 5% 1% 2% 1%
SHOWS

DAYTIME TALK SHOWS 3% 2% 5% 8% 2% 5% 3% 5% 3% 3% 4% 2% 5% 4% 2%
POLITICAL BLOGS 1% 1% 4% 2% 1% 2% 1% 1% 1% 1%
CANDIDATE WEBSITES 1% 1% 3% 4% 1% 1% 1% 2% 1% 1% 1%
NEWS WEBSITES 10% 13% 12% 4% 18% 3% 4% 11% 19% 13% 3% 10% 27% 5% 6% 9% 14%

(VOL) SPANISH

LANGUAGE TV OR

RADIO

(VOL) OTHER 3% 4% 4% 8% 2% 3% 3% 4% 3% 4% 4% 2% 6% 3% 4%

NO OPINION 4% 5% 3% 4% 2% 5% 5% 4% 5% 3% 3% 4% 6% 5% 5% 2%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27a PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (SECOND MENTION)

PARTY
[--REPUBLICAN---]

TOTAL TOTAL STRNG

TOTAL 395
100%

SECOND MENTION:

CABLE NEWS CHANNELS 21%

THE NETWORK NEWS 14%
PROGRAMS

PRINT NEWSPAPERS 16%
NEWS RADIO 16%
ONLINE NEWSPAPERS 5%
NEWS MAGAZINES 3%
LATE NIGHT TALK 1%
SHOWS

DAYTIME TALK SHOWS 3%
POLITICAL BLOGS 1%
CANDIDATE WEBSITES 1%
NEWS WEBSITES 10%

(VOL) SPANISH

LANGUAGE TV OR

RADIO

(VOL) OTHER 3%

NO OPINION 4%

374
95%

20%

13%

16%

16%

5%

4%

2%

3%

1%

1%

11%

3%

4%

206
52%

20%

12%

15%

16%

5%

5%

1%

3%

*%

1%

14%

3%

5%

ID--

NOT

168
43%

21%

15%

17%

17%

5%

2%

2%

4%

2%

2%

7%

3%

3%

(RESPONDENTS WHO HAD A FIRST CHOICE)

-—--1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---]

OTHER

21
5%

43%

30%

13%

5%

5%

5%

LiIB/

MOD CONSV <$60K $60K+

61
15%

31%

19%

17%

9%

3%

2%

2%

2%

11%

2%

3%

333
84%

20%

13%

15%

17%

5%

4%

1%

4%

1%

2%

10%

4%

4%

119
30%

20%

14%

16%

15%

5%

4%

3%

3%

1%

1%

7%

4%

7%

241
61%

23%

13%

14%

18%

5%

2%

1%

4%

1%

2%

12%

3%

1%

SUB-

TOWN/

CITY URBAN RURAL

106
27%

18%

16%

16%

15%

4%

6%

2%

4%

2%

3%

6%

4%

3%

125
32%

23%

8%

13%

19%

6%

3%

1%

4%

1%

18%

1%

3%

161
41%

22%

18%

18%

14%

5%

2%

2%

2%

1%

7%

4%

5%

BORN

TOTAL AGAIN

275
70%

22%

13%

16%

16%

6%

3%

2%

3%

1%

1%

9%

4%

5%

164
42%

22%

15%

16%

14%

4%

3%

2%

2%

2%

1%

12%

3%

6%

NOT
BA

99
25%

22%

10%

18%

15%

9%

3%

2%

5%

1%

2%

5%

6%

3%

CATH-

[ATTND SERV]

OLIC OTHER FREQ

62
16%

14%

20%

12%

23%

2%

4%

2%

4%

3%

11%

4%

2%

27
7%

28%

9%

16%

14%

6%

4%

20%

4%

238
60%

18%

13%

15%

17%

6%

3%

1%

4%

1%

1%

11%

5%

4%

NOT
FREQ

157
40%

26%

15%

17%
14%
a%
3%

2%

2%
1%
2%

9%

2%

4%

Page

24%

14%

13%
17%
a%
3%

1%

4%
1%
1%

14%

2%

2%

138

19%

14%

17%

15%

6%

4%

2%

3%

1%

2%

8%

4%

5%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27a PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (SECOND MENTION)

(RESPONDENTS WHO HAD A FIRST CHOICE)

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 395 171 146 78 191 107 77 20 109 50 82 56 228 134 34 252 263 53 78 246 59
100%  43% 37% 20% 48% 27% 20% 5% 28% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

SECOND MENTION:

CABLE NEWS CHANNELS 21% 20% 23%  21% 21% 23% 21% 22% 20% 26% 22% 20% 21% 24% 16% 22% 24% 28% 22% 19% 33%

THE NETWORK NEWS 14% 12% 20% 7% 10% 17% 20% 14% 10% 26% 10% 10% 11% 19% 14% 14% 15% 15% 11% 11%  25%
PROGRAMS

PRINT NEWSPAPERS 16% 18% 15% 12% 18% 14% 14% 8% 18% 20% 18% 9% 17% 13% 16% 17% 17% 22% 11% 15% 15%
NEWS RADIO 16% 17% 12%  20% 16% 15% 16% 14% 16% 7% 16% 23% 17% 14% 14% 15% 14% 15% 19% 19% 6%
ONLINE NEWSPAPERS 5% 4% 4% 9% % 3% 4%  10% 8% 4% 5% 2% 6% 3% 9% 5% 4% 3% 6% 5% 6%
NEWS MAGAZINES 3% 4% 2% 4% 4% 3% 1% 5% 3% 5% 6% 2% 4% 3% 3% 3% 3% 5% 4% 2% 6%
LATE NIGHT TALK 1% 2% 1% 1% 2% 2% 3% 2% 2% 2% 1% 3% 1% 1% 2% 1% 2%

SHOWS

DAYTIME TALK SHOWS 3% 3% 4% 3% 3% 3% 4% 8% 4% 2% 5% 4% 3% 3% 3% 3% 2% 2% 5%
POLITICAL BLOGS 1% 1% 2% 1% 2% 1% 1% 2% 1% 1% 2%
CANDIDATE WEBSITES 1% 3% 1% 2% 2% 2% 2% 1% 1% 5% 1% 1% 3% 2% 1%
NEWS WEBSITES 10% 12% 9% 10% 9% 13% 10% 10% 8% 7% 10% 19% 10% 13% 3% 9% 9% 4% 14% 12% 3%

(VOL) SPANISH

LANGUAGE TV OR

RADIO

(VOL) OTHER 3% 2% 3% 8% 4% 2% 3% 4% 5% 2% 5% 4% 1% 10% 4% 4% 2% 2% 3% 4%

NO OPINION 4% 3% 5% 5% 4% 4% 3% 5% 3% 3% 5% 5% 3% 5% 5% 4% 3% 4% 5% 3%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27a PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (SECOND MENTION)

(RESPONDENTS WHO HAD A FIRST CHOICE)

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT NOT ~ [--UNIONS-] [-LENDERS-] NEWS  NEWS
TOTAL YES NO UNION BANK OTHER LIKLY LIKLY ~ FAV UNFAV  FAV UNFAV  FAV UNFAV CABLE RADIO PAPER

TOTAL 395 195 199 90 270 28 258 26 343 27 276 99 12 199 253 119 110
100% 49% 50% 23% 68% 7%  65% 7%  87% 7%  70% 25% 3%  50% 64%  30% 28%

SECOND MENTION:

CABLE NEWS CHANNELS 21% 19% 24% 15% 25% 10% 20% 17% 21%  23% 23% 20% 16% 21% 33% 23% 15%

THE NETWORK NEWS 14% 14% 14% 15% 14% 16% 15%  20% 14% 10% 12% 19% 27% 14% 9% 4% 13%
PROGRAMS

PRINT NEWSPAPERS 16% 17% 14% 15% 14%  29% 15% 18% 15%  27% 16% 15% 14% 16% 15% 5%  56%
NEWS RADIO 16% 15% 16% 17% 16% 13% 13% 17% 15%  20% 16% 13% 14% 14%  52% 6%
ONLINE NEWSPAPERS 5% 5% 5% 6% 5% 6% 6% 5% 3% 5% 6% 15% 4% 6% 2% 1%
NEWS MAGAZINES 3% 4% 3% 5% 2% 6% 4% 3% 4% 3% 5% 4% 2% 2% 4%
LATE NIGHT TALK 1%  *% 2% 1% 2% 2% 2% 1% 3% 1% *% 1% 1%
SHOWS

DAYTIME TALK SHOWS 3% 2% 4% 2% 4% 6% 4% 4% 4% 4% 4% 4% 3% 2%
POLITICAL BLOGS 1% 1% 1% 1% 1% 4% 1% 1% 2% 1% 1% 1%
CANDIDATE WEBSITES 1% 3% 2% 1% 3% 1% 3% 1% 3% 1% 1% 1%
NEWS WEBSITES 10% 15% 6% 19% 8% 10% 12% 6% 11% 6% 12% 7% 15% 11% 8% 6% 3%

(VOL) SPANISH

LANGUAGE TV OR

RADIO

(VOL) OTHER 3% 4% 3% 3% 4% 3% 3% 7% 4% 5% 15% 3% 3% 1%

NO OPINION 4% 4% 4% 3% 4% 4% 4% 4% 4% 4% 4% 5% 2% 3%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27,27a PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (TWO MENTIONS COMBINED; RANK ORDERED)

DFW
TOTAL METRO

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

TOTAL 400 119
100%  30%

TWO MENTIONS
COMBINED:

CABLE NEWS CHANNELS 63% 64%

NEWS RADIO 30%  31%
PRINT NEWSPAPERS 28%  24%
THE NETWORK NEWS 26%  21%
PROGRAMS

NEWS WEBSITES 15% 18%
ONLINE NEWSPAPERS 11% 14%
NEWS MAGAZINES 5% 3%
DAYTIME TALK SHOWS 5% 2%
POLITICAL BLOGS 2% 2%
LATE NIGHT TALK 2% 5%
SHOWS

CANDIDATE WEBSITES 2% 2%

(VOL) SPANISH
LANGUAGE TV OR
RADIO

(VOL) OTHER a% 4%

56%

39%

23%

29%

15%

8%

6%

6%

1%

1%

3%

6%

48
12%

2%

25%

34%

22%

6%

8%

6%

10%

4%

10%

48
12%

66%

15%

31%

17%

22%

23%

11%

6%

5%

2%

32
8%

67%

25%

33%

35%

9%

9%

3%

5%

3%

3%

61
15%

60%

32%

30%

38%

13%

3%

4%

5%

3%

1%

2%

199
50%

62%

33%

25%

26%

17%

11%

3%

5%

2%

4%

1%

4%

37
9%

64%

59%

9%

18%

23%

9%

5%

95
24%

52%

30%

20%

31%

23%

16%

1%

7%

3%

7%

6%

65
16%

74%

25%

43%

23%

5%

4%

6%

4%

1%

1%

1%

4%

201
50%

65%

26%

30%

26%

13%

11%

7%

4%

3%

*%

2%

5%

43
11%

54%

27%

12%

31%

31%

23%

4%

4%

4%

4%

8%

85
21%

72%

32%

28%

23%

8%

9%

10%

5%

2%

2%

2%

64%

20%

42%

28%

8%

6%

5%

5%

2%

1%

1%

6%

272
68%

65%

31%

26%

25%

13%

11%

5%

5%

2%

2%

1%

4%

128
32%

59%

27%

30%

28%

20%

11%

6%

3%

2%

1%

3%

6%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27,27a PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (TWO MENTIONS COMBINED; RANK ORDERED)

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL TOTAL STRNG  NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

TOTAL 400 379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
100% 95% 52% 43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

TWO MENTIONS
COMBINED:

CABLE NEWS CHANNELS 63% 64% 64% 65% 47%  56% 65%  59% 66% 60% 65% 64% 63% 61% 67% 57% 80% 61% 67% 67%

NEWS RADIO 30% 31% 31% 30% 13% 19% 32% 24% 34% 30% 30% 30% 28%  30% 24% 36% 34% 31% 28%  28%
PRINT NEWSPAPERS 28% 27% 27%  27% 39% 38% 26% 30% 24% 32% 20% 31% 29%  28% 29% 26% 16% 27% 29%  22%
THE NETWORK NEWS 26% 25% 24%  26% 52% 34% 25% 31% 23% 27% 19% 32% 27%  28% 25% 27% 17% 25% 28% 26%
PROGRAMS

NEWS WEBSITES 15% 15% 17% 14% 9%  20% 14% 12% 17% 8%  24% 11% 14% 17% 11% 14% 30% 15% 15%  22%
ONLINE NEWSPAPERS 11% 11% 10% 13% 9% 11% 11% 7% 13% 9% 15% 9% 12% 11% 13% 10% 6% 12% 9% 9%
NEWS MAGAZINES 5% 5% 6% 4% 13% 8% 5% 6% 4% 7% 5% 4% 4% 3% 4% 13% 4% 7% 5%
DAYTIME TALK SHOWS 5% 5% 4% 5% 5% 3% 5% 4% 5% 5% 6% 4% 5% 3% 8% 4% 4% 6% 3% 4%
POLITICAL BLOGS 2% 2% 2% 3% 3% 4% 1% 2% 3% 2% 3% 3% 1% 1% 3% 2% 2%
LATE NIGHT TALK 2% 2% 2% 3% 2% 2% 3% 2% 3% 1% 2% 3% 3% 3% 2% 2% 2% 2%
SHOWS

CANDIDATE WEBSITES 2% 1% 1% 2% 8% 3% 2% 1% 2% 5% 1% 1% 1% 2% 3% 6% 1% 3% 1%

(VOL) SPANISH
LANGUAGE TV OR
RADIO

(voL) OTHER 4% 4% 5% 3% 5% 3% 5% 6% 4% 7% 3% 4% 4% 4% 6% 6% 7% 6% 3% 4%

142

61%

31%

32%

27%

11%

12%

5%

5%

2%

2%

2%

4%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

Q27,27a PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (TWO MENTIONS COMBINED; RANK ORDERED)

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

TWO MENTIONS
COMBINED:

CABLE NEWS CHANNELS 63% 70% 53% 68% 74% 48% 59% 55% 78% 47% 70% 50% 72% 51% 56% 65% 64% 67% 58% 68% 59%

NEWS RADIO 30%  32% 26% 32% 28% 28% 37% 23% 28% 18% 28% 37% 33% 28% 16% 26% 27% 25% 40% @ 33% 15%
PRINT NEWSPAPERS 28%  30% 26%  24%  26% 29% 27% 36%  25% 36% 28% 23% 24% 32% 38% 28% 28% 30% 25% 22%  44%
THE NETWORK NEWS 26% 18%  37%  24% 19% 37% 28% 28% 17% 48% 22% 26%  20% 35% 32% 27% 27% 29% 21% 22%  42%
PROGRAMS

NEWS WEBSITES 15% 17% 14% 12% 14% 19% 13% 10% 14% 15% 14% 24% 15% 18% 3% 15% 16% 8% 15% 16% 8%
ONLINE NEWSPAPERS 11% 9% 12% 14% 10% 10% 12% 23% 10% 9% 10% 11% 10% 12% 14% 12% 11% 14% 11% 10% 9%
NEWS MAGAZINES 5% 4% 7% 4% 5% 6% 4% 5% 4% 9% % 3% 6% 5% 3% 6% 6% % 4% 3% 12%
DAYTIME TALK SHOWS 5% 4% 6% 3% 5% 3% 6% 8% 7% 2% 5% 5% 3% 6% 3% 4% 2% 6% 7%
POLITICAL BLOGS 2% 2% 4% 1% 2% 2% 3% 1% 3% 3% 2% 3% 2% 2% 2% 2% 2% 3%

LATE NIGHT TALK 2% 3% 1% 2% 2% 3% 1% 3% 4% 1% 2% 2% 1% 9% 2% 2% 2% 1% 2% 2%
SHOWS

CANDIDATE WEBSITES 2% 3% 2% 2% 2% 2% 2% 3% 2% 1% 2% 5% 1% 2% 3% 2% 4%

(VOL) SPANISH
LANGUAGE TV OR
RADIO

(voL) OTHER 4% 2% 5% 8% 4% 5% 5% 4% 6% 2% 9% 4% 4% 10% 5% 5% 2% 4% 5% 4%
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Q27,27a PRIMARY SOURCE FOR NEW AND INFORMATION ON POLITICS (TWO MENTIONS COMBINED; RANK ORDERED)

TOTAL

TWO MENTIONS
COMBINED:

CABLE NEWS CHANNELS
NEWS RADIO
PRINT NEWSPAPERS

THE NETWORK NEWS
PROGRAMS

NEWS WEBSITES
ONLINE NEWSPAPERS
NEWS MAGAZINES
DAYTIME TALK SHOWS
POLITICAL BLOGS

LATE NIGHT TALK
SHOWS

CANDIDATE WEBSITES
(VOL) SPANISH
LANGUAGE TV OR
RADIO

(VOL) OTHER

TOTAL

400
100%

63%

30%

28%

26%

15%

11%

5%

5%

2%

2%

2%

4%

YES

195
49%

64%

32%

26%

25%

19%

13%

5%

4%

1%

1%

1%

5%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

62%

28%

29%

27%

11%

9%

6%

5%

3%

3%

3%

4%

90
23%

59%

33%

24%

26%

20%

19%

5%

4%

2%

2%

4%

275
69%

64%

30%

26%

27%

14%

9%

4%

5%

3%

2%

3%

5%

28
7%

68%

20%

49%

19%

13%

6%

12%

6%

6%

260
65%

64%

26%

28%

27%

16%

12%

6%

5%

2%

2%

1%

4%

27
7%

47%

29%

30%

33%

10%

14%

7%

4%

4%

3%

7%

[--UNIONS-]

FAV UNFAV

346
86%

63%

30%

27%

26%

15%

12%

5%

5%

2%

2%

1%

5%

28
7%

61%

32%

29%

32%

13%

7%

7%

3%

3%

3%

FAV UNFAV

280
70%

65%

32%

27%

24%

17%

9%

3%

5%

1%

2%

1%

6%

100
25%

61%

24%

30%

27%

12%

15%

10%

4%

3%

3%

3%

2%

[-LENDERS-]
FAV UNFAV

12
3%

65%

15%

28%

27%

22%

15%

13%

15%

201
50%

61%

30%

27%

25%

17%

11%

6%

4%

1%

1%

2%

4%

NEWS

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[-UNION-] CREDIT

NEWS

CABLE RADIO PAPER

253
63%

100%

25%

22%

15%

13%

8%

3%

5%

1%

1%

2%

3%

119
30%

54%

100%

11%

11%

8%

4%

2%

2%

2%

1%

1%

110
28%

50%

12%

100%

23%

4%

4%

4%

1%

1%

2%
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TOTAL

POLITICAL IDEOLOGY:

VERY LIBERAL

SOMEWHAT LIBERAL

MIDDLE-OF-THE-ROAD

SOMEWHAT
CONSERVATIVE

VERY CONSERVATIVE

DK/REFUSE

TOTAL LIBERAL
TOTAL MODERATE

TOTAL CONSERVATIVE

TOTAL

DFW
METRO

Q29 POLITICAL IDEOLOGY

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

2%

3%

10%

32%

53%

*%

5%

11%

85%

119
30%

4%

3%

9%

33%

51%

7%

9%

84%

3%

9%

30%

59%

3%

9%

88%

48
12%

8%

35%

57%

8%

92%

48
12%

6%

20%

33%

40%

2%

6%

22%

73%

32
8%

6%

8%

34%

52%

6%

8%

86%

61
15%

3%

5%

11%

28%

54%

7%

11%

82%

199
50%

1%

2%

11%

35%

49%

*%

4%

12%

85%

37
9%

18%

27%

55%

18%

82%

95
24%

2%

4%

12%

35%

47%

6%

12%

82%

65
16%

1%

1%

6%

40%

49%

1%

3%

8%

90%

201
50%

3%

3%

9%

29%

56%

6%

9%

85%

43
11%

8%

4%

12%

35%

42%

12%

12%

7%

85
21%

1%

2%

10%

25%

61%

3%

10%

86%

2%

3%

7%

29%

58%

6%

7%

87%

272
68%

2%

1%

7%

33%

57%

3%

7%

90%

128
32%

3%

6%

17%

29%

45%

1%

9%

17%

74%
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HAMILTON

TOTAL

POLITICAL IDEOLOGY:

VERY LIBERAL

SOMEWHAT LIBERAL

MIDDLE-OF-THE-ROAD

SOMEWHAT
CONSERVATIVE

VERY CONSERVATIVE

DK/REFUSE

TOTAL LIBERAL

TOTAL MODERATE

TOTAL CONSERVATIVE

400
100%

2%

3%

10%

32%

53%

*%

5%

11%

85%

Page
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Q29 POLITICAL IDEOLOGY

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

1% 1% 1%  22% 14% 3% 2% 3% 2% 2% 2% 2% 3% 1% 6% 2% 3% 2%
2% 4%  23% 18% 4% 3% 2% 1% 4% 3% 3% 5% 2% 3% 1% 5% 3%
9% 5% 15% 26%  68% 11% 11% 12% 11% 9% 8% 5% 11% 20% 7% 9% 12% 8%
33% 26%  41% 18% 38% 32% 31% 33% 35% 29% 30% 27% 35% 37% 38% 29%  36%  31%
55% 69%  39% 8% 62% 51% 53% 50% 51% 56% 57% 64% 46% 41%  43% 59% 44%  56%
4% 1% 3% 1%
3% 1% 5% 44% 32% 7% 5% 6% 3% 6% 5% 4% 7% 3% 9% 3% 7% 5%
9% 5% 15% 30% 68% 11% 11% 12% 11% 9% 8% 5% 11% 20% 10% 9% 13% 8%
88%  95% 79%  26% 100% 83% 85% 83% 86% 85% 87% 90% 81% 77% 81% 88% 80% 87%

146

2%

3%

12%

33%

49%

*%

5%

12%

83%
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Q29 POLITICAL IDEOLOGY

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [-----
[STATE LEGISLATR] [-STRONG-] [--WEAK--]
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64%

POLITICAL IDEOLOGY:

VERY LIBERAL 2% 1% 2% 4% 3% 2% 1% 2% 3% 3% 2% 2% 3% 3%
SOMEWHAT LIBERAL 3% 2% 4% 2% 2% 4% 3% 2% 4% 2% 4% 2% 5% 3% 2%
MIDDLE-OF-THE-ROAD 10% 8% 13% 10% 5% 13% 17% 19% 6% 14% 4% 13% 7% 14% 17% 11%
SOMEWHAT 32% 31% 34% 29% 32% 33% 27% 45% 32% 33% 32% 33% 31% 35% 28% 33%
CONSERVATIVE

VERY CONSERVATIVE 53% 57% 47% 54% 58% 47% 51% 36% 58% 47% 58% 48% 58% 44% 53% 51%
DK/REFUSE *% *% *% 1% *%

TOTAL LIBERAL 5% 4% 6% 6% 5% 7% 5% 4% 7% 5% 6% 4% 7% 3% 5%
TOTAL MODERATE 11% 8% 13% 10% 5% 13% 17% 19% 6% 14% 4% 13% 8% 14% 17% 11%

TOTAL CONSERVATIVE 85% 88% 81% 84% 90% 80% 78% 81% 89% 79% 91% 81% 89% 79% 81%  83%

2%

2%

11%

31%

53%

*%

4%

12%

85%

2%

3%

10%

36%

49%

5%

10%

86%

MORE

Page 147

1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

2%

2%

11%

27%

57%

5%

11%

84%

249
62%

1%

1%

7%

29%

61%

*%

2%

8%

90%

59
15%

6%

11%

20%

30%

34%

17%

20%

64%
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TOTAL

POLITICAL IDEOLOGY:

VERY LIBERAL

SOMEWHAT LIBERAL

MIDDLE-OF-THE-ROAD

SOMEWHAT
CONSERVATIVE

VERY CONSERVATIVE

DK/REFUSE

TOTAL LIBERAL
TOTAL MODERATE

TOTAL CONSERVATIVE

400
100%

2%

3%

10%

32%

53%

*%

5%

11%

85%

Q29 POLITICAL IDEOLOGY

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

2%

2%

11%

32%

52%

*%

5%

12%

84%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

2%

3%

9%

32%

53%

5%

9%

85%

90
23%

1%

4%

12%

32%

51%

5%

12%

83%

275
69%

3%

2%

8%

32%

54%

*%

5%

9%

86%

28
7%

3%

3%

16%

33%

46%

6%

16%

78%

260
65%

2%

3%

12%

30%

52%

5%

12%

82%

27
7%

4%

3%

33%

60%

4%

3%

93%

346
86%

2%

3%

11%

32%

51%

*%

5%

11%

83%

28
7%

3%

3%

34%

60%

3%

3%

94%

FAV UNFAV

280
70%

2%

2%

8%

32%

55%

*%

5%

8%

87%

100
25%

3%

3%

18%

29%

48%

6%

18%

76%

[-LENDERS-]
FAV UNFAV

12
3%

8%

8%

42%

43%

16%

84%

201
50%

3%

3%

10%

35%

49%

6%

10%

84%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

3%

2%

8%

32%

54%

*%

5%

8%

86%

119
30%

2%

7%

26%

65%

2%

7%

90%

110
28%

2%

4%

15%

39%

40%

6%

15%

79%
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Q30 METHOD OF VOTING

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

TOTAL 400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

IN TEXAS YOU CAN
VOTE WITH AN
ABSENTEE BALLOT BY
MAIL, YOU CAN VOTE
EARLY IN PERSON AT
CERTAIN LOCATIONS
IN YOUR COUNTY, OR
YOU CAN VOTE IN
PERSON ON ELECTION
DAY. FOR THE MARCH
2010 PRIMARY
ELECTION, DO YOU
PLAN TO:

VOTE ABSENTEE BY 5% 4% 7% 7% 2% 5% 3% 4% 2% 9% 5% 2% 10% 4% 5%
MAIL

VOTE EARLY IN 54% 53% 60% 52% 59% 45% 46% 57% 50% 62% 56% 50% 42% 47% 59% 56%  50%
PERSON

VOTE ON ELECTION 40% 41% 32% 38% 37% 47% 49% 36% 45% 33% 35% 44%  58% 50% 28% 39%  43%
DAY

NO OPINION 2% 2% 2% 2% 2% 3% 2% 2% 5% 3% 1% 1% 2% 1% 3%



TOTAL

IN TEXAS YOU CAN
VOTE WITH AN
ABSENTEE BALLOT BY
MAIL, YOU CAN VOTE
EARLY IN PERSON AT
CERTAIN LOCATIONS
IN YOUR COUNTY, OR
YOU CAN VOTE IN
PERSON ON ELECTION

HAMILTON

400
100%

DAY. FOR THE MARCH

2010 PRIMARY
ELECTION, DO YOU
PLAN TO:

VOTE ABSENTEE BY
MAIL

VOTE EARLY IN
PERSON

VOTE ON ELECTION
DAY

NO OPINION

5%

54%

40%

2%

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

PARTY

ID--

[--REPUBLICAN---]
TOTAL STRNG

379
95%

5%

54%

40%

2%

209
52%

5%

49%

43%

3%

NOT

171
43%

4%

59%

37%

1%

Q30 METHOD OF VOTING

-—--1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---]

OTHER

21
5%

5%

56%

39%

LiIB/

MOD CONSV <$60K $60K+

61
15%

8%

57%

35%

338
85%

4%

53%

41%

2%

121
30%

7%

50%

42%

1%

244
61%

3%

55%

41%

2%

SUB-

TOWN/

CITY URBAN RURAL

107
27%

6%

61%

33%

1%

128
32%

4%

58%

35%

3%

162
40%

4%

45%

49%

2%

BORN

TOTAL AGAIN

279
70%

4%

54%

40%

1%

167
42%

5%

53%

41%

2%

NOT
BA

100
25%

4%

57%

39%

CATH-

[ATTND SERV]

OLIC OTHER FREQ

62
15%

8%

47%

40%

4%

27
7%

3%

49%

47%

241
60%

6%

55%

38%

1%

NOT

159
40%

3%

52%

43%

2%

Page
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40%

100%

150

8%

92%
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Q30 METHOD OF VOTING

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

IN TEXAS YOU CAN
VOTE WITH AN
ABSENTEE BALLOT BY
MAIL, YOU CAN VOTE
EARLY IN PERSON AT
CERTAIN LOCATIONS
IN YOUR COUNTY, OR
YOU CAN VOTE IN
PERSON ON ELECTION
DAY. FOR THE MARCH
2010 PRIMARY
ELECTION, DO YOU
PLAN TO:

VOTE ABSENTEE BY 5% 4% 2% 11% 7% 2% 2% % 4% 7% 1% 6% 3% 5% 4% 5% 6% 4% 2%
MAIL

VOTE EARLY IN 54% 51% 58% 52% 49% 52% 64% 70% 51% 61% 46% 44% 52% 53% 66% 56% 55% 53% 52% 52% 63%
PERSON

VOTE ON ELECTION 40% 43% 38% 36% 42% 44% 31% 26% 41% 35% 44% 53% 40% 43% 32% 37% 39% 41% 40% 42%  35%
DAY

NO OPINION 2% 2% 2% 1% 2% 1% 2% 4% 1% 3% 2% 2% 1% 3% 2% 2% 2% 1% 2%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES --

TOTAL

IN TEXAS YOU CAN
VOTE WITH AN

ABSENTEE BALLOT BY
MAIL, YOU CAN VOTE
IN PERSON AT

EARLY
CERTAIN LOCATIONS
IN YOUR COUNTY, OR
YOU CAN VOTE IN
PERSON ON ELECTION
DAY.
2010 PRIMARY
ELECTION, DO YOU
PLAN TO:

FOR THE MARCH

VOTE ABSENTEE BY
MAIL

VOTE EARLY IN
PERSON

VOTE ON ELECTION
DAY

NO OPINION

Q30

[CREDIT-] [PRIMARY FINANC-]

[-UNION-] CREDIT
NO UNION BANK OTHER

TOTAL YES

400 195 204

90

275

28

TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

METHOD OF VOTING

[CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]

NOT ~ [--UNIONS-] [-LENDERS-] NEWS  NEWS
LIKLY LIKLY  FAV UNFAV  FAV UNFAV  FAV UNFAV CABLE RADIO PAPER

260 27 346 28 280 100 12 201 253 119 110

65% 7% 86% 7% 70% 25% 3% 50% 63% 30% 28%

100% 49% 51%

5% 4% 5%

54% 62% 46%

40% 34% 45%

2% *% 3%

23%

4%

60%

35%

1%

69%

5%

49%

44%

2%

7%

7%

23%

4% 3% 4% 9% 5% 4% 8% 3% 5% 4% 6%

57% 46% 55% 50% 53% 56% 56% 58% 51% 56%  61%

37% 51% 3% 41% 41% 37% 36% 36% 43% 37% 32%

1% 2% 2% 3% 2% 1% 3% 1%

Page 152



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

GENDER: MALE

FEMALE

AGE: 18-29

30-34

35-39

40-44

45-49

50-54

55-59

60-64

65-69

70+

RF

WHITE

BLACK

HISPANIC

ASIAN

NATIVE AMERICAN

OTHER

DK/REFUSE

TOTAL

DFW
METRO

DEMOGRAPHICS:

GENDER/AGE/RACE

1 [INTRST IN]

[RP ELECTN]

VERY

NOT

400
100%

50%

50%

4%

3%

5%

8%

8%

10%

12%

15%

9%

25%

1%

91%

*%

3%

*%

*%

4%

1%

119
30%

51%

49%

3%

7%

6%

7%

12%

10%

12%

16%

9%

18%

95%

5%

1%

48%

52%

4%

2%

5%

11%

3%

15%

13%

13%

9%

25%

2%

88%

2%

2%

1%

5%

3%

48
12%

48%

52%

3%

3%

12%

2%

14%

12%

11%

42%

92%

2%

6%

48
12%

49%

51%

3%

7%

10%

6%

10%

10%

22%

10%

21%

93%

5%

2%

32
8%

52%

48%

16%

5%

6%

12%

3%

15%

19%

24%

90%

10%

61
15%

51%

49%

5%

5%

11%

6%

10%

14%

14%

4%

28%

1%

85%

1%

11%

2%

2%

199
50%

100%

3%

3%

4%

8%

13%

8%

10%

16%

10%

23%

1%

91%

*%

2%

4%

2%

37
9%

100%

18%

18%

23%

41%

95%

5%

95
24%

100%

28%

17%

21%

34%

91%

3%

4%

2%

65
16%

100%

30%

70%

90%

1%

6%

3%

201
50%

100%

4%

2%

6%

9%

3%

12%

13%

14%

9%

27%

90%

4%

1%

1%

4%

1%

43
11%

100%

19%

12%

27%

42%

85%

8%

4%

4%

85
21%

100%

7%

28%

32%

33%

87%

5%

1%

6%

1%

72
18%

100%

26%

74%

95%

1%

2%

1%

272
68%

48%

52%

3%

3%

4%

7%

7%

9%

12%

16%

10%

27%

1%

91%

3%

1%

*%

4%

1%

128
32%

53%

47%

5%

3%

7%

10%

9%

13%

11%

14%

8%

20%

1%

90%

1%

4%

1%

3%

2%
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TOTAL

GENDER: MALE

FEMALE

AGE: 18-29

30-34

35-39

40-44

45-49

50-54

55-59

60-64

65-69

70+

RF

WHITE

BLACK

HISPANIC

ASIAN

NATIVE AMERICAN

OTHER

DK/REFUSE

HAMILTON

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

DEMOGRAPHICS: GENDER/AGE/RACE

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

154

400
100%

50%

50%

4%

3%

5%

8%

8%

10%

12%

15%

9%

25%

1%

91%

*%

3%

*%

*%

4%

1%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%
50% 48% 52% 49% 49% 50% 43% 54% 49% 49% 51% 48% 47% 51%  46% 58%  46% 55%  45%
50% 52% 48% 51% 51% 50% 57% 46% 51% 51% 49% 52% 53% 49% 54%  42% 54%  45% 55%
4% 5% 3% 4% 7% 2% 5% 4% 3% 4% 4% 3% 3% 6% 3% 4% 6%
3% 2% 4% 3% 3% 3% 3% 2% 5% 2% 2% 3% 3% 12% 3% 2% 2%

5% 7% 2% 8% 14% 3% 3% 7% 8% 6% 2% 5% 5% 3% 8% 6% 6% 3% 7%

8% 6% 11% 8% 11% 8% 1% 12% 5% 10% 9% 6% 6% 5% 22% 6% 10% 6% 10%

8% 9% 8% 3% 9% 7% 8% 6% 10% 8% 7% 8% 7% 6% 18% 8% 9% 8%

10% 9% 12% 9% 14% 9% 4% 14% 14% 8% 9% 11% 10% 12% 8% 7% 9% 12% 13%

11% 11% 12%  23% 14% 11% 10% 13% 7% 11% 16% 13% 10% 18% 6% 11% 10% 15% 13%

15% 13% 18% 14% 16% 15% 13% 17% 15% 17% 13% 15% 15% 16% 14% 7% 14% 16% 12%

9% 7% 10%  25% 10% 9% 12% 8% 8% 8% 11% 9% 9% 9% 7% 16% 9% 11% 7%

26%  31% 19% 12% 15%  27%  41% 15% 28% 22% 26% 28% 29% 26% 22% 9% 28% 21% 20%
1% *% 1% 1% 1% 2% 1% 1% 2% 1%
91% 93% 88%  83% 90% 91% 92% 90% 88% 92% 92% 93% 93% 93% 87%  90% 92%  89% 92%
*% *% *% *% 1% *% 1% *%

3% 1% 5% 5% 8% 2% 4% 3% 6% 1% 3% 3% 4% 1% 5% 3% 2% 3%
*% 1% *% 1% 1% 1% 2% 1%

*% 1% 4% 1% 1% *% 1% 1% *% 1% *% 1% 1%

4% 4% 4% 8% 1% 4% 3% 4% 4% 4% 4% 2% 2% 4% 9% 7% 3% 5% 4%

1% 1% 1% 1% 1% 1% 1% 1% 1% *% 1% 3% *% 3%

53%

47%

2%

4%

4%

6%

7%

9%

11%

17%

11%

29%

*%

90%

*%

3%

1%

*%

4%

2%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

GENDER: MALE

FEMALE

AGE: 18-29

30-34

35-39

40-44

45-49

50-54

55-59

60-64

65-69

70+

RF

WHITE

BLACK

HISPANIC

ASIAN

NATIVE AMERICAN

OTHER

DK/REFUSE

TOTAL

400
100%

50%

50%

4%

3%

5%

8%

8%

10%

12%

15%

9%

25%

1%

91%

*%

3%

*%

*%

4%

1%

175
44%

52%

48%

2%

2%

7%

9%

9%

8%

14%

11%

9%

28%

1%

90%

*%

4%

1%

3%

1%

147
37%

52%

48%

6%

6%

2%

9%

7%

7%

13%

21%

9%

20%

1%

91%

2%

1%

5%

1%

[STATE LEGISLATR]
INCMB CHALL

UND

79

20%

40%

60%

4%

6%

6%

7%

20%

5%

12%

12%

27%

91%

1%

5%

4%

DEMOGRAPHICS:

GENDER/AGE/RACE

PERRY KBH MEDINA UND PERRY KBH PERRY KBH

194
49%

50%

50%

4%

2%

5%

8%

7%

12%

12%

11%

9%

28%

1%

91%

3%

1%

4%

1%

108
27%

46%

54%

3%

2%

8%

11%

9%

4%

12%

17%

9%

26%

1%

92%

1%

3%

1%

3%

77
19%

56%

44%

4%

9%

9%

9%

13%

11%

18%

14%

14%

87%

4%

1%

6%

2%

20
5%

37%

63%

8%

5%

14%

14%

29%

29%

90%

10%

110
27%

49%

51%

5%

3%

3%

6%

10%

10%

11%

10%

11%

32%

1%

91%

3%

6%

1%

51
13%

48%

52%

3%

3%

6%

6%

6%

2%

15%

15%

8%

33%

2%

90%

2%

6%

2%

84
21%

52%

48%

4%

8%

10%

5%

15%

14%

14%

7%

23%

1%

91%

3%

2%

2%

1%

57
14%

45%

55%

3%

9%

15%

12%

7%

8%

19%

9%

19%

94%

6%

PERRY

231

58%

52%

48%

4%

3%

4%

8%

8%

11%

12%

13%

10%

26%

*%

89%

3%

1%

*%

5%

2%

KBH

136

34%

48%

52%

4%

4%

7%

7%

8%

6%

12%

18%

9%

23%

1%

94%

1%

3%

1%

1%

1%

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---1 [
[-STRONG-] [--WEAK--]

44%

56%

15%

6%

20%

12%

17%

8%

23%

87%

10%

3%

48%

52%

3%

2%

5%

10%

9%

11%

11%

15%

10%

23%

*%

92%

3%

1%

4%

1%

267
67%

49%

51%

3%

3%

4%

9%

9%

12%

12%

16%

10%

22%

*%

91%

3%

4%

1%

ME-
DINA

56

14%

44%

56%

6%

3%

9%

12%

9%

7%

14%

12%

29%

85%

2%

2%

7%

5%

MORE

Page 155

1 [TEA PARTY]

LESS

NO LIKLY LIKLY

79
20%

54%

46%

4%

4%

6%

6%

9%

9%

12%

12%

5%

31%

1%

92%

5%

2%

1%

249
62%

52%

48%

4%

4%

3%

9%

10%

9%

12%

17%

10%

20%

1%

89%

3%

1%

*%

5%

1%

59
15%

44%

56%

8%

3%

6%

2%

11%

15%

10%

11%

33%

1%

91%

1%

6%

1%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

GENDER: MALE

FEMALE

AGE: 18-29

30-34

35-39

40-44

45-49

50-54

55-59

60-64

65-69

70+

RF

WHITE

BLACK

HISPANIC

ASIAN

NATIVE AMERICAN

OTHER

DK/REFUSE

400
100%

50%

50%

4%

3%

5%

8%

8%

10%

12%

15%

9%

25%

1%

91%

*%

3%

*%

*%

4%

1%

DEMOGRAPHICS:

GENDER/AGE/RACE

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195

49%

50%

50%

3%

2%

4%

9%

11%

10%

12%

17%

12%

21%

88%

*%

2%

1%

1%

5%

2%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

49%

51%

5%

4%

6%

8%

5%

10%

12%

13%

7%

29%

1%

93%

3%

3%

1%

90
23%

44%

56%

6%

2%

4%

9%

9%

10%

13%

14%

10%

24%

84%

5%

2%

2%

5%

2%

275
69%

52%

48%

4%

4%

6%

8%

8%

10%

12%

14%

10%

24%

1%

92%

*%

3%

4%

1%

28
7%

52%

48%

6%

7%

7%

14%

28%

3%

36%

94%

6%

260
65%

48%

52%

4%

2%

6%

8%

8%

9%

13%

17%

9%

23%

1%

89%

*%

3%

1%

1%

4%

2%

27
7%

66%

34%

12%

11%

7%

11%

14%

13%

28%

3%

93%

7%

346
86%

50%

50%

4%

3%

5%

8%

8%

10%

11%

17%

9%

24%

*%

90%

*%

3%

*%

1%

5%

1%

28
7%

41%

59%

6%

12%

7%

17%

17%

3%

12%

21%

3%

97%

3%

FAV UNFAV

280
70%

48%

52%

5%

2%

5%

8%

8%

10%

11%

15%

10%

26%

1%

91%

*%

2%

1%

5%

1%

100
25%

58%

42%

5%

5%

8%

11%

11%

16%

14%

9%

21%

1%

92%

3%

3%

2%

[-LENDERS-]
FAV UNFAV CABLE RADIO PAPER

12
3%

45%

55%

13%

16%

8%

16%

27%

20%

65%

13%

7%

15%

201
50%

53%

47%

4%

2%

3%

10%

10%

11%

14%

18%

9%

18%

*%

91%

*%

3%

*%

3%

2%

253
63%

48%

52%

3%

3%

3%

9%

8%

10%

12%

14%

13%

25%

1%

90%

*%

4%

1%

*%

4%

1%

NEWS

119
30%

55%

45%

7%

6%

7%

8%

11%

12%

8%

15%

9%

17%

88%

4%

1%

5%

2%

NEWS

110
28%

46%

54%

2%

3%

3%

5%

10%

10%

15%

11%

41%

94%

2%

4%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

EDUCATION:

0-11TH GRADES

12 (HIGH SCHOOL
GRADUATE)

12+ (BUSINESS
SCHOOL OR SOME
COLLEGE)

COLLEGE GRADUATE

GRADUATE/
PROFESSIONAL

DK/REFUSE

INCOME:

<$20K
$20-39,999K
$40-59,999K
$60-79,999K
$80-99, 999K
$100K+

DK/RF

DEMOGRAPHICS: EDUCATION/ INCOME

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9% 24% 16%  50% 11% 21% 18% 68% 32%

2% 1% 2% 8% 6% 2% 1% 4% 2% 4% 1% 2% 2% 3%

17% 18% 12% 17% 10% 33% 17% 16%  23% 12% 17% 18% 12% 16% 23% 16% 19%

23%  20% 25% 19% 32% 22% 24% 21% 23% 24% 16%  25% 15% 25% 31% 24%  22%

34% 36% 44% 25% 35% 14% 29% 32% 41% 31% 31% 35% 50% 34% 27% 35%  30%

24%  24% 18% 37% 23% 23% 23% 28% 14% 32% 31% 20% 19% 24% 16% 23%  26%

*% 1% 1% 1% 1% *% 1%

2% 1% 1% 11% 5% *% 1% 4% 4% 1% 7% 2% 2%
10% % 8% 18% 7% 19% 13% 8% 5% 5% 16% 12% 4% 6%  26% 10% 12%
18%  22% 13% 11%  20% 19% 20% 17% 9% 17%  22% 18% 19% 15% 22% 19% 16%
18%  20% 13% 22% 19% 11% 17% 18% 9% 19% 19% 17% 12% 19% 17% 17% 18%
15% 16% 13% 15% 16% 14% 13% 17%  27% 15% 14% 12% 19% 14% 7% 12% 20%
29%  27% 41% 24% 27% 15% 27% 31% 41% 37% 18%  27%  42% 35% 7% 30%  26%

9% 7% 10% 10% 11% 11% 6% 8% 9% 5% 10% 9% 10% 14% 9% 7%
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TOTAL

EDUCATION:

HAMILTON
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CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

DEMOGRAPHICS: EDUCATION/ INCOME

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

400
100%

0-11TH GRADES

12 (HIGH SCHOOL
GRADUATE)

12+ (BUSINESS
SCHOOL OR SOME
COLLEGE)

COLLEGE GRADUATE

GRADUATE/
PROFESSIONAL

DK/REFUSE

INCOME:

2%

17%

23%

34%

24%

*%

<$20K
$20-39,999K
$40-59,999K
$60-79,999K
$80-99, 999K
$100K+

DK/RF

2%

10%

18%

18%

15%

29%

9%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

2% 2% 3% 2% 2% 5% *% 2% 4% 2% 3% 1% 2% 3% 3% 1% 1%

17% 16% 17%  21%  22% 16%  26% 11% 12% 8%  27% 16% 18% 13% 13% 20% 16% 18%  20%

24% 28% 18% 18% 21% 24% 29% 21% 27% 23% 21% 25%  25% 25% 27% 4% 23% 24% 25%

35% 34% 37% 9%  24% 35% 22% 41% 37% 42% 24% 33% 31% 33% 42% 33% 40% 24% 34%

22% 21%  25% 52% 31% 22% 16% 27% 21% 26% 24% 23% 22% 27% 16%  40% 18%  33% 19%

*% *% *% *% 1% *% 1% 1% *% 1% *% 1% 1%
2% 2% 3% 3% 2% 7% 2% 4% 2% 4% 3% 2% 2% 1%
11% 13% 8% 9% 11% 10%  34% 12% 7% 11% 12% 13% 9% 12% 3% 11% 10% 11%
18% 14%  23% 17%  20% 17%  59% 23% 14% 18% 16% 18% 15% 14% 27% 17% 18%  20%
18% 19% 17% 9% 11% 19% 29% 16% 15%  20% 19%  20% 19% 15% 6% 17% 18% 17%
15% 17% 13% 13%  20% 14% 24% 16% 16% 13% 16% 14% 15% 15% 13% 14% 15% 17%
28% 25% 32% 40% 31% 28% 47% 23% 39% 25% 28%  23% 38% 29%  41% 27%  31%  28%
8% 11% 6% 12% 3% 9% 7% 8% 10% 7% 8% 4% 12% 9% 11% 6% 6%

3%

15%

22%

34%

26%

*%

3%

10%

17%

17%

13%

29%

11%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

DEMOGRAPHICS: EDUCATION/ INCOME

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

EDUCATION:

0-11TH GRADES 2% 1% 3% 1% 1% 3% 1% 4% 2% 7% 1% 1% 3% 3% 2% 2% 3% 2% 1% 3%

12 (HIGH SCHOOL 17% 15% 19% 17% 15% 21% 17% 5% 18% 25% 12% 18% 16% 18% 18% 15% 16% 11% 15% 18%  22%

GRADUATE)

12+ (BUSINESS 23% 25% 20%  25%  26% 15% 29% 19%  24% 14% 29% 16%  30% 15% 14% 22% 20% 28% 31% 23% 21%

SCHOOL OR SOME

COLLEGE)

COLLEGE GRADUATE 34% 35% 32% 35% 35% 33% 29% 40% 36% 23% 34% 43% 33% 34% 35% 35% 35% 31% 31% 35% 21%

GRADUATE/ 24% 23% 26%  22% 21% 28% 23% 32% 19% 32% 24% 24% 20% 29% 30% 25% 26% 26% 19% 23%  32%

PROFESSIONAL

DK/REFUSE *% 1% 1% 1% 1% *% 1% 2% *% 1%

INCOME:

<$20K 2% 4% 4% 2% 4% 4% 2% 8% 2% 2% 3% 5% 3% 3% 2% 2% 2% 2%

$20-39,999K 10% 11% 8% 14% 12% 11% 6% 4% 17% 11% 7% 12% 11% 10% 8% 9% 10% 11% 15% %  22%

$40-59,999K 18% 13% 25% 13% 15% 18% 26% 9% 14% 20% 16% 17% 16% 20% 18% 16% 16% 22% 21% 17% 21%

$60-79,999K 18% 21% 14% 17% 17% 20% 16% 14% 15% 15% 21% 23% 17% 20% 9% 17% 17% 18% 11% 18% 16%

$80-99,999K 15% 17% 14% 12% 15% 10% 20% 18% 14% 15% 16% 6% 17% 11% 14% 14% 14% 9% 22% 14% 4%

$100K+ 29% 29% 28% 30% 30% 27% 25% 38% 30% 21% 30% 33% 27% 28% 43% 32% 32% 29% 21% 33%  34%

DK/RF 9% 10% 6% 10% 9% 9% 7% 13% 9% 10% 8% 8% 10% 9% 3% 9% 9% 9% 8% 9% 1%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

EDUCATION:

0-11TH GRADES

12 (HIGH SCHOOL
GRADUATE)

12+ (BUSINESS
SCHOOL OR SOME
COLLEGE)

COLLEGE GRADUATE

GRADUATE/
PROFESSIONAL

DK/REFUSE

INCOME:

<$20K
$20-39,999K
$40-59,999K
$60-79,999K
$80-99, 999K
$100K+

DK/RF

400
100%

2%

17%

23%

34%

24%

*%

2%

10%

18%

18%

15%

29%

9%

DEMOGRAPHICS:

EDUCAT 10N/ INCOME

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

1%

14%

22%

35%

28%

1%

8%

18%

15%

15%

34%

10%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

3%

19%

24%

32%

20%

1%

3%

13%

18%

20%

15%

24%

7%

90
23%

5%

15%

25%

33%

22%

4%

13%

20%

15%

14%

28%

7%

275
69%

1%

18%

23%

34%

23%

1%

2%

10%

17%

18%

15%

28%

10%

28
7%

10%

26%

26%

38%

6%

6%

26%

16%

45%

260
65%

2%

18%

21%

34%

26%

2%

11%

19%

16%

14%

30%

8%

27
7%

9%

24%

37%

20%

6%

3%

3%

26%

14%

23%

10%

21%

3%

346
86%

2%

16%

24%

33%

26%

3%

9%

18%

17%

14%

30%

9%

28
7%

3%

20%

29%

30%

16%

3%

19%

14%

20%

20%

23%

6%

FAV UNFAV

280
70%

2%

18%

22%

36%

22%

*%

2%

11%

19%

17%

15%

28%

9%

100
25%

14%

27%

29%

29%

1%

2%

10%

17%

16%

15%

33%

8%

[-LENDERS-]
FAV UNFAV

12
3%

13%

14%

21%

22%

29%

13%

28%

21%

8%

22%

7%

201
50%

1%

12%

28%

30%

29%

1%

12%

15%

15%

13%

35%

9%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

1%

16%

27%

33%

23%

2%

9%

18%

19%

14%

31%

8%

119
30%

2%

19%

23%

33%

23%

1%

11%

13%

16%

21%

32%

6%

110
28%

2%

14%

25%

32%

26%

1%

2%

14%

18%

14%

13%

27%

14%

Page 160



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

RELIGION:

PROT: MAINLINE

BAPTIST

FUND.

CATHOLIC

JEWISH

OTHER

DK/REFUSE

ATTEND SERVICES:

1+/WEEK

ONCE A WEEK

COUPLE TIMES A
MONTH

LESS OFTEN

DK/REFUSE

PROTESTANT:

BORN-AGAIN
CHRISTIAN

NOT BORN-AGAIN

DK/REFUSE

DEMOGRAPHICS: RELIGIOUS PREFERENCE/ATTENDANCE/BORN-AGAIN

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
DFW  HOUS [RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9%  24% 16%  50% 11% 21% 18% 68%  32%

48%  47% 43% 37% 56% 59% 53% 40% 36% 41% 42% 55%  38% 65% 55% 50%  43%
18%  20% 19% 15% 4% 30% 24% 24% 27% 22%  25% 13% 12% 9% 19% 19% 18%
4% 5% 1% 8% 2% 7% 4% 5% 4% 4% 4% 1% 7% 3% 6%
15% 12% 27% 18% 20% 3% 6% 14%  27% 10% 12% 17%  27% 14% 14% 14% 19%
*% 1% *% 1% *%

6% 10% 4% 7% 6% 6% 3% 7% 5% 9% 6% 6% 15% 2% 3% 6% 8%

8% 6% 7% 15% 13% 3% 8% 11% 5% 11% 12% 6% 4% 9% 2% 9% 6%

21%  23% 15% @ 22% 19% 25% 26%  21% 18% 20% 23% 22% 12% 22% 29% 24% 16%
39% 44% 42% 38% 39% 33% 29% 36% 55% 31% 34% 42%  54% 37%  41% 36%  45%

9% 8% 12% 4% 11% 6% 6% 7% 5% 8% 5% 10% 12% 11% 8% 7% 11%

20% 18% 22% 16% 15% 34% 21% 23% 18%  26%  23% 17% 12% 18% 19% 20% 19%

3% 1% 1% 4% 4% 10% 3% 4% 3% 3% 8% 2% 1% 4% 2%

42%  52% 26% 31% 24% 69% 53% 40% 45% 35% 45% 44% 31% 47% 48% 44% 37%

25% 16% 37% 26%  34% 17% 21%  26% 14%  34% 22%  24% 15% 25% 29% @ 24% 26%

3% 2% 2% 3% 3% 10% 2% 5% 3% 4% 8% 3% 3% 3% 3%
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TOTAL

RELIGION:

HAMILTON

Page

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

DEMOGRAPHICS: RELIGIOUS PREFERENCE/ATTENDANCE/BORN-AGAIN

 — PARTY ID---—-- 1 [-1DEOLOGY] [--INCOME-] [----LIVE IN----] [--PROTESTANT---] [ATTND SERV]
[--REPUBLICAN---] L1B/ SUB- TOWN/ BORN  NOT  CATH- NOT VOTE
TOTAL STRNG ~ NOT OTHER  MOD CONSV <$60K $60K+ CITY URBAN RURAL TOTAL AGAIN BA  OLIC OTHER FREQ FREQ E-DAY

162

400
100%

PROT: MAINLINE

BAPTIST

FUND.

CATHOLIC

JEWISH

OTHER

DK/REFUSE

ATTEND SERVICES:

48%

18%

4%

15%

*%

6%

8%

1+/WEEK

ONCE A WEEK

COUPLE TIMES A
MONTH

LESS OFTEN

DK/REFUSE

PROTESTANT:

21%

39%

9%

20%

3%

BORN-AGAIN
CHRISTIAN

NOT BORN-AGAIN

DK/REFUSE

42%

25%

3%

379 209 171 21 61 338 121 244 107 128 162 279 167 100 62 27 241 159 160
95%  52%  43% 5% 15% 85% 30% 61% 27% 32% 40% 70%  42% 25% 15% 7% 60%  40%  40%

47%  47%  48% 54% 42%  49% 41% 52% 49% 44% 50% 68%  60% 79% 50%  44% 51%
19% 22% 16% 4% 15% 19%  22% 18% 18% 15% 21% 26% 33% 17% 21% 14% 17%
4% 3% 5% 4% 3% 4% 6% 2% 6% 3% 3% 5% 7% 3% 5% 2% 2%
16% 16% 15% 8%  23% 14% 15% 15% 15%  20% 11% 100% 19% 11% 15%
*% *% *% *% 1% 4% 1% 1%
6% 6% 5% 17% 7% 6% 7% 6% 7% 10% 3% 96% 6% 7% 7%
8% 5% 11% 13% 10% 8% 10% 6% 4% 7% 10% 21% 6%
22% 24%  20% 9% 6% 24% 21% 20%  25% 18% 22% 26%  37% 8% 15% 20% 35% 19%
41%  44%  37% 8% 42% 38% 40% 38% 40% 43% 36% 40% 40%  41% 58% 33% 65% 39%
8% 7% 9%  26% 15% 7% 5% 11% 8% 10% 8% 9% 7% 14% 11% 3% 22% 10%
19% 18% 20% 39%  23% 19%  22%  21% 17% 20% 23% 22% 14% 35% 13%  44% 50%  23%
3% 2% 4% 5% 3% 3% 2% 4% 6% 2% 2% 3% 1% 2% 3% 7% 3%
43%  45%  41% 13% 26% 45% 48% 39% 47% 33% 46% 60% 100% 53% 24%  43%
24% 24%  23%  49% 31% 24% 19% 30%  22% 28% 25%  36% 100% 20% 32% 24%
3% 3% 4% 3% 3% 1% 4% 5% 1% 3% 4% 2% 5% 3%

45%

20%

5%

15%

6%

9%

23%

39%

7%

19%

2%

41%

26%

3%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

DEMOGRAPHICS: RELIGIOUS PREFERENCE/ATTENDANCE/BORN-AGAIN

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%
RELIGION:
PROT: MAINLINE 48% 53% 41% 48%  50% 45% 42% 63% 50% 42% 49% 47% 49% 45% 50% 47% 46% 44% 45%  47% 57%
BAPTIST 18% 17% 19%  20% 16% 27% 13% 13% 14% 22% 20% 31% 16% 24% 16% 19% 21% 22% 17%  21% 9%
FUND. 4% 4% 4% 4% 3% 5% 6% 3% 7% 3% 3% 3% 5% 3% 4% 4% 6% 1% 3% 3%
CATHOLIC 15% 15% 17% 14% 19% 11% 15% 5% 24% 12% 14% 9% 19% 9% 15% 16% 16% 16% 18% 15% 17%
JEWISH *% 1% *% 1% *% *% % *%
OTHER 6% 5% 8% 7% 6% 8% 6% 8% 10% 5% 7% 5% 9% 3% 7% 6% 7% 8% 7% 9%
DK/REFUSE 8% 5% 12% 8% 5% 5% 19% 19% 1% 7% 10% 3% 8% 8% 14% % 7% 5% 11% 8% 6%

ATTEND SERVICES:

1+/WEEK 21% 19% 17%  35% 21% 24% 14% 41% 19% 31% 24% 17% 20% 21% 30% 22% 24% 21% 16% @ 22% 18%
ONCE A WEEK 39% 40% 36% 42%  42% 40% 30% 35% 43% 39% 41% 42% 41% 36% 32% 39% 37% 33% 44% 41% 36%
COUPLE TIMES A 9% 10% 10% 4% 9% 5% 14% 9% 4% 10% 7% 9% 9% 3% 9% 10% 9% 7% 8% 11%
MONTH

LESS OFTEN 20% 24% 21% 9%  21% 19% 22% 5%  25% 18% 16% 21% 20% 19% 21% 21% 19% 25% 18% 19%  30%
DK/REFUSE 3% 2% 5% 2% 2% 7% 1% 3% 2% 11% 2% 6% 3% 3% 6% 4% 3%
PROTESTANT:

BORN-AGAIN 42%  42%  37%  49%  40% 48% 35% 48% 36% 45% 45% 51% 39% 45% 44% 42% 42% 39% 38% 43%  32%
CHRISTIAN

NOT BORN-AGAIN 25% 28% 24%  21%  27% 22% 25% 23% 28% 21% 26% 23% 26% 24% 25% 24% 26% 29% 22% 25%  37%

DK/REFUSE 3% 4% 2% 2% 2% 6% 1% 4% 3% 5% 1% 6% 3% 4% 4% 3% 4% 4% 2%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

RELIGION:

PROT: MAINLINE

BAPTIST

FUND.

CATHOLIC

JEWISH

OTHER

DK/REFUSE

ATTEND SERVICES:

1+/WEEK

ONCE A WEEK

COUPLE TIMES A
MONTH

LESS OFTEN

DK/REFUSE

PROTESTANT:

BORN-AGAIN
CHRISTIAN

NOT BORN-AGAIN

DK/REFUSE

400
100%

48%

18%

4%

15%

*%

6%

8%

21%

39%

9%

20%

3%

42%

25%

3%

DEMOGRAPHICS:

RELIGIOUS PREFERENCE/ATTENDANCE/BORN-AGAIN

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

45%

21%

3%

15%

*%

8%

7%

17%

41%

9%

22%

3%

39%

29%

2%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

50%

16%

4%

16%

5%

9%

26%

37%

8%

18%

3%

45%

22%

4%

90
23%

41%

25%

3%

16%

1%

3%

11%

20%

38%

9%

18%

4%

35%

30%

3%

275
69%

49%

17%

5%

14%

8%

7%

23%

39%

8%

20%

2%

45%

23%

3%

28
7%

55%

16%

16%

6%

7%

14%

36%

12%

22%

9%

26%

38%

6%

260
65%

49%

19%

4%

13%

*%

6%

8%

23%

40%

10%

17%

1%

45%

24%

2%

27
7%

23%

27%

6%

23%

7%

13%

30%

33%

20%

4%

43%

14%

346
86%

49%

18%

4%

15%

*%

6%

7%

22%

39%

9%

20%

3%

43%

25%

2%

28
7%

33%

23%

19%

10%

16%

20%

30%

3%

22%

10%

32%

14%

10%

FAV UNFAV

280
70%

48%

20%

4%

13%

*%

8%

6%

21%

41%

7%

23%

2%

42%

27%

4%

100
25%

47%

13%

3%

23%

2%

12%

18%

38%

13%

14%

5%

41%

21%

1%

[-LENDERS-]
FAV UNFAV

12
3%

65%

14%

7%

15%

36%

20%

29%

64%

15%

201
50%

46%

19%

5%

16%

*%

6%

8%

17%

42%

6%

24%

3%

41%

27%

2%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

51%

16%

2%

14%

*%

8%

8%

22%

36%

7%

24%

2%

40%

26%

3%

119
30%

45%

19%

3%

19%

8%

7%

21%

41%

6%

21%

4%

41%

21%

5%

110
28%

52%

19%

2%

14%

4%

9%

17%

41%

10%

21%

2%

43%

26%

4%
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HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

LANGUAGE OF
INTERVIEW:

ENGLISH

SPANISH

LIVE IN:

CITY

SUBURBAN AREA

SMALL TOWN

RURAL AREA

DK/RFUSE

REGION:

DFW METROPLEX

HOUSTON

SOUTH

CENTRAL

EAST

WEST

DEMOGRAPHICS: LANGUAGE OF INTERVIEW/TYPE OF AREA/REGION

STc] o] —— 1 [--——--——- V] E——— 1 [----—--- WOMEN-—————-— 1 [INTRST IN]
[RP ELECTN]
TOTAL METRO TON SOUTH CNTRL EAST WEST TOTAL <45 45-64 65+ TOTAL <45 45-64 65+ VERY  NOT

400 119 93 48 48 32 61 199 37 95 65 201 43 85 72 272 128
100%  30% 23% 12% 12% 8% 15%  50% 9% 24% 16%  50% 11%  21% 18% 68%  32%

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

27% 24% 19% 18% 38% 19% 46% 26% 23% 27% 26% 27% 27% 25% 30% 27% 27%
32% 36% 56% 30% 20% 14% 7% 32% 32% 34% 30% 33% 50% 30% 26% 32%  32%
20%  21% 17% @ 20% 11% 27% 25% 22% 23%  23% 18% 18% 12% 17% 22% 20% 20%

21% 18% 7% 31% 29% 39% 22% 20% 23% 15% 26%  22% 12% 27% 21% 21%  20%

1% 1% 1% 2% *% 1% 1% 1% 1% 1% 1%
30% 100% 30% 36% 37% 18%  29%  31% 28% 29% 30%  29%
23% 100% 22% 18% 19% 27% 24%  31%  25% 19%  22% 26%
12% 100% 12% 9%  22% 12% 8% 12% 15% 11% 15%
12% 100% 12% 9% 15% 9% 12% 15% 10% 13% 12% 12%

8% 100% 8% 14% 5% 10% 8% 4% 8% 9% 7% 9%

15% 100% 16%  23% 14% 13% 15% 12% 16% 15% 18% 9%
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TOTAL

LANGUAGE OF
INTERVIEW:

HAMILTON

400
100%

ENGLISH

SPANISH

LIVE IN:

100%

CITY

SUBURBAN AREA

SMALL TOWN

RURAL AREA

DK/RFUSE

REGION:

27%

32%

20%

21%

1%

DFW METROPLEX

HOUSTON

SOUTH

CENTRAL

EAST

WEST

30%

23%

12%

12%

8%

15%

CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

PARTY

ID--

[--REPUBLICAN---]
TOTAL STRNG

379
95%

100%

27%

33%

20%

20%

1%

30%

23%

13%

11%

8%

15%

209
52%

100%

28%

31%

22%

19%

1%

33%

23%

13%

10%

6%

14%

NOT

171
43%

100%

25%

35%

18%

21%

*%

25%

23%

12%

13%

10%

16%

DEMOGRAPHICS:

LANGUAGE OF

----] [-1DEOLOGY] [--INCOME-]

OTHER

21
5%

100%

31%

22%

13%

35%

31%

21%

26%

8%

14%

LiIB/

MOD CONSV <$60K $60K+

61
15%

100%

30%

29%

18%

21%

1%

31%

18%

6%

20%

7%

18%

338
85%

100%

26%

33%

20%

21%

1%

30%

24%

13%

10%

8%

15%

121
30%

100%

33%

22%

20%

24%

1%

29%

17%

11%

11%

13%

19%

244
61%

100%

24%

37%

18%

20%

1%

31%

25%

12%

12%

5%

14%

INTERVIEW/TYPE OF AREA/REGION

[----LIVE IN----] [--PROTESTANT---]

SUB-

TOWN/

BORN

CITY URBAN RURAL TOTAL AGAIN

107
27%

100%

100%

27%

17%

8%

17%

6%

26%

128
32%

100%

100%

34%

40%

11%

8%

4%

3%

162
40%

100%

49%

51%

29%

14%

15%

12%

13%

18%

279
70%

100%

28%

29%

21%

22%

30%

21%

10%

11%

10%

18%

167
42%

100%

30%

25%

22%

23%

37%

15%

9%

7%

13%

19%

NOT
BA

100
25%

100%

23%

36%

20%

21%

19%

34%

12%

16%

6%

12%

CATH-

OLIC OTHER FREQ

62
15%

100%

26%

43%

20%

10%

1%

23%

40%

14%

15%

1%

6%

27
7%

100%

27%

49%

11%

13%

49%

13%

13%

10%

7%

7%

[ATTND SERV]
NOT

241
60%

159
40%

100% 100%

29%  24%

32% 32%
21% 18%
18% 26%

*%

1%

33% 25%

22%  25%
12% 12%
12% 13%
8% 9%

14% 17%

Page

VOTE
E-DAY

160
40%

100%

22%
28%
24%

26%

31%
19%
12%
11%

9%

19%

166

100%

31%

34%

17%

17%

1%

29%

26%

12%

13%

7%

13%



Page 167

HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

DEMOGRAPHICS: LANGUAGE OF INTERVIEW/TYPE OF AREA/REGION

[--GENERIC VOTE-] [---VOTE PREF IN REP PRIMARY FOR GOVERNOR--] [---RUN-OFF---] [----- SEEN ADS----- 1 [TEA PARTY]
[STATE LEGISLATR] [-STRONG-] [--WEAK--] ME- MORE  LESS
TOTAL INCMB CHALL  UND PERRY KBH MEDINA UND PERRY KBH PERRY KBH PERRY KBH UND PERRY KBH DINA  NO LIKLY LIKLY

TOTAL 400 175 147 79 194 108 77 20 110 51 84 57 231 136 34 255 267 56 79 249 59
100%  44% 37% 20%  49% 27% 19% 5% 27% 13% 21% 14% 58% 34% 8% 64% 67% 14% 20% 62% 15%

LANGUAGE OF

INTERVIEW:

ENGLISH 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
SPANISH

LIVE IN:

CITY 27% 25% 30% 24% 25% 30% 29% 17% 25% 31% 24% 29% 25% 31% 22% 28% 28% 35% 23% 23% 28%
SUBURBAN AREA 32% 33% 32% 31% 34% 32% 26% 34% 33% 26% 36% 38% 34% 33% 17% 31% 30% 24% 39% 35%  30%
SMALL TOWN 20% 23% 13%  25% 23% 17% 17% 18% 22% 22% 23% 13% 21% 15% 29% 20% 19% 8% 20% 20% 22%
RURAL AREA 21% 18% 26% 18% 18% 21% 26% 26% 20% 21% 16% 20% 19% 20% 32% 20% 22% 30% 18% 21%  20%
DK/RFUSE 1% 1% 2% *% 1% 5% 1% 1% 1% 1% 3% *%
REGION:

DFW METROPLEX 30% 29% 26% 37% 27% 28% 42% 19%  32% 24% 20% 31% 27% 36% 24% 29% 29% 34% 30% 27%  30%
HOUSTON 23% 25% 23% 20%  26% 24% 15% 24% 26% 20% 25% 28% 25% 21% 17% 25% 25% 22% 21% 26% 19%
SOUTH 12% 12% 12% 14% 13% 9% 13% 14% 14% 7% 12% 11% 13% 7% 21% 13% 12% 9% 13% 13% 9%
CENTRAL 12% 9% 16% 12% 12% 6% 18% 22% 11% 9% 14% 3% 15% 7% 16% 13% 14% 11% 6% 12% 11%
EAST 8% 8% 9% 6% 8% 14% 1% 4% 3% 17% 13% 11% 6% 11% 11% 7% 7% 5% 12% 8% 11%

WEST 15% 17% 14% 13% 15% 19% 11% 17% 14% 22% 16% 15% 14% 18% 11% 12% 13% 18% 17% 14%  21%



HAMILTON CAMPAIGNS & PUBLIC OPINION STRATEGIES -- TEXAS STATEWIDE -- REPUBLICAN PRIMARY -- FEBRUARY 3 - 6, 2010

TOTAL

LANGUAGE OF
INTERVIEW:

ENGLISH

SPANISH

LIVE IN:

CITY

SUBURBAN AREA

SMALL TOWN

RURAL AREA

DK/RFUSE

REGION:

DFW METROPLEX

HOUSTON

SOUTH

CENTRAL

EAST

WEST

400
100%

100%

27%

32%

20%

21%

1%

30%

23%

12%

12%

8%

15%

DEMOGRAPHICS:

LANGUAGE OF

INTERVIEW/TYPE OF AREA/REGION

[CREDIT-] [PRIMARY FINANC-] [CU CANDIDT][--CREDIT-] [--BANKS--] [--PAYDAY-] [--INFO SOURCE--]
[--UNIONS-]
FAV UNFAV

[-UNION-] CREDIT

YES

195
49%

100%

28%

37%

16%

18%

1%

27%

26%

15%

13%

6%

11%

NOT

NO UNION BANK OTHER LIKLY LIKLY

204
51%

100%

26%

28%

23%

23%

*%

32%

20%

9%

11%

9%

18%

90
23%

100%

34%

33%

12%

20%

1%

19%

29%

14%

14%

8%

16%

275
69%

100%

25%

30%

22%

22%

1%

34%

20%

11%

11%

8%

16%

28
7%

100%

22%

45%

17%

16%

27%

35%

20%

9%

7%

3%

260
65%

100%

30%

31%

16%

22%

1%

31%

21%

12%

14%

9%

13%

27
7%

100%

30%

20%

27%

24%

18%

27%

17%

3%

36%

346
86%

100%

27%

33%

19%

21%

*%

31%

23%

12%

13%

8%

13%

28
7%

100%

23%

31%

26%

17%

3%

23%

38%

7%

7%

26%

FAV UNFAV

280
70%

100%

28%

31%

22%

20%

*%

30%

23%

11%

12%

9%

15%

100
25%

100%

26%

39%

10%

23%

2%

33%

23%

13%

15%

5%

12%

[-LENDERS-]
FAV UNFAV

12
3%

100%

27%

15%

22%

36%

44%

21%

7%

21%

7%

201
50%

100%

27%

36%

18%

18%

1%

27%

25%

13%

12%

8%

15%

NEWS

NEWS

CABLE RADIO PAPER

253
63%

100%

25%

33%

19%

21%

1%

30%

21%

14%

13%

8%

14%

119
30%

100%

27%

32%

21%

20%

1%

31%

30%

10%

6%

7%

16%

110
28%

100%

31%

24%

22%

23%

26%

20%

15%

14%

10%

16%
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